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ATURE produces unevenly, and only gives us her 
best in the way of essential oils when and where 
climatic conditions are most favorable and the soil 


constituents are delicately balanced to the need of the 


MOQ 


growing plants. €, When Nature has done her utmost, 
the greatest degree of technical skill and the finest and 
most modern equipment must be devoted to the prob- 
lems of distillation, if the odor value of the natural 
oil is to be conserved unimpaired. @, Essences Selec- 
tionnees des Alpes:— Lavender, Aspic, Rosemary, 
Thyme, etc., represent the ultimate achievement of 
Nature and Man in the production of fine essential 
oils. @, Cost has been disregarded in the successful 


effort to obtain oils of unequalled fineness and quality. 
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Guaranteed Quality 
“StaffAllen’s” 




















T is not a sufficient guarantee of the quality of an essential oil that it Th 
fv: pure and unadulterated. An oil may be said to be absolutely pure , 
when prepared from the proper natural material with no admixture of 
other substances either to the raw material or to the resultant oil. 


Quality, however, is more elusive. Perfection is achieved only when the Es 
raw material is of the finest, selected with discrimination and scientifically “ 
distilled. V 
“StaffAllen’s” oils are not merely pure in the technical sense; they meet 

the most exacting requirements of ‘“‘quality” as distinguished from mere N 


“purity.” 
STAFFORD ALLEN & SONS, Ltd. =: London 
UNGERER & COMPANY :~ : __ New York i 
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OTTO OF ROSE D’OR 


HEN a product has been on the market for years and is as well 





and favorably known to all users of perfume materials as is 
Botu Pappazoglou’s Otto of Rose d’Or there remains nothing new to be 
said about it. 





The purchasing of Otto of Rose is essentially a question of confidence in 
the brand and the fact that Otto of Rose d’Or has held the leadership 
for so many years and still holds it is sufficient proof of the esteem in 
which its quality is held by those best competent to judge its merits. 
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Why Bar Imports of American Trade 
Marked Articles? 


UCH has been said already regarding the trade 

mark and patent provisions of the pending 
tariff bill. By a vote of the Senate, the very 
satisfactory provisions of the present law, relating to 
the importation of trade-marked and patented articles, 
have been altered so that under the new law, if and 
when it is passed, it will be impossible for the owner 
himself of a patent or trade mark to import articles 
bearing the mark or the patent notice, and even by 
written consent, to allow the privilege of importation 
of such articles to anyone else. 

The intention of the Senate in passing this section 
of the bill, as expressed in debate, was to force the 
owners of a “monopoly” in the holding of a trade 
mark to give to the United States the benefit of having 
the goods on which such a “monopoly” has _ been 
granted manufactured in this country; and to protect 
the American working man against the evils of al 
lowing trade-marked articles to be made by American 
manufacturers in foreign countries under cheap labor 
conditions and imported into the United States in 
competition with articles made under the American 
standard of wages and living. 

Neither of these reasons will bear inspection. In 
the first place, the courts have always held that a trade 
mark did not constitute a monopoly. As for the second 
argument, it is commonly reported that one manufac- 
turer of tractors is being aimed at in the new provi 
sion of the law, but in firing at him, the Senate has 
scattered its shot so that many another will be injured 
by it. The branches of American firms abroad do not 
commonly make goods there and bring them into the 
United States for sale, nor are they likely to do so 
in the future. It is not a logical development. 
Having disposed of the arguments for the new pro- 
vision, let us check up on the reasons why the former 
practice should be retained. The protection of Amer- 
ican industry by an adequate tariff has been success- 
ful. Appropriate duties on imported merchandise of 
all sorts are more than sufficient to protect domestic 
effort. An embargo on trade-marked goods would 
not materially increase the protection which adequate 
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duties 
tangle 


afford at present and would complicate and 
the intricate structure of international trade 
mark and patent law built up through the years and 
involving not only court decisions but treaty 
relations with many countries as well. 

Further, the discussion of the provision has been 
carried on without any consideration of the rights of 
the public as consumers of trade-marked articles. In- 
terference with trade mark law in so radical a fashion 
could hardly be expected to increase the confidence of 
the public in trade marks and might cause consum- 
ers great inconvenience. 

The proposal discriminates against American man- 
ufacturers in that it would prevent them from im- 
porting their goods and allow the foreign manufacturer 
to bring his in without hindrance, a provision which 
many in the perfume industry would find extremely 
irksome. In addition, merchandise which can be 
trade-marked after it has been manufactured and im- 
ported would have a decided advantage over goods to 
which the mark must be applied in the process of 
manufacture, such as soaps, blown designs in bottles 
and the like. 

The advantage which might accrue to the American 
workman as a result of this provision would undoubt- 
edly be more than offset by the retaliatory measures 
which would doubtless be adopted by foreign govern- 
ments and these would again threaten the entire struc- 
ture of international trade mark law and international 
business amity. 


many 


Finally, there are many items of merchandise sold 
under trade marks which cannot be produced or grown 
in the United States. The penalty upon these prod- 
ucts and upon their numerous consumers would be a 
heavy one either in absolute denial of their needs or 
in a heavy penalty upon their prices. 

Thus the provision can hardly accomplish what the 
Senate hoped would be accomplished but it will do nu- 
merous other things which will affect manufacturers, 
consumers and even international relations. The de- 
sire to protect American labor and foster American 
manufacture is commendable but this is not the sort 
of provision which would accomplish either aim with- 
out troubles and discomforts which would more than 
compensate for any possible gain. 
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Business and Stock Prices 

HE recent sharp decline in stock market prices 

has naturally led to some concern on the part of 
the business community as to the effect which the break 
may have upon general business conditions during the 
next few months. To say that it would be without 
effect, as some have contended, would be folly; but to 
contend that it would of necessity be depressing to gen- 
eral business would be equally an error. 

Much has been written of the decline in the pur- 
chasing power of the public which may result from the 
tumble in prices, but this feature of the situation would 
seem to be greatly exaggerated. Only a very small 
percentage of the public were actual losers in the crash 
but this small fraction was naturally vocal and voluble 
about its losses, thus creating an impression of a con- 
dition worse that the actual situation. An even smaller 
percentage has lost anything but a paper profit, which 
until it had actually been taken in money, had rather a 
fictional existence. 

To offset this possible decline in the purchasing 
power, there are several factors in the crash which may 
have a stimulating effect upon business and lead to 
improvement rather than slackness. First and possibly 
most important is the fact that the stock 
prices and in brokers’ loans together with the decline in 
the bank rate will release for industrial purposes large 
sums which, had the “bull” market continued, would 
have remained tied up in speculative activities. That 
industry as a whole and particularly building and 
other trades needing cheap capital will benefit by this 
is almost axiomatic. 

There may 
dency. In fact, that 


decline in 


a curtailment of the merger ten- 
result is already in evidence to 
some extent. This does mean that the sound 
mergers dictated by economic and commercial 
sense will be affected in any way, but the unsound pil- 
ing of property on property on account of the ease with 
which securities could be floated, will undoubtedly be 
slackened with compensating benefits to industry both 
large and small. 

There may also be a further psychological advantage 
to industry in the fact that the undue attention which 
has been focused on the stock market during the last 
few months is likely to be turned back into channels 
more soundly productive. It is axiomatic that the 
industrial executive cannot make plans and solve prob- 
lems of importance to his business with one eye ever 
upon the stock ticker. If the crash does nothing else 
than bring the attention of industrial leaders back to 
their own problems and their own fields, the gain for 
productive industry will be considerable. 

The series of conferences called by President Hoover 
may have a far-reaching effect upon the progress of 
business. A similar conference, held in 1921 under 
Mr. Hoover's chairmanship, to consider the unemploy- 
ment situation was productive of much good and there 
is reason to believe that the President’s plan of bring- 
ing together outstanding leaders in the fields of agri- 
culture, industry and transportation, with a meeting of 
labor leaders later, will do much to bring confidence to 
the business community after the undue strain of the 
last few weeks. 

Among the business and industrial leaders who con- 
ferred on the situation at the President’s request were 
Owen D. Young and Thomas W. Lamont. The trans- 
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portation conference included such outstanding figures 
as P. E. Crowley, president of the New York Central: 
Daniel Willard president of the Baltimore & Ohio; and 
O. P. van Sweringen of the Nickel Plate. The farm 
conference included Sec retary of Agriculture Hyde and 
Alexander Legge, chairman of the newly created Fed- 
eral Farm Board. 

It is to be expected that a conference of such out- 
standing figures in industrial life would not only de- 
vise plans for the aid of business, agriculture and in- 
dustry, but would result in a great degree of publi 
confidence in the fundamental 
conditions. 

In the midst of the sharpest of the stock market de- 
clines, it is noteworthy that statements of industrial 
companies in all lines of endeavor were more favorable 
than ever, that extra dividends were being declared by 
many companies, that general business continued along 
sound and expanding lines and that undue nervousness 
over the Wall Street debacle was nowhere apparent in 
industrial and trade circles. 

The business community has been somewhat like a 
patient suffering from an extreme fever. ‘The crisis 
has been passed and the fever abruptly broken. If the 
patient’s heart were not sound, there would be cause 
for anxiety. But with the sound heart of underlying 
industrial activity and expansion, the recovery is bound 
to be rapid. 


soundness of business 


The Bottle Duties 


HE Senate has acted on the bottle schedule of the 
tariff bill plaeing a rate of 75 per cent on hand- 


made ware. Through a curious inadvertence, it also 
inserted a rate of 65 per cent on machine made bottles 
This latter rate, according to our Washington corre- 
spondent, will be deleted by agreement when the bill 
goes to conference. Further amendment of the bill 
may be made when the Senate takes final action or in 
conference of the House and the Senate. 
French Influence 

We especially commend to readers of this issue the 
article on waning French influence by Leroy Fairman 
Our pseudo-French manufacturers should be greatly 
interested in Mr. Fairman’s conclusions. 
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Foreign Valuation Again in;Effect 


American Treasury Agents Returned to France 





On Basis of Accord Recently Reached 





YJASHINGTON, Nov. 14. 


agents have returned to duty in France to check 





American ‘Treasury 

up on production costs of French merchandise for 
the benelit of appraisers at United States ports, according 
to an announcement made on Nov. 7 by Mr. Lowman, 
Assistant Secretary of the Treasury in charge of Customs 
This brings to an end the long drawn out controversy that 
arose by reason of the objection of France to Treasury 
agents collecting information in that country intended for 
use by American appraisers in valuing French imports. In 


harmony with the accord reached by the Washington and 


ne 


1 


Paris governments the order issued early in July of this 
year suspending the application of United States value to 
French perfumes and other toilet preparations will remain 
in effect 

Under the new arrangement with [france the force of 
Treasury agents in Paris will be increased from two t 
five, and this corps will operate in Spain and Belgium as 
well as in Irance. As a means of strengthening the pos! 
tion of the Treasury agents they will henceforth enjoy full 
diplomatic status, and will be listed as attachés of the Ameri 
can Embassy in Paris. The agreement also accords to 
France the right to attach to its Embassy in Washington 
an official charged with the duty of collecting statistics on 
costs of production in this country. It was emphasized by 
Mr. Lowman that the Treasury agents in France will not 
attempt general inquiries into the cost of manufacturing 
French goods. He pointed out that port officials at New 
York are well informed as to production costs in France, 
and that the Treasury agents would obtain information only 
in particular cases where there was doubt as to the exact 
value of given imports. However, under the agreement the 
Treasury agents will be privileged to conduct inquiries in 
Officials 
here are of the opinion that hereafter the Treasury agents 


France in whatever direction may be necessary 


will get along in France without the friction that attended 
their work there a few years ago. They have been in 
structed to conduct themselves in such manner as to avoid 
giving offense to those in charge of plants which they will 
be required to visit from time to time. Complaint was made 
by France at the height of the row that has now been 
composed that the Treasury agents were in a position te 
acquire trade secrets of I‘rench houses and pass them on 
to American competitors. Authorities here assert that there 
was no foundation for French uneasiness on this score 
Treasury officials explained that their action in applying 
United States value instead of invoice value to French im 
ports as a result of the French attitude some eighteen months 
ago was not in pursuance of an administrative policy, but 
Was required by the plain mandate of Section 402 of the 
Tariff act of 1922, That provides that ad valorem duties 
shall be assessed on the foreign invoice value or the foreigr 
export value, whichever is higher, and if neither can be 
ascertained then upon United States value, which is the 
wholesale selling price in this country of the imported 


article. The French refusal to countenance cost production 


Rules for Beauty Trade 





inquiries by the Treasury agents, Assistant Secretary Low 


man declared, forced appraisers to apply the rule of United 
States value to French imports, a procedure that led to 
the imposition of rates in many instances that caused serious 
1 


loss to krench manutacturers The matter reached such 
a pass in midsummer of this year that American importers 
f 


of French perfumes persuaded the Treasury to exempt those 
articles from United States value. 


it 


This action was taken, 
was explained at the time, to “ease up” the diplomatic 
situation with respect to the controverted question of valua- 
tion. The conclusion of the agreement under which Treasury 
agents are to be permitted to operate in France as they 
do in other countries is a matter of great satisfaction to 


the officials of both governments 


The United States maintains Treasury agents in London, 
Berlin, Florence, Italy, and Prague, Czechoslovakia, as well 
as in Paris. France is the only country that has ever shown 


real hostility to the collection of production costs as required 


by the tariff law, according to Mr. Lowman. In the tariff 
bill now pending Sec. 402 is not changed in any important 
oncerned. It 


provides that such inquiries shall be made in all cases where 


particular so far as investigations abroad are 
appraisers are unable to determine satisfactorily foreign 


invoice value or foreign export value 


Rules for Beauty Trade 
With a few exceptions the resolutions adopted by the trade 
practice conferences in the beauty and barber supply dealers 
industry, held last winter in New York and Chicago have 

been approved by the Federal Trade Commission. 
Resolutions “H” and “J”, as adopted by the industry on 
ehalf of manufacturers, were stricken out by the com- 
The remaining resolutions, after amendment in some in- 
stances, were accepted by the commission and became the 
rules of business conduct for the industry on the subjects 
covered. Those appearing in Group |, having been held 
the commission to condemn unfair methods of competi- 
ion, are affirmatively approved, and those appearing in 


Group II are accepted as expressions of the trade. 


Group I 
Rules on Behalf of Jobbers 

Rule 1. The wilful interference by any person, firm, cor- 
poration or association by any means or device with any 
existing contract between a manufacturer and a wholesale 
distributor or between a wholesale and retail distributor, 
in relation to the production, manufacture, transportation, 
purchase or sale of any beauty or barber supply, or the 
performance of any contractual duty or service connected 
therewith, for the purpose of destroying or appropriating 
the patronage, property or business of another engaged in 
this industry, is unfair trade practice. 

Rule 2. The secret payment or allowance of secret re- 


bates, refunds, credits, or unearned discounts in excess of 
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published price list in the form of money or otherwise, or 
secretly extending to certain purchasers special services or 
privileges not extended to all purchasers under like terms 
and conditions, is an unfair trade practice. 

Rule 


eral practice of 


3 (formerly Resolution 5). [WVhereas, it is the gen- 


issuc 


é 
manufacturers and distributors t 


price 


schedules from time to time, such schedules representing 


+ 


given 
indicated ; 


their selling price on quantities for shipment 


destinatiol 


r territory 


principle 
be twee! 


Same ter 


by any 


and con 


represent the sales 


price 


and the and conditions 


quantities 
in the consignor schedule 

The f 
price on 


S price 
shall not discrimination in 


the 


regoing any 


apply to 


account of difference in grade, quality, or 
quantity of product sold or which makes only due allowance 
for difference in cost of selling and transportation 


Rule 4 
and beauty 


IVhereas, alleged barber 
cost, or 


(formerly Resolution 7). 


supply houses are selling at and below 


iving without charge, merchandise containing 


away 


denatured alcohol, to barbers and to so-called 


barber and beauty supply houses, on condition 


such barber or “cover-up” house sign a receipt for a much 


larger quantity of merchandise than actually received, with 


the purpose in view of impressing the Federal Government 
that large quantities of alcohol are required for manufac- 
turing purposes, and then diverting this alcohol to beverage 
illicit 


purposes and relying for their profits on such sale 


of alcohol ; 
Whereas 
sible for 


this method of merchandising makes it impos- 


legitimate dealers to obtain a reasonable price and 


profit for their merchandise. 


Resolved, that this practice is declared to be untair com- 


petition 
Rule 5 (t 


ce for the 


rmerly Resolution selling of goods 


below purpose of injuri a competitor, and 


with the effect of lessening competition, is an unfair trade 


practice 


Rule 6 Resolution 9). The substitution by a 


another product 


vholesaler or a retail of product tor the 


ordered without notice to the purchaser and with the intent 


leceiving the purchaser is an unfair trad 


f Manufacture 


The false marking or branding of products of 


the beauty and barber supply industry, with the effect of 


misleading or deceiving purchasers with respect to the quan- 


tity, quality, grade or substance of the goods purchased, is 


an unfair trade practice 

Rule B. False and misleading statements in the sale or 
offering for sale of any product of the beauty and barber 
with the effect of deceiving 


supply industry 
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prospective customers as to the quantity, quality, substance 
or size of such product is an unfair trade practice. 


Rule ¢ 


bates, refunds, credits, or unearned discounts in excess of 


The secret payment or allowance of secret re- 
published price lists whether in the form of money or other- 


wise, or secretly extending to certain purchasers 


services or privileges not extended to all purchasers 


like terms and conditions, is an unfair trade practice 


Rule D. 


supplies between purchasers ot the 


\ny discrimination in price of beauty and 


same class, not incl 


discrimination on account of the difference i 


the produet sold, or whi 


litterence in cost otf selling 


rice in the same or 


faith to meet 


liscrimination may be to 


r tend to create a mono] 


Ol 
pol 


provided, however, that 


resi construed to prevent the 


and us¢ : ial quantity price applicabl 


antity of good lich are placed in om 


the shipper are moved as one shipment 


(formerly Resolution ). Jl hereas, it is the gen- 


eral practice of manufacturers and distributors t 


issue 
price schedules from time to time, such schedules represent- 
ing their selling price on given quantities for shipment to 
the destination or territory indicated ; 


Il"hereas, in some instances secret prices are made to 


tavored buyers in the way of rebates and supplying certain 


items at cost or less, special cash discounts and gifts and 


other unbusinesslike methods: therefore 


that the members of 


turers and dealers alike, 


Resolved, this industry, manufac- 
while maintaining absolute freedom 
in the issuance of price schedules from time to time, in 
conformity with the established trade practices, do adopt as 
a cardinal principle that there shall be no unlawful dis- 
crimination as between purchasers of like amount and condi- 
tions in the same territory, and that where published prices 
are issued by any member they shall set forth plainly the 
and terms that such published 


prices shall truly represent the sales price in all cases where 


price and conditions, and 
the goods sold and the quantities and conditions and terms 


are set forth in the consignor’s price schedule. 


The foregoing shall not. apply to any discrimination in 
price on account of the difference in grade, quality or quan- 
tity of product sold or which makes only due allowance for 


difference in cost of selling and transportation 


Group II 
Rules on Behalf of Jobbers 
Rule 7 Resolution 3). 


records its approval of the detinition of a quali ied distri- 


(formerly This industry hereby 


butor of beauty and barber supplies as one whose principal 


business is selling such supplies and equipment to beauty 


parlors and barber shops, who carries a well selected stock 


of merchandise, buys in suitable quantities, warehouses a 


reserved stock adequate for the demands of economical dis 


tribution and convenient service, resells in proper units to 


the consumer, assumes the credit risk and such other obliga: 
tions as are incident to the transportation, warehousing and 
distribution of beauty and barber supplies or equipment. 
Rule 8 (formerly Resolution 4). The industry hereby 
records its approval of the practice of jobbers and distti- 
butors distributing and circulating to their customers in the 
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Tariff Rates Debated in Senate 


Hudnut Decision and Senate Action on Bottles 


Few Changes in Perfume Schedules 


Foreign Trade Growing 


ASHINGTON, Nov. 14.—In a decision handed 

down by the United States Court of Customs 

\ppeals on Oct. 28 it was held that bottles em- 
ployed ordinarily for the holding or transportation of per- 
fumery are dutiable at 50 cents per gross under Par. 217 
instead of at 55 per cent ad valorem under Par. 218 of 
the Tariff Act of 1922. 


The case decided was that of the United States v. Richard 
Hudnut et al, and the opinion was rendered by Judge Hat- 
feld. The imports that were the subject of this suit were 
certain lead-glass and lime-glass bottles which were assessed 
Hudnut claimed the 
rate of 50 cents per gross, and the Customs Court at New 
York sustained his contention 


on entry at 55 per cent ad valorem 


The government appealed. 
The appellate court upheld the judgment below. 


“The Hatfield decision in the Hudnut case is very im- 
portant to the trade, and ends a long-drawn-out controversy 
as to the rate of duty properly applicable to perfume bottles,” 
said William L. Crounse, Washington representative of the 
American Manufacturers of Toilet Articles. “It is broad 
and comprehensive in that it holds, in effect, that patented 
bottles are entitled to the lower rate prescribed by Par. 217 
even though such containers may be limited in use to one 
odor of one particular concern.” 


The decision also is regarded as of interest because it 
establishes 50 cents per gross as the legal rate on perfume 
bottles, a rate which will stand in the absence of action 
by Congress on the pending Tariff bill, which, in Par. 218, 
as proposed by the Finance Committee provides that per- 
fume bottles shall be dutiable at 82% per cent ad valorem. 

The bottles at issue, according to the opinion of the Cus- 
toms Court of Appeals, were ground, polished, and orna- 
mented, in part. Some of the stoppers were colored. The 
bottles were each less than one-fourth pint in size. 


Tariff on Bottles Voted 


\ reduction in the rate of 82% per cent ad valorem 
imposed by Par. 218 (e) of the pending tariff bill on bottles 
and jars used as containers for perfumes and other toilet 
preparations appears to be assured as a result of action 
by the Senate on No. 6. The paragraph as reported to the 
Senate did not differentiate between automatic machine 
bottles and the hand-blown product. On motion of Sena- 
tor Copeland of New York, on the date named, the Senate 
adopted an amendment fixing the rate on machine-made 
bottles at 65 per cent ad valorem, and the rate on hand- 
made bottles at 75 per cent ad valorem. Either on recon- 
sideration by the Senate, or in conference, the provision 
in the Copeland amendment relating to machine-made 
bottles employed in the toilet preparations trade is likely 
to be deleted. This was indicated in the debate on the 
amendment by Senator Smoot of Utah, chairman of the 
Committee on Finance. The omission of the reference 
to machine made bottles would mean that they would be 


taxed at 50 cents per gross as provided by Par. 217 of 
the pending bill. 


The act of 1922, as passed, made machine-made bottles 


dutiable at 55 per cent ad valorem, but under the decision 


of the Customs Court of Appeals in the Hudnut case it was 
held that the legal rate applicable was 50 cents per gross. 
Par. 218 (e) as amended by Senator Copeland reads: 

“(e) Bottles and jars, wholly or in chief value of glass, 
of the character used or designed to be used as containers 
of perfume, talcum powder, toilet water, or other toilet 
preparations, and bottles, vials, and jars, wholly or in chief 
value of glass, fitted with or designed for use with ground 
glass stoppers if produced by automatic machine, 65 per 
cent ad valorem, and where not so produced the rate shall 
be 75 per cent ad valorem.” The words italicized were 
embodied in the Copeland amendment. 


To Delete Machine Rate 


That part of the Copeland amendment levying a duty 
of 65 per cent ad valorem on machine-made bottles was 
included in the proposal by mistake due to confusion on 
the Senate floor while the matter was under discussion. 
Senator Copeland meant to apply his amendment only to 
hand-made bottles carrying a rate as provided by his 
amendment of 75 per cent ad valorem. Assurances have 
been given by Senators Smoot and Edge that the Cope- 
land proviso with respect to machine-made bottles will 
be stricken out in conference. This would leave machine- 
made bottles dutiable at 50 cents per gross as indicated 
above. 

Other Schedules Considered 

The controversy over Par. 218 (e) is only one of a 
succession of rows that has marked Senate consideration 
of the tariff bill. It now seems reasonably certain that 
the measure will not be passed at the current special session 
of Congress. Indications are that the tariff problem will 
project itself into the regular session to be called to order 
on December 2. The so-called coalition, made up of in- 
surgent Republicans and the Democratic minority, is in 
control of the situation, and the general purpose of the 
combination is to beat down industrial rates. At the same 
time the coalition is determined to raise many of the farm 
rates, including those applying to vegetable oils, upon 
which it demands a basic duty of 45 per cent ad valorem 
in addition to “appropriate” specific duties. Many items 
of the tariff bill directly affecting American manufacturers 
of perfumes and other toilet articles have been passed 
upon by the Senate without change so far. For example, 
Par. 61, imposing duties on perfume materials ranging 
from 20 to 40 per cent ad valorem, and Par. 62, levying 
a rate on perfumes, cosmetics, tooth soaps, pastes, denti- 
frices, etc. of 40 cents per pound and 75 per cent ad valorem 
if they contain alcohol, and 75 per cent ad valorem if they 
do not contain alcohol, have been adopted. The latter 
paragraph includes the duty of 75 per cent ad valorem on 
perfumed bath salts and the one of 25 per cent ad valorem 
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These two paragraphs have 
field of 


bath salts not perfumed 


thus been removed trom the controversy in the 


Senate unless the unexpected happens. Par. 63, levying a 


rate of 20 per cent ad valorem on floral or flower waters 
lcohol, not specifically provided for, is still 
likelihood is that it 
Finance The 
This, as 
toilet at 
powder, not 
Par. 


Finance Committee, levied a duty 


containing no 


subject to amendment, although the 


will stand as reported by the Committee. 


same thing is true of Par. 81 dealing with soap. 


reported, taxes castile at 15 per cent ad valorem; 


30 per cent; and all other soap and soap 


specifically provided for, at 15 per cent ad valorem. 
=? 


26, as 


reported by the 
This was reduced to 


North Carolina, 


of 50 cents per pound on menthol 
30 cents on motion of Senator Simmons of 


Democratic spokesman for the coalition 


Molasses Schedule to Come Later 


One controverted item of direct concern to manufacturers 


} ] 


employing alcohol in various processes remains to be acted 


upon by the Senate. This is the provision in the sugar 


schedule carrying over the existing rate of one sixth of a 


cent a gallon on blackstrap molasses. Fourteen organiza- 


agriculture have memorialized 


to 8 


tions representing Congress 
\ccording to 
made to the Mr. 
would add millions of dollars to the 


American toilet articles 


to increase this rate cents a gallon. 


representations Finance Committee by 
this 


cost of producing 


Crounse, many 


Chances of Passage 


\dministration leaders have been fearful in recent weeks 


that the Senate situation, which is unparallelled in the 


to the 


Senate has 


history of tariff-making, might lead failure of the 


pending bill \t times the been in utter con- 


fusion in the course of the tariff debates, and Senator 


Smoot, representing the regular Republican leadership, long 
ago realized that he and his fellows had lost control of the 
bill. The 


re-writing 


coalition, directed largely by the Democrats, is 


the bill to suit itself, with the avowed determina- 
tio give agriculture all it wants regardless of the effect 
on industrials. To what extent the bill, as it is now being 
patterned, meets the approval of the President is not known, 
The only time he has given expression to his views on the 
bill was in his pronouncement opposing the changes in the 
1922. He 


permitting the 


flexible provisions of the act of insisted then 
executive to 


lariff 


that the principle of 


or reduce duties upon reports Com- 


made by the 
} 
| 


mission should be retained in the law ‘he coalition de- 


cided otherwise by adopting an amendment providing for 


changes in given rates upon reports of the commission to be 
direct t The like 


House bill, some of his advisers 


submitted Congress President did not 


1 


many of the rates of the 


stating that revision upward in the duties necessities did 
not sit well with the country. In a measure he is said to 
coalition. 


that the 


favor on a of the work of the 


it is 


with 
At any rate 


Senate will pass the 


look part 


known that he sincerely hopes 


ill, in one form or another, and this 


done he believes that a satisfactory structure can be set up 


in conference The “regular” Republican group in the 


does not want to abandon the bill because of a 


that 


Senate 
react 
disastrously on elections of 1930. 
The shall be action, 


one way or another on the tariff, and the same thing holds 


belief such a confession of failure would 


party candidates in the 
farm bloc also is insistent that there 


true of the Democrats. 
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French Trade Declines 


France supplied the United States with $5,304,000 worth 
of cosmetics, soaps and perfume materials in 1928. The 
total 
from all countries, 
1927 the total and perfume 
materials was valued at $8,170,000, of which $6,256,000 worth 


imports of the three classes of articles in the year 


including France, was $7,122,000. In 


imports of cosmetics, soaps 


France. The decline in French 
1928 is attributed in 


that for a long period up to early in July of this year this 


was furnished by mports 


of this character in part to the fact 
merchandise was assessed for duty on the basis of United 


States value. Early in July, as a result of negotiations 


between France and the United States, the application of 
United States value was suspended pending the conclusion 
of negotiations between the two governments that are ex- 
pected to lead to the restoration of American 1 reasuty 
agents in France to collect cost production figures for the 
The imports of toilet prepara- 


1927 are 


use of American appraisers. 
other 


tions from France and countries in shown 


in the following table 
- 1927 — 
France Other Countries 
soap eevee conent $29,000 $337,000 
soap.. . sais ° 272,000 298,000 
68,000 120,000 
1,441,000 137,000 
3,441,000 880,000 
599,000 132,000 


$1,914,000 


Castile 
Poilet 
Other soap 

Perfume and _ toilet 
Perfume materials 
Cosmetics, powders, 


waters 
reams 


Potal . $6,256,000 


The imports of cosmetics, soaps and perfume materials for 
1928 can not be tabulated as above with the figures as made 
public by the Chemical Division of the Department of Com- 
The that of 
imports those from France were divided in this matter 

Castile soap, $48,000: toilet soap, $335,000 : other soaps, 
$73,000; perfume and toilet water, $1,539,000; perfume ma- 
$596,000, 


merce division’s announcement shows these 


terials, $2,713,000; cosmetics, powders, creams, etc., 
Those countries sharing the remainder of these imports in 
order of their importance were Germany with $531,000, of 
$49,000 soap, 
$31,000 perfume, and $55,000 powders, creams, etc. The 
United Kingdom with $391,000, of which $257,000 consisted 
of soap, $73,000 of perfume materials, $20,000 of perfumes 
and $41,000 of with 
$332,000, approximately all of which consisted of perfume 
material; Spain with $231,000, of which practically 90 per 
cent consisted of Italy with $172,000, nearly 
all of castile soap; the Virgin Islands of the 
United States, with $26,000, all of which consisted of bay 
rum; and various other countries, accounting for approxi- 
mately $60,000. 

Total imports of the products under discussion for the 


which $296,000 consisted of perfume materials ; 


creams, etc.: Switzerland 


powders, 


castile 


soap; 


which was 


increase over a 
similar period last year. The figures follow: 1928 (eight 
$4,300,000; 1929 (eight $4,841,000. The 
amount of castile soap and toilet soap remaining in United 
States bonded warehouses on July 30, 1929, was 668,000 


pounds, and 153,000 pounds, respectively, the Chemical Divi- 


rst eight months of 1929 registered an 


months ) months ) 


sion announced. Here is an abstract of exports of American 


toiletries for 1928: 


Exports Gain Slightly 
Exports of American toilet preparations and fancy soaps 
in the first six months of this year were valued at $8,528,000 
as compared with $8,130,000 for the corresponding period 
of 1928, according to figures prepared by the Chemical 
Division of the Department of Commerce. Outward ship- 
ment of all the various classifications that make up toilet 





preparations, with the exception of perfumes and dentifrices, 
increased this year as compared with last. 

In a statement the division emphasized that the estab 
{ishment of branch factories abroad continues to affect the 
export of dentifrices. Of the $1,904,000 worth of toilet 
soaps exported so far this year, $00,000 consisted of shav- 

aps. Here is a comparative showing exports of six 
toiletries in the two ninth month periods 


bath powders 
osmetics 


The above figures do not include exports to Porto Rico 
and other non-contiguous territory of the United States 
The value ot exports of American toilet preparations for 
the past five fiscal years up to and including 1928, including 
non-contiguous American territory were $10,505,000, $11,- 
797,000, $12,502,000, $12,944,000 and $12,367,000, respectively. 


Protest Prohibition Transfer 


WASHINGTON, Nov. 14.—A protest against any effort that 
may be made in Congress to transfer to the Department 
of Justice the division of the Prohibition Bureau dealing 
with permits authorizing the use of alcohol for industrial 
and scientific purposes was recorded by the National Paint, 
Oil and Varnish Association at a meeting held here recently. 
This was the first national organization to speak out on 
this subject since the action of President Hoover on October 
lin naming John L. MeNab of San Francisco to study and 
formulate “the changes in official administration and judicial 
machinery which will be recommended to Congress for the 
more effective enforcement of the laws under the 18th 
amendment,” and “to centralize the administrative agencies 
and thus responsibility for investigation and enforcement in 
the Department of Justice.” 

Many organizations of American manufacturers, includ 
ing those engaged in the making of toilet preparations, 
have heretofore opposed efforts to establish the permissive 
administration in the Department of Justice, instead of in 
the Treasury, where it is now located, and indications are 
a bitter fight will ensue if Mr. McNab should recommend 
any plan of reorganization contemplating a change of juris 
diction in the issuance of permits for the withdrawal of 
ilcohol for industrial use 

The resolution adopted by the National Paint, Oil and 
Varnish Association emphasized a point that has been 
stressed on a number of occasions by manufacturers “that 
the administrative functions of government having to do 
with the regulation and control of alcohol for mechanical, 
industrial, medicinal, and scientific purposes should not be 
reposed in a department concerned with the detection and 
punishment of crime.” The resolution, which was introduced 
by Henry S. Chatfield of New York City, declared that 
since a move had been undertaken to transfer enforcement 
from the Treasury Department, and as the members of the 
association are the users of one of the most widely used 
solvents, industrial alcohol, “they consider the wise adminis- 
tration of the laws relating to that chemical as essential 
to their business life; and they would view with apprehen- 
sion any move that might be made to transfer the ad- 
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ministration of laws relating to the manufacture, distribution, 
sale, and use of alcohol for scientific and commercial pur- 
poses from the Department of the Treasury, which has 
functioned long and well in that behalf.” 

The association also went on record in opposition to any 
change in the tariff rate on non-edible blackstrap molasses, 
a basic raw material utilized in the production of industrial 
alcohol. The existing rate of one-sixth of a gallon on this 
product was approved, and any higher duty, it was asserted 
in a resolution, would impose an additional tax burden 
upon consumers of thousands of essential articles of every 
day and constitute “an indefensible bounty to manufacturers 
of synthetic alcohol from oil-cracking, coke-oven gases, and 
ther non-agricultural sources under established patented 
processes.” Commenting on the claim of the “farm” bloc 
in Congress that an increase in the duty on blackstrap 
molasses would aid agriculture by compelling the use of corn 
as a substitute in the production of alcohol the resolution 
stated that “the fact is that alcohol made from corn cannot 


successfully compete with synthetic alcohol, unless the price 


of corn is reduced to a level incompatible with the declared 


policy of the Congress in its farm relief program.” 


Rules for Beauty Trade 
(Continued from Page 520) 


entire industry current price lists and all notices of an ad- 
vance or decline in prices made by any jobber, distributor 
or manufacturer. 

Rule 9 (formerly Resolution 6). Detail orders should be 
solicited by the detail man of the manufacturer only and the 
practice of appointing the agent of the dealer to solicit detail 
orders is condemned by the industry. 


Rules on Behalf of Manufacturers 

Rule F (formerly Resolution E). The industry hereby 
records its approval of the definition of a qualified manu- 
facturer of beauty and barber supplies and equipment to be 
one who manufactures and sells to qualified distributors 
(wholesale) and/or to the legitimate retail trade at a reason- 
able differential in price over the price at which the whole- 
sale distributor is sold by the manufacturer. 

Rule G. Circulation by certain individual dealers and so- 
called distributors of broadsides listing nationally advertised 
articles which have established a well known price at greatly 
reduced prices and purporting to be able to supply such 
articles at such prices and not being able to do so is con- 
demned by the industry 


Rule H (formerly Resolution I). In the sale of 


unit 
packages the phrase “free goods” shall not be used on the 
packages or in the sales literature and is condemned by 
the industry Also, in the sale of such unit packages, such 
unit packages shall contain one kind of goods only and not 
be made up of a mixed lot of merchandise unless the said 


mixed goods shall constitute a continuous and complete 


treatment \lso, that no additional merchandise of the kind 
handled by the supply dealer shall be given away. Also, 
that no merchandise be given away outside of the original 
unit package 


Rule I (formerly Resolution K). Resolved, that the prac- 


tice is hereby condemned of any manufacturer of electrical 
supplies or equipment selling such equipment unless properly 
name plated, giving the name and address of the maker, 
thereby assuring the dealers and the ultimate consumer the 
exact identity of the products purchased. 
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Survey of Current Literature 


teonrte Dans - ’ 
Abstracts Prepared by 
15. V. Grignard and J. Doeuvre. Citronellol and rhodinol. 
li, Comt 187, 330-4 (1928). 
»f the oil from Bourbon roses or geraniums yields a so- 
ys 116-22°. When this is 

} 


h benzoyl chloride at 150°, the geraniol is de- 


rend. Vacuum distillation 
called geraniol-rhodinol fraction, 
treated wit 
benzoic 
bi, 118°- 


treatment 


stroyed and the remaining product, which is a 


a so-called rhodinol, 


ester, 


cation 


105-6 


vives on 


saponl 


allophanate m. Similar with 
instead of benzoyl chloride, gives an- 
117-8.5 


citronellol in 


anhydride, 


rhodinol, bir These so-called 


so-calle d 


rhodinols which the treatment 


used t 


are simply 


destroy the geraniol has caused isomerization 


Ozonization of d-citronellol showed 24% a—form, whereas 


aiter treatment with benzoyl chloride it showed 39%. The 


rhodinol of Barbier and Bouveault is believed to be only 


a mixture of 4 and 8—citronellols. 


Schimmel ¢> Co. 
II, 1519. A new 


ve 


16. Schimmel & Co. Synthetic menthol. 
Ann, Rept. 1927, 141; Chem. Zentr. 1927, 
synthetic menthol (preparation not stated) is about to 
marketed, which forms long needles, melts at about 35° 

and odor from 


menthol obtained from corn mint oil. In physical proper- 


and is indistinguishable in appearance 
ties, it occupies a position intermediate between the in- 
active (racemic) menthol from thymol or piperitone, and 
(m, 43-44°). 


the natural 1-menthol 
17. 


285,394. 


Brit, Pat. 
By the hydrogenation of thymol, 


Menthol. Rheinische Kampfer-I‘abrik Ges. 
Feb. 15, 1927. 
menthone and isomenthone, liquid menthol mixtures are 
obtained composed of inactive neomenthol with some in- 
active menthol. By a combination of freezing-out and 
fractional distillation, these products are separated, and 
the the 


esters or ester acids followed by crystallization and saponi- 


inactive menthol is purified by conversion into 
fieation, 


Brit. Pat. 
dl-Neomenthol and dl-neoisomen- 


18. Menthol. Rheinische Kampfer-Fabrik Ges. 
285,403, Feb. 15, 1927. 
thol can be transformed, separately or together, into dl- 
menthol by catalytic hydrogenation, by heating with the 
mentholates of alkali or alkaline earth metals, of Mg or 
Al, by oxidation with chromic acid or treatment with de- 
hydrogenating catalysts followed by hydrogenation of the 
resulting dl-menthone or dl-isomenthone. 


19. L. 
Seine Some 
43, 900-3 
NaOMe, in toluene solution, there was obtained methoxy 

methyl cyclohexyl ether, mint-like od 

bis 61.5-2.5° the 
4-cyclohexanediol, by the same method, there was prepared 

the bis ether, 121.5- 

2°. From CeHnOCH:Cl there were pre hexyl 

oxymethyl acetate (by the action of Na acetate and acetic 


96.5-7 


Paliray and S. Sabetay; Houbigant Lab., Puteaux, 


yclohexyloxy derivatives. Bull, soc. chim. 


By the interaction of C,HuOCH:Cl and 


(1928). 


burning taste, 


From bis (chloromethyl) ether of 1, 


(methoxymethy] ) burning taste b: 


pared cvcl 
anhydride), fruity odor, b: cyclohexyl oxyaceto- 
nitrile (by action of CuCN), penetrating odor, bis 102-3°. 
latter, treatment with MeMglI, cyclohexyl 


From the by 


Col. Marston T. Bogert 


oxyacetone, agreeable odor, burning taste, biz 98-8.5°, by 
treatment with CeH;MgBr, a—cyclohexyl oxacetophenone, 
rather viscous oil, bitter taste bu 178°, by treatmen 
CysHsCH2eMgCl, 
taste, bi, 185-6°; 
MeOH, methyl 


bitter, burning taste, bie 110°. 


with 
s—cyclohexyloxyphenyl-acetone, 
HC] 


agreeable 


bitter 
and 


dor, 


or, by saponification with 


cyclohexyl oxyacetate, 


20. S. Sabetay and L. Palfray; Houbigant Lab., 
A*-Cyclohexenol. Bull. 


A*-Cyclohexenol, from 


Seine. chim. 43, 


(1928). 


soc. 906-9 
4-chlorocyclohexanol, 
Na and ether, is a rather viscous oil, with a bitter, burn. 
When HCl 
and 4. 
chlorocyclohexanol, there was obtained the chloromethy] 
ether of the latter, bis 117.5°. Ethyl ether of 4-chloro. 
84-5°. 4-Chlorocyclohexanol, treated 
with powdered KOH in the presence of ether, is partly 


ing taste, bis 67-8°; phenylurethane, m. 82°. 
was passed into a mixture of trioxymethylen 


cyclohexanol, Dig 
changed to cyclohexenol; or, if oxidized with chromic 
the 
Dir 95°, semicarbazone m. 191 


mixture, gives 4-chlorocyclohexanone, bitter 


taste, 


21. Murayama and K. Otsuka; Tokyo Imp. Hyg. Lab, 
Camphor group IV. Preparation of p-ketoborneol. J, 
Pharm. Soc. Japan No. 539, 24-7. The p-ketoborneol of 
3redt and his co-workers has been prepared from bornyl 

; yield, 


semi- 


mono- or tri-chloracetate by oxidation with CrO 
32%.  p-Ketobornyl 85.6°, 
m. 228°; 
220°. 


monochloracetate, m. 


= ¢ 


carbazone, trichloracetate, m. 77-9°, semicar- 


bazone m. 


N. Zaharia. 


22. G. Vavon and Extractibility of 
from their alkaline solutions by ether. Compt. rend. 187, 
346-8 (1928). Phenols may be partially extracted from 
their alk. solns. by means of Et2O. The proportion extd. 
depends on the structure of the phenol. With the introduc- 
tion of radicals into PhOH, the proportion extd. increases, 
and is greater for o-substituted phenols than for the m- 
or p-isomers. The cause for this extractibility lies in a 
more or less profound hydrolysis of the Na_phenolate, 
but it depends besides on the solubility of the phenol in 
the phenolate soln. and in EteO. The proportions extd. 
for a no. of phenols varied from 7.5 to 97.7%. For these 
0.01 mol. the phenol and 0.01 mol. 
NaOH in 10 ce, soln. were extd. with 20 cc. Et.O, at 15° 
for 


prenots 


determinations of 
10 min. 
the 
petroleum ether 
that 
extn. and that an excess of alkali be employed. 


With thymol, the use of different solvents 
EteO 88, benzene 38, CCh 


In the purification of phenols, tt 


following % 


2? 


rave extd. : 


5 


is recommended petroleum ether be used for the 
In treat- 
ing a mixt. of 2 phenols with insufficient NaOH to give 
the phenolates, and extg. with EtsO, there occurs a frac- 
tionation, the less extractible phenol remaining mainly in 
the alk. soln. This furnishes a method therefore for the 
sepn. of some phenols. 

Anon. Citronellol and rhodinol. 
6, 234-40, (1928). A review of the literature of the struc- 


tural relationship between citronellol and rhodinol. 


23. Parfums de France 





ol of 
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yield, 
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licar- 


renols 
. 187, 
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extd. 
‘odue- 
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ne m- 
; ina 
1olate, 
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extd. 
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at 15° 
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CCh 
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treat- 
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Survey of the Fatty Aldehydes 


Use of These Important Chemical Bodies 
by Dr. Fred Winter, Vienna 
Author of “Handbuch der Parfumerie und Kosmetik” 


VINCE science discovered the presence of the aldehydes 
wer fatty acids in many natural otls and since 
paramount influence exerted by these aldehydes and 
- or less direct derivatives (pri- 


mot! 


‘ 
alcohols, carbinols or ketones) on the 
complex flavor of natural products was 
alized, the perfumers’ attention has been 
rected to the great usefulness of fatty alde- 
hydes in the compounding of numerous 

of perfume and scents. 

scientific ascertainment closely fol- 
lowed by the synthetic production of these 
aldehydes and their derivatives, was the im- 
mediate cause of a reversal in perfume 
manuiacturing methods, the use of aldehydes, 
which were first adopted with great hesita- 
tion, having become of paramount importance. Indeed 
it is to the use of fatty aldehydes that the particular and 
alluring charm characterizing present day perfumery prod- 
ucts owes its immediate origin. 

In a general way this reversal is due, mainly, to the ever 
growing realization of the value of the contribution of 
chemical perfume materials, and to the shedding of an old 
prejudice which rested on misleading stories of the out- 
right inferior quality of chemical odorous bodies. 

Indeed it was necessary first of all to get rid of this 
foolish prejudice and to realize the great complementary 
value of synthetic odorous substances, which becomes ap- 
prent through their intelligent use jointly with natural 
odorous materials, there being thereby reached a degree of 
perfection that could only be attained through the use of 
aldehydes. 

Nevertheless the handling and the proper use of fatty 
aldehydes requires on the part of the perfumer, extensive 
practical experience acquired through many years of prac- 
tice, in handling and using odorous substances in general, 
and in particular chemical bodies because although these 
aldehydes give valuable and almost inestimable service if 
handled by experts thoroughly familiar with the handling 
of synthetic materials, yet they prove entirely useless if 
handled by a man who is not acquainted with certain self- 
evident principles, bearing on the care required in the use 
Mf these substances, in order to get from any chemical odor- 
ous material good results and scent effects, keeping within 
the proper range of natural products. 

The fatty aldehydes on which this survey bears are the 
following: aldehyde C 6 (Capric, n—Hexylic) C;H,, COH, 
aldehyde C 7 -(Oenanthylic, n4Heptylic) C,H, ‘COH, alde 
hyde C 8 (Caprylic, n-Octylic) C;H,;-COH, aldehyde C 9 
(Pelargonic, n-Nonylic) (C.H,,-COH, aldehyde C 10 
(Capric, n-Decylic) C,H *COH, aldehyde C 11 (n-Unde- 
cyclic) C,,H,,"COH, aldehyde C 12 (Lauric, n—-Duodecylic) 
CiH,*COH, aldehyde C 12 (Methyl 
GH,°CH,-CH-COH, aldehyde C 13 
C.H.,"COH, 


Nonylacetic ) 


(Tredecylic) 


The well-known fact that certain constituents of the scent 


of a natural odorous matter, even though present in an ex- 


tremely small proportion, even though devoid of any dis- 


tinct or agreeable odor, even though having 
a peculiar and hardly agreeable, or an outright 
disagreeable odor, may exercise a great in- 
fluence on the harmonious toning of the com- 
plex ensemble of the scent range, has been 
once more confirmed by the use and by the 
action of fatty aldehydes. 

Indeed their peculiar smell, the predom- 
inant feature of which is an odor of fatty 
matter and which reminds one of the smell of 
the perspiration of the human body, is at first 
thoroughly disagreeable; but upon this smell 
being examined carefully and the first unfavor- 

able impression vanishing, there is noticed a special feature 
of these aldehydes, that is to say the oscillation of the com- 
plex aldehydic scent, a whole set of agreeable scents making 
its appearance, comprising the most diversified flower and 
fruit scents. Some of these scent-shades at first hardly 
identifiable, vanish quickly, while others grow or abate with 
certain queer features that impart to the whole a special 
stamp. It is therefore an almost constant oscillation of cer- 
tain effluvia that imparts to an aldehyde its peculiar effect, 
it being impossible to classify its odor within comparatively 
narrow ranges. 

This oscillation of the odorous effluvia is more or less 
noticeable according to the kind, but it is always noticeable 
and it is more or less prominent according to changes in 
the temperature and the barometric pressure. 

Of course we are confronted in this case with an oscilla- 
tion and not with a mere turning from one odor to 
the other, because the various effluvia, noticed almost 
simultaneously, do not last long, and oscillate almost un- 
interruptedly between a whole range of different odors (for 
instance orange blossom, rose, iris, tuberose, etc.). This 
oscillation appears in particular in the flower or fruit scent, 
because upon this scent appearing it has never a clearly 
definite character and is always a mixture of definite 
scents, which change almost constantly their shade and 
their intensity either with respect to one another or by 
turning to the fatty odor of aldehyde, the intensity increas- 
ing or abating. 

The disagreeable odor (scent of fatty substance or per- 
spiration) peculiar to aldehydes is often a primary odor, 
but this is not always the case. Frequently the odor of 
the aldehyde starts by a very distinct scent of perspiration 
or fat, then all of a sudden a pleasant scent appears which 
will become more and more distinct as the disagreeable 
odor vanishes. In other cases the flower, fruit or other 
agreeable scent is noticeable right from the start, but is 
always veiled by the peculiar odor of the aldehyde, which 
does not mean that this peculiar characteristic odor should 
prove harmful to the originality of the odor, because this 
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forth a harmonic contrast and vanishes 


fatty hade hrings 
latty ni ring 


sufficiently in the complex odorific effect to give the 1m- 


pression of a peculiar harmony. 
Although it is that the 
the aldehydic odor contain certain disagreeable 


least at 


oscillating effluvia of 


shades (at 


undeniable 


first and in concentrated condition) yet the odor 


as a whole and in particular the disguised odor of the 


aldehyde never gives a distinctly disagreeable impression 


particularly the aldehyde is pure 


Index d 


meet the most 


to prove successful the aldehyde must 
stringent Un- 
aldehydes do not always meet this fair 


tor its use 


requirements as to purity. 


fortunately trade 


requirement. Impure aldehydes should be turned down as 


they are extremely dangerous 


The characterist oscillation of the odor of aldehydes 


explains the discrepancy in the opinions of investigators 


as to the olfactive effect of the various members of the 


group of the fatty aldehydes, because it is practically im- 


possible to reproduce accurately the impression received, 


owing to the numerous more or less simultaneous impres- 


sions received by the sense of smell. 


This 


the direct origin of the 


oscillation of the aldehydic odor is 


characteristic 


great intrinsic value of aldehydes 


and of their fundamental ability to give original and unpre- 


cedented scents, because the numerous effluvia of different 


kinds which they ccntain, bar automatically any monoton- 
ous repetition of scents and facilitate the combination of the 
aldehydic odor with the most diversified scent ranges. 
According to the predominant feature of any given alde- 
hyde, it will prove better suited for such and such range 
(for instance jasmin, rose, violet, iris, tuberose, etc.) or 


such and such fancy shade, but the resort to aldehyde is 


never restricted to this one object, or is otherwise restricted, 
in the sense of its use being barred in the case of a range 
which may be entirely different. 

In this circumstance lies one of the most valuable fea- 
tures of aldehydes, which has opened up to 


broad field of 
their use almost unlimited, provided they are used intelli- 


them a very 


application, and which makes the range of 


gently and conservatively; because any excess use of 

aldehyde is to be avoided as being an irreparable mistake. 
Aldehydes, 

used 


possible to prescribe definite rules as to the selection of the 


therefore, to prove really useful, must be 


with care and discrimination, it being however im- 


aldehyde or as to the maximum quantity to be used for a 


certain definite quantity of product. 


Recapitulating the above consideration as to the feature 


of the odor and as to the properties of fatty aldehydes, we 


may state that these aldehydes are extremely valuable ad 


juncts in the compounding of the most diversified ranges 
great complexity of tl and 


of scents, due to tke eir scent 


also due r action, and furthermore due to the numer- 


ous servic they render in the most diversified 
1 their 


ranges 
throug! 

The properly so called characteristic effect of aldehydes 
1 


is evinced 


almost universal adaptation. 


in two different applications 
Floral Odors 


In the artificial reproduction of the scent of most flowers 


addition of a 
proper quantity of certain fatty aldehydes to 


(rose, jasmin, orange blossom, etc.) the 
the mixtures 
of the standard constituents, affords the means of securing 
a striking likeness to the pattern; because aldehydes afford 


the keenness, the freshness and the necessary rounding off, 


PERFUMER & ESSENTIAL OIL REVIEW 


NoveEMBER, 1929 


in other words enliven the monotony of rudimentary or 


standard compounds in a striking manner. 


floral odors to be tained, 
Everywhere the resort to aldehydes brings about a striking 
likeness to the pattern, provided the aldehyde selected and 


This is the case in most 


rated carefully and subject of course to the basic materials 
having been intelligently selected so as to avoid any incom- 


patibility and having been blended in the proper proportion, 


he reason why we dwell on this circumstance is oy 


desire to point out another circumstance, that is to say, 


that the use of aldehydes can in no case set right any 
made in the basic blend 


fundamental mistakes 


it 2a, 
an aldehyde will be able to impart the charm of the natural 
product 


therefore, but to unimpeachable basic blends that 


because the 


product but does not 


aldehyde completes and perfects the 
correct any defect. 
Fancy Scents 


rhe skillful use of aldehydes in fancy compounds makes 


it possible to unprecedented effect, and has 


source of those queer and strangely agreeable 


secure scent 


become the 
scent shades which impart to blends, intended to meet the 
present day taste, that attraction and that inimitable stamp 


fond. 


[hese queer scent shades which are now so fashionable, 


f which the refined public of our present day is s 


undoubtedly owe a large measure of their success to prop- 
erly selected and refined basic material, but the credit for 
the original stamp and peculiar character of the product 
ilways goes, more or less, to the skillful use of certain 
aldehydes, which, due to the complexity and to the oscilla- 
tions of their odor, impart to odorous blends that indefinite 
attraction which springs from original and queer shades, 
due to the addition of fatty aldehydes to scientifically com- 
pounded odorous blends. 

\ldehydes impart furthermore, as in the case of flower 
scents, a great keenness to fancy scents, due to the oscillat- 
ing effluvia and the complexity of their odor, helped by the 
characteristic fatty shades of scent, which powerfully con- 
tribute to the complex effect of aldehydes. 

The discovery and the adoption of fatty aldehydes in 
the perfumery industry is undoubtedly an important stage 
in the development of the perfumery industry of our day. 
They have made it possible to push to the furthermost de- 
gree of perfection the refinement of the use of chemical 
proot of the 


skilled 


odorous substances, and they have afforded 


value of chemical perfume when 


hands of our craftsmen. 


evolved by the 


With the constant efforts of science helping in broaden- 
ing and deepening the knowledge of the of fatty 
aldehydes, influence on the complex scent of 
natural odorous materials, new epoch making discoveries 


nature 
and _ their 
are to be expected every day, which will show us new paths 
towards unexpected possibilities in perfecting our present 
methods of research, and practical application. 

Then the perfumer, assisted again by the ingenious ef- 
forts of chemists, who, by their tireless and devoted labors 
in the field of science, have succeeded in equipping the 
perfumery industry with so many valuable helps, will join 


hands with the chemist allotting at last to the man of 


science his place in the sun. 
(To be 


continued ) 
(This article is copyrighted and may be reproduced only 
hy special permission of the publisher.) 
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Tooth Pastes and Their Composition 


A Discussion of the Properties and Adaptability of Various 


Ingredients Used in Their Manufacture 


by Dr. E. 


HE daily care of the teeth has become an established 
custom in the great majority of the homes in this 
country. Tooth pastes or dental creams have by far 
outdistanced in volume the liquid, solid and 
powdered dentifrices used for this purpose. 
Educational advertising upon the part of the 
tooth paste manufacturers has been the larg- 
est single factor in bringing about this condi- 
tion. Not so long ago only a very small per- 
centage of individuals gave any attention to 
the care of the teeth. The public have been 
educated to the necessity of oral hygiene. It 
is now generally known that infections of the 
teeth are the seat of various serious disorders 
and that good health depends to some extent 
upon sound teeth. The regular cleaning of the 
teeth and visits to the dentist is a contribution which the 
dentifrice manufacturers have been responsible for. Na- 
tional advertising of an instructive character, free clinics, 
circularization and sampling through dentists, tooth brush 
drills in the elementary schools and educational literature are 
the methods which have been most successful. It may be 
said that as a general thing the advertising copy has been 
most ethical. Truthful statements of facts have given the 
consumers confidence in these preparations. Certain manu- 
facturers maintain research laboratories in which excellent 
work, as far as scientific discoveries with reference to the 
care of the oral cavity, is accomplished. In certain cases 
the zeal of advertising copy writers has led them beyond 
scientific reasonableness in seeking their publicity appeal. 
This sort of procedure is bound to reflect disadvantageously 
to the entire industry. It is not necessary to exaggerate the 
therapeutic claims for a dental cream. Statements which 
are made should be based upon experimental data and not 
mere belief. Dentist’s organizations are giving attention to 
medicinal claims for dentifrices, and it is better to codperate 
with the dental profession so as to be within reason rather 
than to have a few manufacturers who are unreasonable in 
their statements bring disrepute to all the industry. 


General Considerations 


In spite of the fact that the tooth paste field is quite 
overcrowded with various brands, new ones spring up con- 
stantly. In infrequent cases they quickly gain public favor 
because their appeal is along right lines. There is no ques- 
tioning the fact that a dental cream with a real reason for its 
existence and that reason properly presented through ad 
vertising always has a good opportunity of success. The 
educational work which has been done in regard to the teeth 
better fits the public to distinguish a preparation of merit 
from those that are based upon mere say-so. It should be 
emphasized, therefore, that just a mere tooth paste is a diff- 
cult new term to merchandise in an already overcrowded 


held. A tooth paste, however, of real merit based upon 
scientific discoveries has a better chance of gaining popu- 


G. Thomssen 


larity over those of mediocre qualities. The number of tooth 

paste users will increase, but the number of tooth pastes 

are increasing even faster. In this competition only those 
of exceptional merit and properly advertised 
can stand the assaults of competition. It 
therefore behooves the manufacturer to be 
sure of his ground and to pay strict attention 
to the quality of his product. 

The manufacture of a dental cream is no 
easy matter. Many a preparation that has 
had to withstand the test of time, climatic 
conditions and usage has changed from a paste 
of beautiful, creamy consistency to one that 
curdled like sour milk or petrified in the 
tube like certain objects of nature have in 
ages past. We might say that the products 

have softened or hardened when they were expected to re- 
main creamy and firm. The reasons for these changes in 
consistency are now better understood than formerly and can 
be prevented. 

The composition of tooth paste varies greatly. The gen- 
eral principle in practically all is the same. They consist 
of an abrasive, a sweetener, aromatics, medicaments, a liquid 
constituent of which water, glycerine or alcohol are most 
common; in most cases soap; sometimes a medicinal agent 
and finally a binding agent or protective colloid of some 
kind. The skill with which these various ingredients are 
compounded greatly influences the kind of a finished product 
which is produced. The ingredients themselves are quite 
common but the finished product is by no means always the 
same. 

In view of this fact a discussion of the substances in tooth 
paste and their influence on the finished product is in order. 


The Abrasives 

First of all we will consider the abrasives employed. These 
vary considerably in character and in the quantity used. 
Chalk of various grades is the most popular, but silicas, 
magnesium salts, pumice, clays, calcium phosphates, gypsum 
and tales find their way into various products of more or less 
merit. Some organic abrasives are also used for this pur- 
pose. 

The main purpose of these substances in tooth paste fs to 
clean and polish without wearing away the outer covering of 
the teeth. The ideal abrasive, therefore, is one that 1s softer 
‘han the enamel of the teeth and at the same time is tasteless 
and insoluble in the other ingredients of the preparation. 
Chalk is the product most generally used. Within the past 
decade, however, magnesium carbonate has become popular 
because of the use of milk of magnesia in keeping the mouth 
alkaline. To all intents and purposes they are just as ef- 
ficient and useful as chalk. Silica or pumice are mixed with 
chalk or magnisia to improve the abrasive or polishing quali- 
ties. These are, however, harder than the teeth, hence may 
cut away the coating. Talc, gypsum and clays are used 























































































































































































































































































































































































































largely because of their cheapness, though the more expen- 
sive colloidal clays are employed to improve consistency. 
30th tricalcium phosphate and calcium pyrophosphate find a 
use in dental creams. They are harder abrasives than chalk 
or magnesia and have greater cutting action on the enamel. 
As a result they prevent to a greater extent the gathering 
of tartar or the so-called film. In remote cases ultramarine 
is added to these preparations. This acts both as an abra- 
sive and is presumed to neutralize the yellow appearance to 
the teeth and make them whiter. The selection of an abra- 
sive, therefore, by the manufacturer is dependent upon the 
cost, the claims and the consistency desired 

To overcome the objections to mineral abrasives it has 
been attempted employ organic substances for this pur- 
pose. These consist mainly of cellulose and viscose products. 
Many difficulties are presented in attempting to use this type 
of product Che chief of these is the cost and production of 
the abrasive itself. Then, when it is obtained, the question 
of reaction with the other ingredients in the tooth paste and 
the organic abrasive’s behavior under the influence of moist- 
ure presents a further problem. Thus far nothing entirely 
satisfactory has been developed in this field. It, therefore, 
presents an opportunity for some manufacturer to present a 
tooth paste with superior merit as far as abrasive property 
is concerned. 


Sweetening and Flavor 


We can pass over the discussion of sweetening and flavor- 
ing of tooth paste rather briefly. Formerly powdered sugar 
was used. Honey was also popular. Saccharine, however, 
has largely replaced all other sweetening reagents because of 
its economy, its strength, and its stability. For flavoring 
these preparations essential oils, synthetics and certain chem- 
icals are most commonly employed. Oil of peppermint, cas- 
sia, cloves, spearmint, menthol, methyl salicylate and anise 
are the more common. Other products like otto of rose, 
ionone, geranium, musk, menthol, thymol, pimento and carda- 
mom find their way into tooth paste flavors to a less degree. 
The amount of flavor to be added to a paste varies from 
1 to 4%, depending upon strength of flavor itself and the 
amount of flavor desired in the finished product. It is well 
to remember in flavoring a dental cream that when fresh 
the taste is decidedly stronger than after it has aged. For 
this reason it is good practice to add the flavor so as to have 
it about 25% stronger than is eventually desired. 


The Liquid Constituents 


In order to make a tooth paste it is necessary to have a 
liquid constituent in addition to the flavoring oils. For 
this purpose glycerine, water and alcohol are most generally 
used. There is very little to be said about the properties of 
these three substances. They are so common that no de- 
scription of them is necessary. We need only state that of 
the three glycerine is the most generally used. It is prob- 
ably the one ingredient that is common to all tooth pastes. 
Substitutes in the form of glucose, invert sugars and other 
chemicals do not give the same preserving, softening, and 
hygroscopic properties to a dental cream that is obtained 
by the use of glycerine. Alcchol and water are used to a 
less extent. Alcohol is used mostly in preparations high in 
soap as it produces the desired gel. Owing to the fact that 
alcohol thus used is for a technical purpose, several specially 
denatured, tax-free formule have been approved by the gov- 
ernment. Water is also largely used. Its cheapness is a 
decided advantage, but there are certain difficulties and draw- 
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backs. Through the use of too much water in tooth paste 
it is apt to harden in the tube. Then, too, when the cap 
is removed and the product lies around open, which is so 
often the case, the product hardens at the outlet as the 
water evaporates and plugs the tube at this point. This 
makes the putting of the paste on the tooth brush a messy 
operation. We have already indicated other liquids which 
may be used. In addition to these the glycols, particularly 
ethylene glycol, may be of value, This product, in properties, 
lies midway between glycerine and alcohol in its physical 
and chemical properties. Its use as a competing article to 
both alcohol and glycerine in tooth pastes is bound to in- 
crease. 

The question of the use of soap in dentifrices is one re- 
garding which there is considerable dispute. Soap was 
originally used for this purpose for the simple reason that 
it was a cheap, available, cleansing agent. Very little thought 
was given to the fact that it might influence the salivary 
secretions, alter the reaction of the saliva, retard bacterial 
growth or dissolve mucin plaques. It was only after the 
competition in these preparations increased that the argu- 
ments for and against soap, in tooth pastes particularly, 
gained impetus. Due to this division of opinion we will 
consider the action of soap more fully. 


First of all we may dismiss the contentions that tooth pastes 
either acid or alkaline influence the flow of the saliva or 
affect its reaction beyond a short time. Chillingworth; Bun- 
zell? and McClelland*® have all investigated this phase of the 
subject. They have found that the reaction of the saliva is 
changed to acid or alkaline only slightly while the dentifrice 
is in the mouth, that acid stimulation does not increase oral 
alkalinity to any extent, that no prolonged increased flow of 
saliva is induced by either the acid or alkaline dentifrices, 
that the saliva rarely increases in flow beyond ten or fifteen 
minutes after use of a uentifrice and that neither an acid nor 
alkaline tooth paste increases the ptyalin (starch digestant) 
content of saliva. 

In an article on the use of soap in dentifrice McClelland‘ 
points out certain other advantages of soap in dentifrices. 
He shows that it also dissolves mucin plaques, retards bacterial 
growth and is a valuable cleanser because of its emulsifying 
power. Evans® disputes these contentions and cites refer- 
ences to show that modern investigation indicates its use 
interferes with the normal, physiological cleansing of the 
mouth. The reasons for this are threefold. It inhibits the 
salivary reactions. It alters the reaction of the saliva. It 
destroys the ferments of the saliva. 

More recently Brody® in a very comprehensive paper on 
the subject, in which he quotes a long list of investigators, 
comes to the conclusion that a good oral preparation should 
contain soap. He places the minimum at 10% and the maxi- 
mum at 15% soap. 

Walker* accomplished some important work that indicated 
that soap possesses very marked bactericidal properties. Such 
bacteria as the pneumococcus, the gonococcus and strepto- 
coccus as well as the bacilli of diphtheria and typhoid were 
killed with soap solutions. He worked with chemically pure 
soaps made from fatty acids. It would naturally follow that 
since bacteria of the species mentioned are found in the oral 
cavity the use of soap is of germicidal value. Reasoner* went 
into this phase of the subject more thoroughly and made a 
special study of Vincent’s spirochete, the cause of what is 
commonly called Trench Mouth. He found that solutions of 
ordinary toilet soaps as well as chemically pure soaps had a 
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selective action on this class of organisms and definitely 


killed them. 
in keeping the oral cavity free from mouth spirochetes there- 


The use of soap in dentifrices, he finds, assists 


by giving some protection against infections of the tissue. 

" Considering, then, the matter from an unbiased standpoint, 
soap should be present in all good dentifrices. It should 
be as pure a soap as can conveniently and economically be 
obtained. A sufficient quantity should be used to be effec- 
tive. Not only has it value as a cleansing agent, but it has 
decided ad- 


substances without attacking 


antiseptic value which gives the dentifrice a 


vantage. It absorbs the fatty 
This 
Of all the 
products that enter dentifrices, there is probably none that 


the teeth and acts as a lubricant to the tooth brush. 


allows less painful penetration of the interspaces. 


is as useful and desirable in a tooth paste as a pure, mild 
and neutral soap. The only real reason for omitting it 1s 
that it is both 


incorporate it. 


more troublesome and more expensive to 


These considerations lead us to the kind of soap to add. 
The answer to this question is that it depends entirely upon 
the formula in which it is to be employed. In general it 
may be stated that the soap should be in finely powdered 


form, should be made from high grade fats and oils so as 


to eliminate the taste and impurities as far as possible, 
should be thoroughly saponified, which means that a boiled 
settled soap is best suited for this purpose. The soap should 
not contain more than 0.3% free alkali, calculated as sodium 
carbonate. In general it may be said that a soap that has 
a titre around 40° to 42° C. 
than one of very low titre. This is due to the fact that such 
a soap has greater congealing properties than lower titred 


gives more satisfactory results 


soaps and may therefore be used with better assurance of 
success, as well as being more economical. In composition 
the use of high grade oils and fats are equally valuable and 
satisfactory. The alkali used for saponification should be 
freshly made and no strong lyes from previous saponifica- 
tions should be used. The soap should be kept uniform as 
far as the chemical constants are concerned. This should 
be accomplished through chemical control at the soap kettle. 
There should not be present more than 3% of moisture in 
the finished powder which ought to be ground so that at least 
97% passes a 150 mesh United States Standard sieve. If 
ground coarser than this, there is not the proper dispersion 
of the soap in the finished paste which may adversely in 
fluence the consistency. The color should be from light 
cream to white. 

In a recent work Jones® calls attention to the fact that the 
streptococcus, pneumococcus group of bacteria are largely re- 
sponsible for pyorrhea. invade and digest 
the gum tissue where it joins the teeth and cause this disease 
when bodily 


These bacteria 


lowered. It is also known that 
this group of microdrganisms is very sensitive to the depres- 


resistance is 


sion of the surface tension of the media in which they thrive. 
It was found that sodium ricinoleate was valuable in this 
respect. Jones states that after two years of experience he 


observes these results: “Teeth are found to be a lighter 
shade after its use, due to more efficient removal of de- 
posits; a sense of freshness is observed in the mouth that is 
Just as apparent after two years’ continuous use as at first; 
there is an absence of abrasion or soreness of the gums—on 
the contrary, they are firmer; and there is a noticeable re- 
duction in the amount of tartar, ‘green stains’ and allied 
deposits formed on the teeth. It has been found useful in 
removing stubborn deposits from vulcanite dentures and 


children have remarked on its pleasant taste and have been 
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thus encouraged to form definite habits of oral cleanliness. 


“The explanation of the good results obtained by the 
substitution of sodium ricinoleate for the common hard soaps 
in dentifrices is that the bacterial plagues causing the stains 
on the teeth and the threads of leptothrix and antinomyces, 
which form the base of the 


tarter, are when 


ricinoleate has exerted its peculiar-action on the organisms 


broken up 


involved, thus enabling the detergent action of the ricinoleate 
and the friction of the chalk to be more efficiently applied.” 


In view of these observations and since ricinoleic acid 


largely comprises the glycerides of castor oil, it is very 
probable that castor oil soap or the addition of this oil to 
ordinary tooth paste soaps is of value. 

We might also point out that 


soft 


in certain cases potash or 


soaps are used to replace the soap powders. These 
soaps have the advantage of merely making it necessary to 


add the flavor and abrasives to obtain a finished paste. 
Detoxification vs. Antisepsis 


Within the past year considerable discussion has appeared 
in the literature as to the use of sodium ricinoleate or castor 
oil soap which we have just discussed, as a detoxifying agent 
to replace germicides in the oral cavity. 
ing the 


Larson” in study- 
found that sodium 
ricinoleate, product from highly purified castor oil, rendered 
certain bacteria, generally found in the mouth, incapable of 
infecting test animals. Not only this, but fatal doses of 
toxins such as diphtheric toxin, tetanus toxin and scarlet 
fever toxin detoxified with this soap could be given these 
animals without any ill effect. 


bactericidal action of soap 


Merrell" in discussing this 
work of Larson’s predicts that detoxification will probably 
replace antiseptization in certain specialized fields like the 
prevention and treatment of infections of the mouth. 

“Detoxifying agents,” he says, “render the pathogenic 
organisms of the mouth non-pathogenic and neutralize their 
toxins, thereby rendering them incapable of producing further 
infection, and checking their destructive action on tissues. 
Pathogenic bacteria are converted into vaccine-like sub- 
stances and toxins converted into antigens by detoxification. 
Should the organisms or toxins be absorbed into the system 
after detoxification they will either be inactive or have some 
slight immunizing effect. 

“In the course of brushing the teeth, gums and soft tissues 
of the mouth with a detoxifying dentifrice there is probably 
some vaccinating effect on the tissues increasing their re- 
sistance by producing a localized immunity to the organisms 
present in the mouth. Even though the mouth be reinfected 
by bacteria entering with food, drink or air, the tissues are 
sufficiently resistant to prevent infection.” 

Both McClelland’ and Leonard" have answered Merrell. 
The former points out that the use of antiseptics in the 
mouth in an intelligent manner is useful for reducing the 
action of bacteria in the mouth and in checking the progress 
of dential caries. He cites numerous authorities to show 
that the use of antiseptics rests upon too firm a foundation 
to warrant their abandonment. 

Leonard, on the other hand, terms the differences of opinion 
a sham battle. He shows first of all that the problem of 
oral antiseptics is one of reaching the organisms and making 
contact with them. An antiseptic of high surface tension 
cannot accomplish this because it cannot penetrate into the 
numerous crevices, angles and interspaces of the oral cavity. 
He also points out that sodium ricinoleate will not detoxify 
all toxins, in fact it increases the toxicity of certain toxins 
such as example the Botulinum toxin which is a fatal form 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


of food poisoning. To attempt to detoxify a large collection 
mouth some of which have not even been 
Dental and 
of the mouth diseases cannot be 
too, that even 


mouth toxins it 


of bacteria in the 


isolated is therefore not justifiable caries 
pyorrhoea which cause 90% 
attributed to 


disorder of the 


toxins. Then Leonard shows 


if every were caused by 
would be necessary to know the exact amount of toxin to be 
detoxifield because Larson’s work indicates that non-toxicity 
and toxicity of the toxin, in the presence of this soap solu- 
is dependent thereof. The non- 


is only obtained at a certain dilution with water. 


tion, upon the dilution 
toxicity 
If more or less water is added the toxin is dispersed and 
regains its full toxicity 1 his complicates the use of sodium 


ricinoleate too greatly to be of general usefulness. He 
furthermore points out the fact that bacteria multiply rapid- 
ly and certain individual organisms even if they have come 
into contact with the soap have not had their power of re- 
production destroyed and multiply rapidly so that in certain 
cases within an hour the second and third generations of 
these detoxified bacteria may be forming toxins and therefore 
require another detoxification. Leonard sums up his argu- 


ment by stating that the only good pathogenic bacteria is 
a dead one. 
summary of the value of this new 


In view of this short 


idea of detoxification by the use of sodium ricinoleate, one 
is forced to the conclusion that the theory requires further 
enticing from an ad- 


verification. The conception is very 


vertising man’s standpoint, but from the viewpoint of the 
scientific man too much is taken for granted to give it full 
credence. 


Medicaments and Medicinal Claims 


The question of detoxification is only one phase of the 
of therapeutic agents in tooth pastes. 

The medicinal agents which are added to tooth pastes are 
varied. In general it may be stated, that it is questionable 
if they are of any decided therapeutic value. The big diff- 
culty in adding a medicament is the fact that they are not 
in contact with the teeth and oral tissues a sufficient length 
of time to produce the desired effect. Then, too, it is prac- 
tically impossible to apply them to the desired parts because 
of the fact that the mouth cavity is so very irregular. To 
properly distribute the medicament by mere brushing of the 
teeth is not the proper method. The other difficulties are the 
action of the saliva and the fact that it is not an easy matter 
to effectively medicinal agents in tooth pastes. 
Common additions are potassium chlorate, camphor, 
To enter into a full 


preserve 
resor 
cinal, thymol, ipecac and the peroxides. 
the value of the 
the province of this article. We will merely point out that 
the United States Food, Drug and Insecticide Administration 
is devoting its attention to the medical claims made for tooth 
pastes. should be 
statements as to pyorrhea, bleeding gums and sore gums on 


discussion of medicaments is not within 


Manufacturers careful in claiming any 
their packages, in their advertising, or in their literature on 
these preparations. The department has ruled that no single 
medicine or combination of 
can be 
pyorrhea (Riggs Disease) or the common symptoms. 


this 


medicines known at this time 


regarded as effective as a preventive or cure for 

Since 
medical 
claims for dentifrices are bound to have their attention. This 
should be medicinal 


value or 


they have begun to regulate in respect other 


means that caution exercised in any 


statements. In 


making assertions of medicinal 
antiseptic action, it is quite necessary that the manufacturer 
be in a position to give actual scientific proof of his state- 


ments if necessity arises. 
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Consistency and Colloidal Protection 


The bane of tooth paste manufacture is the question of 
consistency, Either it is too hard or it separates or it soft- 
ens or it curdles. This is especially true when soap is used, 


The reasons for these changes in consistency lie 


largely 
vidal 
n of 
this phase of our subject but merely point out that in many 


in the field of colloidal protection. Tooth pastes are coll 


in nature. We will not enter into a theoretical discuss 
a so-called “practical formula” this question of a protective 
It is thre ugh 
the proper maintenance of the gel that the tooth paste re. 


substance is the secret of proper consistency. 


mains creamy or soft under the various conditions to which 
tooth The usual used are 
starch, as glyceride or starch, gelatine, gum tragacanth, gum 


paste is subjected. protectors 


arabic, chicle, oils, colloidal clays and in some cases free 
fatty acids. The amount of these 


depends upon the 


various substances to use 


formula in which they are incorporated, 
Starch and chicle are used by heating with glycerine, the 
gums and gelatine are steeped in water, the oils and colloidal 
clays are introduced directly and the fatty acids are set free 
by the introduction of an organic acid, usually benzoic, in 
the tooth paste formula. The amounts used are from 0.5% 
to 3% in the case of gelatine, the gums and chicle, to about 
3% in the case of free fatty acids, to 5 or 10% in the case 
of the clays and as high as 50% in the case of glyceride of 
starch. No fast rule can be laid down for the use of these 
various substances. It is necessary to determine the proper 
one to use by trying various amounts of the most suitable 


one in a particular formula. 


Conclusion 


In conclusion then, we have considered the composition of 
tooth pastes in the light of the ingredients which enter them 
and have covered the following points: 
tooth increasing a 
rapidly as the number of preparations themselves. 


1. That the use of pastes is not 


Conse- 
quently, a tooth paste must have value to withstand com- 
petition. 

2. We enumerated the various ingredients usually found 
in tooth pastes and discussed their properties. 

3. We 


tooth paste. 


a good 


showed that soap is a valuable part 


4. Detoxification cannot be as yet generally accepted to 


replace germicides. The conception requires further verif- 


cation. 
5. That medicinal claims for tooth paste should be sub- 
stantiated by actual experimental data. 


6. We discussed the question of colloidal protection and 
showed its importance in maintaining the proper consistency. 


It has not been our intention in this article to give actual 


formule nor methods of putting them together. At some 


future time it is our intention to discuss this important phase 
of the subject in detail. 


1British Dental Journal, Nov, 
2Bulletin No. 4, 1924, page 15. 
8Dental Cosmos, April, 1924, page 425; July, 1924, 
‘Tue AMERICAN PERFUMER, May, 1923, 
5Ibid, June, 1923, page 208. 
*Dental Cosmos, Vol. 67 (1925), No, 10, 
7J. Infect, Diseases, Vol. 35 (1924), p. 
181-192, 
®8Jour. Am. Med. Assn., Vol. 88 (1927), 
®*Clinical Medicine & Surgery, Jan., 
Proc. Scc. Exp. Biol. & Med., 1921, 
Drug Markets, April, 1929, p. 33. 
12Thid, June, 1929, p. 555. 
ibid, July, 1929, p. 23 


15, 1922. 
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Is French Influence on the Waner 


Some Evidence That 


It Is, and Some 


Opportunities the Situation May Off er— 


by Leroy Fairman 


[ various times in the past two or three years in- 
timations from the Parisian fashion authorities con- 
cerning the length of women’s skirts have been 

spread abroad in this country. Hints having 

had little effect. we have lately been informed 

of authoritative mandates which have prac 

tically commanded the women of America to 

add a few inches to their skirts forthwith, and 

no foolin’. ‘ 

From the women of this free and unfettered 
land there now arises a shrill note of protest. 
For party gowns, they say, longer skirts offer 
a distinctive style note which is not objection 
able, but for work, sports and the street long 
skirts are not coming back if they can pre- 
vent it—and they think they can! 

They say that the short skirt gives them comfort and free- 
dom; that it is practical, economical and pleasing to the eye 
Not only do they argue passionately in favor of the abbre- 
viated skirt, but they assert their independent and unassail- 
able right to decide upon their own fashions regardless of 
foreign styles. Translated into masculine language their 
remarks seem to mean, “To hell with Paris, anyway.” 

Whether the fair sex of America will have the nerve to 
stand up for its rights to the bitter end, or whether the 
foreign fashion whip will drive them into line and hang 
somewhat longer skirts upon their protesting forms for the 
time being cannot be accurately predicted; but it is a safe 
bet that any foreign victories in that direction will be but 
temporary. Even if that percentage of our women which 
worships foreign influences, foreign trends and foreign prod 
ucts does lengthen its skirts, and even if the feminine public 
in general to some extent follows suit, the short skirt will 
soon be back. 

Our women have tasted freedom and love it They are 
no longer silly geese who follow blindly wherever fashion 
may lead. Every fashion change of the last ten years has 
been a sensible one, and attempts to force or wheedle any 
considerable number of women into the adoption of gar 
ments or accessories which were uncomfortable, impractical 
or unbecoming have failed. Woman, as a rule, now leads 
a busy, active life, and the clothing which was suitable and 
satisfactory for merely dawdling around cramps her style, 
interferes with her vocations and avocations, takes up tox 
much room to cart around and too much time to care for 
Hence she has kicked herself out of it, and, in the long run 
she will stay out of it. And if Paris disagrees, so much the 
worse for Paris! 

Having assumed this independent attitude and being in 
this frame of mind, is it too much to expect that women 
will also listen to reason on the subject of French perfumes 
and cosmetics? Isn’t this a good time to kick ourselves out 
of our inferiority complex even as women have kicked them- 
selves out of long skirts. and boldly assert and persistently 
proclaim the virtues and values of American toiletries? 


Have we any good reason for believing that women will fail 

to listen, and give heed Isn't it true that in the past we 

have tacitly admitted the superiority of French goods, and 

thus indirectly encouraged American women 

them Haven't we attempted 

ur wagons to the French star, and 

to “cash in” on the French 

\nd, as long as we do these 

things, aren't we really withholding from 

American women the very information which 

would influence them to transfer their al- 
legiance to American products? 

The women, it seems, have more nerve than 
we have! 

It is quite useless, | suppose, to expect any 
concerted action on the part of the industry, 
even in so vital a matter as this; but since manufacturers 
are so fond of playing the fine old parlor game, “follow-my- 
leader,’ perhaps if one or two outstanding manufacturers 
should inaugurate a vigorous and determined campaign for 
made-in-America perfumes and cosmetics, others would fol- 
low suit, and something like concerted action would thus be 
effected. That it would be productive of excellent results, 
that it would be a long initial stride toward freedom from 
foreign domination, I sincerely believe. 

In case anybody is interested, let us consider for a moment 
what the task consists of, and perhaps we can get something 
of an idea as to how to go about it. 

Che present enviable position of French products is held by 
virtue of two conditions: one is the French tradition, and the 
other is belief in superior French quality. Neither of these 
two conditions can be upset by weak imitations of French 
goods or methods, or by noise and ballyhoo. 

This is the reason. As the feminine record ‘of the past 
ten years shows unmistakably, women are becoming—more 
fully and truly than ever before in the world’s history— 
reasonable human beings. Even when times are good and 
money comes comparatively easy, women no longer spend 
their cash foolishly or unthinkingly. They may spend a 
whale of a lot of it, but as a rule they are mighty careful 

money's worth. 
nk that isn’t so, just study contemporary adver- 
the newspapers and women’s magazines. More 
and more it becomes an appeal to reason—a straightforward 
statement of facts. In some cases it is fantastic and frivolous, 
but the boys who spend the most money in inveigling the 
dollars from the ladies’ purses constantly become more 
logical, more serious, more straightforward in their descrip- 
tions of goods and statement of values. 

This does not mean that you should advertise a perfume 
or a face powder in the same form and terms that you 
would use in advertising a washing machine or a kitchen 
cabinet ; it does mean that the days of frothy fripperies and 
meaningless hyperbole are fast drawing to a close. The time 
is at hand, if it has not already arrived, when you can sell 
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more goods by showing merely the well executed portrait 


of a beautiful package, adding only its name and general 
purpose or characteristics, than you can by rehashing and 
rearranging the hackneyed and threadbare adjectives which 
have been in use for so many years. 

Such being the case, mere swank, mere ballyhoo, mere 
laudatory grandiloquent adjectives, will never dislodge French 
toiletries from their present position in this market. You've 


as well as tear down, and you've got to base 


oe 
got to build 


yn a sound and solid foundation 


he choice 


your structure 
What considerations influence women in t and 


purchase of toiletries? Basically, these 

Packing 

Quality 

Quantity 

Price 

only 


Packing is of 
visible evidence of the desirability of the goods, either in 
l 


vital importance because it is the 
advertising illustration or on the dealers’ shelves. Assuming 
that all other qualities are equal, the most attractive package 
will be the deciding factor in making the sale. Therefore, 
in arguing that one type of product is equal or superior to 
another, you will largely fail if this visible evidence is against 
you. All that can be seen of the goods belies your argument. 
It would be a well nigh hopeless job to convince women of 
the superiority of American goods if they were permitted 
to remain inferior to foreign products in the form, design, 
coloring and general artistic attractiveness of the packages 
in which they are offered. 

Quality combines so many elements that it is difficult to 
define it fully. It means one thing to one consumer, another 
to another, and several things to still others. 
of chemical compounds of all kinds quality 


In the case 
is generally 
dependent upon the nature of the ingredients and the techni- 
Quality of this kind 


may be proved by detinite statements and descriptions, or, 


cal skill used in compounding them. 


indirectly, by the results produced by the use of the product 
under consideration 

The latter method is usually used by toiletry advertisers. 
The quality of a face cream is proved, by implication, by the 
testimonials of prominent society women, stage and screen 
stars and so on. These women praise the product in high 
terms, and the plain inference is that a face cream which can 
warrant such warm commendation from so exalted a source 
must of necessity be a product of the highest quality. 

In the absence of testimonials, the manufacturer himself 
lauds his product to the skies, and tells the reader of the 
wonderful things his face cream will do “for you.” Here 
again, a statement of the results to be produced implies 
superior ingredients and skill in compounding them, although 
no details are given 

These simple, tried*and true old methods are manifestly 
inadequate to the task now under consideration. The job 
is to unsell as well as to sell. The job is to dislodge a fixed 
idea from the minds of a large proportion of the women of 
America. And that idea is based on a thoroughly established 
tradition—the superiority of French perfumes. 

The task is especially difficult because it is so largely made 
up of intangibles. You can easily convince a woman that the 
peaches in one basket are larger, redder and riper than those 
in another; she can see for herself that what you say is 
true. But the qualities of a toilet product are in many 
cases not only invisible, but actually exist only in the taste 
or preferences of the individual. And, what is still more 


sad, they are often quite imaginary ! 
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Furthermore, you can, in cold print, describe a basket of 
peaches in a thoroughly informative and convincing manner 
—but how can you convey to the mind of the reader any 
clear idea of the subleties of a perfume? 

It seems as if any successful effort to educate American 
women away from the French tradition, or illusion, must 
be a long, arduous and expensive undertaking. It may in- 
deed be argued that it will be better to leave it to time and 
luck; but time and luck may favor a Frenchman as well as 
an American—in fact, by exerting himself to hold what he 
more he 


has and get may become even more strongly in- 


trenched as the years go by. If anything is ever to be done 


to dislodge him, now seems to be the logical moment to get 
busy. 


And 


process be carried out ? 


if the task is attempted, how shall the educational 
What are the facts, anyway, in the 
case of American vs. French toiletries, and can they be 
utilized effectively ? 

Women are not, as a rule, much interested in materials, 
methods 


processes or Their minds go directly to results, 


and are impatient of details. Those who have tried to in- 


terest women in mechanical or structural minutie have 


generally failed. Their methods are empirical. To them 


the only proof of the pudding is the eating. Their only 
concession to the strongest array of facts and arguments is, 
“Well, I'll try it and see.” 

In this business of unselling women on the French idea, 
the “I'll try it and see’’ method of getting results won't work. 
We want them to 
want them 


We want them to see before they try. 
be convinced before they buy. We to know— 
quite aside from their personal reactions to this or that prod- 
uct—that in no respect are French goods any better, any 
more desirable or satisfactory than are American goods. If 
we don’t convince them of that fundamental fact beforehand 
too many of them will say, after making such a comparison 
as we ask, “No, it isn’t as good, and I never really believed 
that 

Can the story of American products 


it would be.” 

the nature and origin 
of the materials of which they are made and the skill used 
in compounding them—be built up into so interesting, ab- 
sorbing and romantic a narrative that American women will 
read it, think about it, talk about it and eventually be con- 
vinced by it? Could such a story embody enough interesting 
and convincing facts to destroy, or fatally weaken, the French 
tradition ? 


But I 
certainly should like to see it tried on a big enough scale to 


Nobody knows, and far be it from me to predict. 


And if any- 
body has a more promising idea, I wish he would state it, 


merit success if the seeds of success are in it. 


and induce one or two large and determined manufacturers 
to get behind it and really start something. 


Novel Indeed 
Bishop Paul Matthews of New Jersey had a novel ex- 


perience at dinner to-night. He was unable to extract a 


cork from a bottle of mineral water and a woman at 
the next table produced a corkscrew from her bag, then 
lit a cigarette and smiled.—Atlantic City Special to the New 
York Times. 

What the novel experience was we don’t know, but our 
conviction is that it was the phenomenon of a bottle of 
mineral water with a cork. We are a mineral water addict, 
and for the life of us we can’t think of a brand of m. w. 
that doesn’t use metal caps.—F. P. A., New York World. 
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Official Report of the Flavoring Extract 
Manufacturers’ Association 


Since our October review of the activities of the Flavoring 
Association of the United States, 
Hickey, attorney 


have been watching developments in 


Extract Manufacturers’ 
G. H. 
and executive secretary, 
On November 4th a letter 
ruling by 


Burnett, president, and Thomas J. 
was sent out to all 


Prohibition 


the industry. 
members advising them of a recent 
Beef, 


Commissioner Doran in regard to the requirements of 


Iron and Wine (N.F. 4) after November Ist. He states 
that : 
“ ...On and after 


November 1, 


than 30% 


1929, said preparations 


must contain not less solids irrespective of the 


medication contained therein. The higher solid content called 
for herein may be accomplished by the addition of bona fide 
drug material (such as sugar or glycerine), to the present 
approved medication in the discretion of the manufacturers. 
1404 and quantitative formulas 
should be Stocks of N. F. 4, Beef, 
Iron and Wine on hand manufactured prior to November 1, 


1929, 


Supplemental applications 
called for in each case. 
may be disposed 

that the 1930 
held in Washington, 
Executive 


Announcement has also been made con- 
Association is to ‘be 
7, 8 and 9, with the 
evening of May 6. Headquarters for the con- 


Hotel Carlton. 


vention of the 
D. C., on May 
meeting the 
vention will be the 


Committee 


Standards Drawn for Fruit Juices 
Tentative definitions of fruit juice, grape juice and orange 
juice have been drawn up by the Food Standards Commit- 
tee that functions within the jurisdiction of the Food, Drug 
Department of Agri 


Criticisms and suggestions regarding the proposed 


and Insecticide Administration of the 


culture. 


definitions and standards have been invited from food 


officials, consumers, the trade, and all others concerned. 
The definitions proposed are as follows: 

Fruit 
from the first pressing of sound, mature, 


to the 


juices are the clean, unfermented juices obtained 


fresh fruits, or of 


their pulp, and correspond name fruit from which 


they are obtained. 


Grape juice is the unfermented, expressed juice of clean, 


sound, mature grapes. It is made by a single pressing ot 


the fruit, with or without the aid of heat; and with or 


without the removal of insoluble matter. 


Orange unfermented juice, with or 


without 


juice is the clean, 


portions of the pulp, obtained from the sound, 


mature fruit of the orange, Citrus sinensis: 


(a) By reaming or burring the cut fruit, 
(b) By pressing the pulp after removal of the peel, 
(c) By pressing the whole fruit with subsequent removal 


of oil derived from the peel. 
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Dr. B. H. 


Smith Heads Soda Flavors 
Association 


Smith. president of the 
N. Yu 


Manufacturers of 


Dr. Bernard H. 
Extract Co., 
National 
nual 
City, 


Virginia Dare 


Brooklyn, was elected president of 

Soda Water Flavors at the an- 
convention held at the Hotel Atlantic 
November 11 and 12. The other new officers of the 
association are: Hickey, National 
treasurer, H. E. Harrison, 


\mbassador, 


vice-president, Ira B. 
New 


Carbonic Co., 


Fruit Flavor Co., 
Liquid 


Orleans ; 
Chicago; and general 
Hickey, 
Board of chosen at the 
H. Gast, Theonett & Co., 


H. Hutchinson & Son, 


secretary and 
counsel, Members of the 
meeting were: William 
Chicago; Donald Hutchinson, W. 
Chicago; G. A. Hurty, Hurty-Peck 
& Co. Indianapolis; J. B. 
\Whitton, Manu- 
Atlanta; and 
Whittle & 
Philadelphia. 
devoted 
a discussion of the 


Thomas J. Chicago 


Directors 


Monarch 
facturing Co., 
Samuel Mutch, 
Mutch, Ine., 

The meeting was 
largely to 
which 


legislative problems 


have contronted the indus- 


try during the last year and 
plans were made for han- 
dling this and other matters 
connected with the soda 
during the 


year. The 


flavors business 


coming meeting 
held in conjunction 
with the annual 


Carbonated 


Was 


BERNARD H. SMITH 


convention 
of the American Bottlers of Beverages and 
most of the members of the association had displays at the 
exposition at the Municipal Auditorium. 
The work of the 


lined in the 


association during the last year was out- 


annual report of the which in the 


secretary 


J. S. Hall, 


report was in part as follows: 


absence of Mr. Hickey was read by his associate. 


Chis interesting 


“Since our last convention we have sent out to the mem- 


bers 11 circulars 


‘The legislative work has been extremely heavy during 


the past year. Forty-four States legislatures have been in 


session, Congress also convened in a special session. 
back 
cannot help but note 
that 


“Looking over the years of legislative work one 


with interest the change and different 


problems confront the members of our Association 


today. The law makers of our insist that addi- 


old laws are absolutely 
sary to keep up with the modern trend 


country 


tional laws or changes in the neces- 


of time. Today we 
tax and license 
also prohibitive and restrictive laws 
attempting to grant special privileges, all 


are confronted with an abundance of laws 
for revenue purposes, 


which is con- 
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trary good government, without authority in law, and 
the founders of our Government. 

“IT am, to that 
amendments have been secured to objectionable bills or the 
bills 


“There is at 


never intended by 


however, privileged report satisfactory 


defeat of the in question. 
a plan 
De- 


1928 


he present time under consideration 
from the Treasury 

The Act 
Prohibition 


to transfer the Prohibition Bureau 


partment to the Department of Justice. of 
of the 
under the supervision of the Treasury 

‘The 


Prohibition 


provided for the reorganization Bureau 
Department. 

ot 
the 


have 


Secretary of Treasury since assuming control 


the Bureau has extended every courtesy to 


legitimate alcohol-using industries. Business methods 


been adopted for the issuance and handling of permits and 


formulas Permissive administrative features of the law 


have been satisfactorily developed and distinguished from 


the prohibition side and the regulatory side. A closer con 
tact on business principles has been established between the 
Department and the alcohol-using industries. 

“The 


sibility of the prosecution of criminal violations ot 


} 


Department of Justice is charged with the respon- 


the Fed 
eral Statutes including the Prohibition Act 

“The of alcohol 
features the legitimate alcohol-using 
the 


percentages used under the 


the 


permissive 
indus- 
that is 
liti- 
legitimate 
in the 
United 


of law by 


tries is greater by far than small percentage 


criminal 
the 


channels and the subject of 
the 
should 


diverted to illicit 


gation. Therefore, at present writing 


alcohol-using industries not become involved 


prohibitive, regulatory or criminal machinery of the 
States Government 
that it 
forward to the 


would be to our advantage to register 
the United States a 
contemplated transfer of the 
Department to the 


“IT believe 
and President of 
test 
Bureau 
of 


pre )- 


against the Prohibition 
from the Treasury Department 


Justice 
“Under 


Fel 
of 


date ot ruary 1, 1929 a questionnaire was 


forth that 
the Joint Committee on Definitions and Standards was con- 


sent to the members our association setting 


templating the adoption of definitions and standards for 


certain beverage flavors and concentrates, and requested 


members of our association to express their sentiment re- 
the pr The of 


members 


such a result 
that 


adoption of definitions and standards by a 


garding acticability of 


the 


plan. 


said questionnaire indicated our were 


opposed to the 


vote of two to one, based upon the theory that each manu- 


makes distinctive flavors and concentrates, and by 


would be 


facture 


the adoption of set definitions and standards it 
impossible for the manufacturer to lend individuality to his 
flavors and concentrates 

Wm. H 
D. W Thomas J. 


and himself to draft det 


said beverage 
“Your president, Gast, then appointed a com 


Hickey, 


nitions and stand- 


mittee consisting ot Hutchinson, 
General Counsel, 
members, 


Joint 


‘hat would the objections of 
at the 
Committee on 


“WW. Parker 


ranged for a hearing before 


ards overcome our 


and same the 


De 


time meet with the approval of 
nitions and Standards 
our Washington 
the Joint Committee o 
\pril 11, 1929, 
was represented by the following officer 
resentatives: Frederick H 
Buffalo, N. Y., vice-president ; 
Mutch, Pa.; Samuel W. Mutch, Whittle & 
Mutch, Pa.; B. H. Smith, Virginia Dare 
Extract Co. Brooklyn, N. Y.; Harry R. Hess, S 
Pa.; John S. Hall of T. J. 


Jones representative 


Detini- 


ar- 


tions and Standards Our association 


on 
s, members and rep 
Jacob House & Sons, 


Harry Whittle, Whittle & 


House, 


Philadelphia 

Philadelphia, 
Inc., 
Co., 


Twitchell Philadelphia, 
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Hickey’s office, general counsel; W. Parker Jones, Wash- 
ington representative 
“The Joint 


apprised of 


Standards was 


of the members of our associa- 


Committee on Definitions and 


the sentiment 
tion as expressed by them in answer to our questionnaire 
21, 1929. 
that if the committee deemed it necessary to adopt defini- 
and and 
that to for 
their consideration the definitions and standards which were 
\pril 23, 1929 


hearing before the 


of February further representations were made 


tions standards for beverage flavors concentrates, 


then in event the association wished present 


set forth in our circular of 


Joint ¢ 
to 


the ommittee 
Standards 
\pril 23, 
standards 
W 


an 


‘A report of on 


forwarded our members 


The 
drafted 


Detinitions and was 


1929. forth the 


Mr 


counsel 


under date of report. set 


definitions and by our president, 


Mr. D 


and requested 


our general 


members 


(ast, Hutchinson, and 


+ 


expression from the as to their 


approval or rejection of the same. Ninety-two per cent of 
our members approved the definitions and standards sub- 
mitted. 

“The Joint Committee on Detinitions and Standards met 
during 21, 
October 26, 1929 without taking any action with respect to 


the week of October 1929 and adjourned on 


for beverage flavors or concen- 


We are, however, advised that the Joint Committee 


definitions and standards 
trates. 
for 


printed and circulated 


certain tentative definitions and standards 


the 


formulated 
fruit juices and same will be 
within the next three to four weeks 
“During the past vear we have been confronted with one 
the that 
developed in the history of Food and Drug jurisprudence. 

“We 
two Governmental 
shall be 
centrates manufactured by the members of our association 

“On the Food, 
the 


twenty-three 


of most unusual and serious situations has ever 


find ourselves in the midst of a tug-of-war between 


Departments who are prescribing what 


the proper labeling of beverage flavors and con- 


Insecticide 
Act of 
constructive 


one hand we have Drug and 


Drugs 
ot 


created under Food and 


of 


\dministration, 


1906, with a record years 
accomplishments in dealing with the problems of our indus- 
stall 


officials, who, after careful consideration, promulgated rules 


try. It has a of scientists, chemists and experienced 


and regulations pertaining to the manufacture, sale and 


flavors and concentrates, which 
the United 


our entire industry has 


labeling of beverage prac- 


every in 


States has adopted, and 


followed 


tically state 


which practically during 
the said period of time 

nd 
in 1914, 


late day 


“On the other hand, for some unknown reason. we 


created 
this 


the Federal Trade Commission which was 


rushing into our midst in 1925 attempting at 


to overthrow established customs and usage, and has taken 


itself the right to regulate and prescribe the 


the 


upon proper 


labeling, proper trade brand, trade name or corporate 


name, and the proper advertising medium of beverage 


flavors and concentrates shipped in interstate commerce 


which are used in the manufacture and sale of carbonated 
beverages and still drinks. 

“The filed 
plaints against manufacturers of beverage flavors and con- 
that 


been guilty of unfair methods of competition in so far as 


Federal Trade Commission has several com- 


centrates, alleging said manufacturers are or have 


labeling and describing a beverage flavor or concentrate by 
flavor and 
part of 

There is now pending 


concentrate 
the fruit or 


a fruit name when said beverage 


does not contain in whole or in any 


the juice of the fruit, in question. 
before the Federal Trade Commission among others a case 
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hled 


Extract” alleging 


in which the Federal Trade Commission a complaint 


against a manufacturer of “Lemon said 


manufacturer was guilty of unfair method of competition 


because of a certain advertisement, and further sets out 


“said product so branded, labeled, described and represented 


is not made from and does not contain, in whole or in 


of the fruit or the juice of the lemon.” The com- 


hled 


and concentrates 


part an) 


mission has also several complaints in reference to 


orange flavors setting forth the same as 


above stated. 
“It is elementary that lemon, orange and lime flavors and 
the obtained 


the 


concentrates are made from oil of the fruits 


from the peel, and cannot be made from the juice of 


fruit in question. 


“The 


most unusual procedures in law today, and reminds one of 


Federal Trade Commission's procedure is one of the 


a Mexican General Court-martial. A complaint is drawn 


the Secretary of the Federal Trade Commis 


the 


and filed by 


sion, the suit is prosecuted by 


1 


attorneys retained by 


Federal Trade Commission, the suit is heard by an Ex 


aminer retained by the Federal Trade Commission. and the 
Federal Trade Commission hears and passes upon the evi- 
its aforesaid employees \ and 


dence presented by cease 


desist order is usually entered, but very seldom do they 
The 
commission after entering said cease and desist order, has 


no power to punish or impose a fine. 


resort to a Federal Court to pass upon their findings 


They must refer the 


yder to the Federal Court for a review of the entire case 
If the the 


Trade Commission and commands that said defendant obey 


Federal Court affirms finding of the Federal 


the cease and desist order, then and only from thence on 


the 


court 


must said defendant obey order, otherwise he would 


be held in contempt of 


“In conclusion I wish to say that our association has 
} 


been very successful combating legislation that would have 
proved to have been exceedingly detrimental to our indus- 


try. Your president, Wm. H. Gast, deserves great credit 


for the exceptionally efficient manner in which he has con 


ducted and solved the problems of our association for the 
past two years. Likewise the board of directors and mem- 
bers of the various committees who have devoted consider 
able time and effort to the problems of our association. | 
want to take this opportunity to thank the officers and 
members of the 


and thot 


association for the whole-hearted support 


ftiul consideration they have given the affairs of 


ociation.”” 


“Multiple Seizure’’ Explained by 


in” 


Bureau Chief 


WASHINGTON, Nov. 8. 
by the Flavoring Extract Manufacturers’ Association at its 


As a result of a resolution passed 


last convention, held in St. Louis, condemning the practice 
of “multiple seizure” 


diction of the 


under the laws entrusted to the juris- 
Food, Drug and Insecticide Administration of 
the Department of Agriculture, a statement in explanation 
was issued Nov. 8 by W. G. Campbell, head of that 
After seizure 
actions against flavoring extracts between Jan. 1, 1924, and 
Dec. 1, 1928, a period of five years, Mr. Campbell said: 
“My conclusion is that the Flavoring Extract Manufac- 


on 
branch of the 


le government. summarizing 


turers’ Association was imposed upon by those who, for 
selfish reasons not widely separated from the patent medicine 
business, had created a wholly incorrect impression in the 
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minds of the members of the association that their industry 
was being menaced by the bugaboo of multiple seizure and 
as to the number of such seizures that had been made against 
Mr. asked to the 
term “multiple seizure.’ 


their 


Campbell define 


He 
“I can do no better than adopt as a definition of ‘multiple 
the one given in the report on 
legislation of the National Wholesale 


tion, which reads, ‘This practice 


products.” was 


said : 
of the 


seizure’ committee 


Druggists’ Associa- 
(multiple seizure) involves 
the seizure in a considerable number of judicial districts of 
products alleged to be adulterated or misbranded, and com- 
forfeiture 
a seizure is made or 


pels the manufacturer to defend an independent 
proceeding in each jurisdiction where 
Commenting on the resolution 
of the Flavoring Extract Manufacturers’ 


the 


risk the loss of his 206 ls’. 
\ssociation dealing 
with “multiple seizure” Mr 


subject of Campbell con- 


tinued : 
“An 


against flavoring extracts between Jan. 1, 


seizure actions 
1924, Dec. 
31, 1928, shows that there were only six instances in which 
a product put out by 
a specific manufacturer were seized; in four of these not 
cases 
the packages contained less than the quantity of contents 
declared upon the label; or articles which were worthless, 


analysis which we have made of 


and 
consignments of such 


three or more 


more than three shipments were attached. In these 


or imitations not so 
All 
serious in 
upon 
government’s activities in checking them 


or nearly so, for flavoring purposes; 


labelled; or an added deleterious ingredient, acetanilid. 


of these cases involved violations which were 


their effect upon competitive trade conditions and 


consumers, and the 
should have been looked upon with approval by the trade 


rather than with disfavor.” Mr. Campbell continued : 


and Insecticide 
of the food and drugs act 


“The primary purpose of the Food, Drug, 
\dministration in its enforcement 
is not the multiplication of legal actions through seizure 
and criminal prosecution, but the protection of the public 
and incidentally of the honorable manufacturer by prevent- 
ing the sale and shipment interstate of adulterated and mis- 
If a universal adjustment 
in the practices of all manufacturers could be brought about 


branded food and drug products 


without the institution of legal actions, so that 100 per cent 
of all foods and drugs marketed within the jurisdiction of 
the truthfully 
branded, the purpose of the statute would have been achieved 


law was free from adulteration and was 


and no one would be more gratified over the employment 
of an administrative technique designed to accomplish this 
than the Department of Agriculture itself. Minor violations 


can, as a rule, be corrected by a notification; hundreds of 
such infringements are thus quickly and efficiently corrected 
Co- 


operative work with manufacturers, to insure pure products, 


at a small cost, and more effectively than by seizure. 


constitutes a large portion of the work of enforcement and 
always has since the statute was enacted. Approximately 
15,000 letters last 
submitting formulas and labels for the purpose of ascertain- 
the the their 


products. If the character of the offense warrants, the pub- 


were received vear from manufacturers, 


ing requirements of law before marketing 


lic is protected by seizure or prosecution. As I have said, 
more than 16,000 formal legal actions have been terminated 
»? 


22 years of enforcement. It 


called 


in the Federal courts in about 


is seldom however, to resort to what is 


‘multiple seizure’.” 


necessary, 


Asked what types of violation seemed to warrant seizure, 
Mr. Campbell replied: “An our regulatory 
action will show the cases in which drastic action of this 


analysis of 
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kind has been taken are only an insignificant proportion of 
the 16,000 or more actions against foods and drugs recorded 


by notices of judgment in the last 22 


For many 
years the department has maintained the policy of instituting 


seizure, either in single or ‘multiple’ cases, only in the fol- 


years. 


lowing types of violation: 
“1. In the 
poisonous or added deleterious ingredients which may render 


case of food products containing added 


the product harmful to health. 

‘2. In the case of food products consisting, in whole or 
in part, of filthy, decomposed, or putrid animal or vegetable 
substances, or any portion of an animal unfit for food, or 
the product of a diseased animal, or one that has died other 
wise than by slaughter 

“69 


3. In the case of food or drug products so grossly 


adulterated or misbranded with false or fraudulent claims 


that their distribution constitutes a serious imposition on 
the public. 

“"4. In the case of deliberate frauds in the shipment of 
adulterated or misbranded food products which seriously 
demoralize legitimate trade practices.’ 

“This classification, which has been rigidly followed, im- 
poses an administrative limitation upon the seizure activities 
Insecticide Administration.” 


of the Food, Drug, and 


Mr. Campbell added: “Although violations falling outside 
of the classes just mentioned are handled ordinarily under 
other provisions of the statute than that authorizing seizure, 
I have an impression that a studious effort has been made 
idea that any violation be, and 


to create the type of 


is, attacked through multiple seizure. 


may 
In no other way can 
I account for the alarm manifested by such trade organiza- 


Manufacturers’ Association.’ 


that 


tions as the Flavoring Extract 


Enumerating a multitude of articles had been seized 
and seizures that were now being adjudicated in the courts 
Mr. Campbell concluded: “This list represents and typifies 
the products which were so grievously adulterated or mis- 
branded as to justify their removal from the market by the 
seizure actions, or so-called ‘mul- 


institution of numerous 


tiple seizures.’ It was evidently the purpose of Congress, 
in response to the national demand which existed prior to 
the enactment of the food and drugs act in 1906, and which 
in our judgment is equally insistent today, that provision 
be made in the act for instant and effective protection of 
the public through peremptory action such as that involved 


Not 
\griculture but the courts are con- 


in the seizure and removal of goods from the market. 
only the Department of 
scious of the property rights of manufacturing firms and 
look with no favor upon the indiscriminate exercise of that 
power which authorizes confiscation. In our judgment, how- 
ever, adequate protection of the public can not be guaranteed 
unless the right to institute seizure as now conferred by the 
statute, is retained as ‘one of the law’s conspicuous features. 
Wishing to visit upon legitimate business the least possible 
expense or apprehension with respect to the continuation 
of a legal enterprise, we believe that the removal from the 
channels of trade of products of the nature described is 
not only no interference with ethical business, but is in fact 
emphatically a support and encouragement of proper busi- 
ness, and, first and most important of all, is necessary for 
the protection of the public. 

“We have no apology to offer and intend to inaugurate 
no modification of our administrative policy in resorting to 
‘multiple’ seizures, wherever and whenever the protection of 
the public and the maintenance of good and honest business 


practice require.” 
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Bottlers Convene at Atlantic City 


The Eleventh American 
Bottlers of Carbonated Beverages was held in Atlantic City, 
N. J., November 11 to 15, with one of the greatest crowds 


Annual Convention of the 


in the history of the association in attendance. The meet- 
ings were held in the huge Atlantic City Municipal Audi- 
torium and this great building also housed the exposition of 
bottlers machinery and supplies which is held annually in 
conjunction with the convention. In addition to the bottlers, 


meetings of other associations and groups connected or 
affliated with the industry were held during the week jn- 
cluding the Manufacturers of Soda Water Flavors and the 
Beverage Allied Industries Council. 

During the closing day of the convention officers and 
members of the Executive Board were elected as follows: 
President, Carl A. Jones, Bristol, Va.; vice-president, 


Browne, Oklahoma City; treasurer, |. M. Oberfelder, 


Virgil 
Balti- 
more; secretary, Junior Owens, Washington, D. C.; Ex- 
ecutive W. B. Hatfield, Brooklyn; H. E. 
Kimball, Millis, Mass.; Thomas Moore, Minneapolis and 
Nevin, Butte, Mont. Other 
board who held over are: C. B. Chesterman, Sioux City; 
Fred S. Gould, Atlanta; N. N. Beadles, Asheville, N. C.; 
W. G. Jackson, Spartanburg, S. C.; Sidney W. Lee, Bir- 
mingham, Ala.; James Vernor, Jr., Detroit; Martin L. 
Schmidt, Louisville and W. S. Whitman, Grand Forks, N, D. 

The sessions of the first two days were devoted largely to 


Board members: 


Charles P. members of the 


the exposition, which was open during the entire week and 
to sessions of the executive board, held for the purposing 
of considering the convention program and other business 
in connection with association affairs. Special meetings deal- 
ing with management and cost control and economic waste 
and insurance abuses were also held during these days, the 
session of the convention being held on the 


first general 


morning of the third day. This session was devoted to the 
address of President Jones and the reports of the various 
officers and committees, and to an address by E. St. Elmo 
Lewis of Detroit, on trade and consumer relations. 

On the same day, the annual meeting of the Associated 
Water Bottlers of America was held and sectional meetings 
on the selection of motor equipment and “Essential Require- 
were also in progress, 
M. Boyles of 


ments for High Quality Beverages” 
the last under the chairmanship of Dr. F. 
Jack Beverages, Inc. 

On the following day the general session continued with 
further reports and an address by W. B. Burruss, New York, 
who discussed sales problems in inspirational fashion. 
Special meetings on sales problems and on the markets for 
carbonated beverages were also held. The final day was 
given over to the last business meeting and election of officers 
and an address by Rev. B. C. Clausen, Syracuse, N. Y., a 
pioneer in radio preaching and an inspirational lecturer of 
much ability. 


In addition to a golf tournament, the entertainment con- 


sisted of the many amusements for which Atlantic City 1s 
dinners and 


company 
concert by the 


famous and numerous private and 


group parties. A special feature was a 
famous “Clicquot Eskimos” whose services were donated by 
H. E. Kimball, president of the Clicquot Club Co. 

Among the interesting exhibits at the mammoth exposition 
which took up the whole floor of the auditorium were the 
following : 


Alsop Engineering Co., New York, which showed varieus 


(Gontinued on Page 541) 
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Foreign Tech nical ¥ \Es 


_and 


Business Wews 


Ty 


oP ee 


Russian Essential Oil Industry 
According to The Oil Trades 
London, Russia has been developing cultivation of essential 


and Colour Journal, 


oil and plants industriously for a number of years, basing 


operations on its natural resources, and on the importation 
of plants from abroad for propagation. At present, says a 
journal, the Chemico-Pharmaceutical Institute is 


18 botanical experimental stations in 


Moscow 
maintaining 
many of these of recent origin now being organized in the 


Russia, 
Crimea. The Abkhay experimental station is perhaps the 
most highly 
extensively 

plant, hitherto 

purposes, is now 
The leaves of the 
to contain 1.5 per cent of medicinal 


Here lavender, verbena, etc., are 


industry. The 


developed. 


grown for Japanese camphor 
decorative 
purposes. 


Caucasian—grown plant have been found 


grown almost exclusively for 


heing cultivated for industrial 


camphor. Russian re- 


quirements in campher call for the cultivation of 125 
hectares of land. 
Moscow number of 


plants are being cultivated. 


There is also a nursery station near 


wild essential-oil bearing 


Russia’s attention to the essen- 


where a 
tial oil industry, which has frequently been noted, has re- 
sulted in a reduction of the receipts of 
which Russia now imports only 30 per cent of its consump- 
tion. In fact, 
varieties, including considerable quantities of mint oil. 


essential oils, of 


it has already become an exporter of certain 


Cuban Demand for Raw Material Used in Manufacture 
of Perfumes 

Cuba offers a votential market for flower and fruit 
essences and extracts as large quantities of 
rormally Cuba. The annual 
materials for the manufacture of 
ported to exceed $400,000 annually. 
to be a substantial annual consumption of fruit flavors and 
essences by manufacturers of soft drinks. 

Since the new tariff was placed in effect in Cuba in 1927, 
affording protection to local industries, the manufacture of 
perfume has developed and several large foreign firms have 
begun to produce in Habana. The larger companies engage 
French chemists. These companies manufacture perfumes, 
lotions, essences, face powders, and hair tonics. One 
company is reported to consume monthly about $10,000 
worth of materials. Another firm consumes more than 
1,000 kilos of citronellol annually. Houbigant of France 
has a local perfume factory known as the Cia. para la 
Venta de Perfumes. 

Recently it was reported that three French manufacturers 
consolidated their interests in Cuba and were to build a 
plant. One American company also purchased an interest 
in a local factory and has begun to manufacture its products 


in Habana —(Consul Harold B. Quarton, Habana). 


perfumes are 


used in imports of raw 


such commodities is re- 


There is also reported 


soaps, 


Paris Trade Notes 
Henri Wackherr et Cie has recently 
succeed Barrucand Fréres et 
Wackherr, the 
and a director since 1916, has bought all the property rights 
from the Barrucand heirs and turned them over to the new 
organization. 
The new company will continue the development of the 
different branches in which the old concern has acquired a 
justifiable in particular for its colorings so well 


known and appreciated in the perfumery industry. 
ee 6 @ 


organized to 
Bellancourt. 
member of the 


been 
Wackherr of 


Henri surviving 


only firm 


reputation, 


Société des Parfums Concentrés Gamma has increased its 
capitalization to 180,000 francs by the issuance of 1,500 shares 
The offices, 
have been 
Neuilly-sur-Seine. 

* * * x 


of new stock of 100 francs a share. which were 


at 15, rue Clapeyron, Paris, transferred to 55, 


avenue Sainte-Foy, 


Parisienne de Produits de Beauté et de Par- 
fumerie has recently been formed for the wholesale and 
retail trade in all perfumery and soap products as well as all 
beauty and hygienic offices are located at 
10, rue de Liege, Paris. The company is capitalized at 
300,000 francs of 300 1,000 francs each. The 
manager of this concern is M. Marcel Sylvain, Paris. 

* *« * x 


Société 


products. The 
shares of 
Pomme-Marseilles, has issued at 430 


preferred stock of 500 francs par value. 
ee © 


Société Dorier, La 
francs 2,000 614% 


with offices 
The purpose 
of the organization is the manufacture, preparation, transmu- 
tation, purchase, importation and sale of perfumes, perfumery 
toilet astringents, oils, 
preparations to protect and 


Parfums Aubertin has been incorporated 


located at 56, rue du Faubourg-Saint Honoré. 


articles, extracts, water, creams, 


rouges, soaps and preserve, 
beautify the skin and nails. 

200,000 francs, composed of 2,000 
shares of 100 The directors of the concern 
are MM. Ralph Speed of Paris; Asher Blum, and Alex- 
ander Munro, both of New York and Miles. Jeanne Aubertin 
and Laure de la Selle de Chateaubourg, both of Paris. 


* * * * 


The capitalization is 
francs each. 


Moulin et Lemonnier has recently been organized for the 
manufacture and sale of hygienic and beauty products and 
various articles of perfumery. The offices of the company 
are located at 22, rue Douy-Delcupe, Montreuil-sous-Bois 
(Seine). The capitalization is 27,000 francs, divided into 54 
shares of 500 francs each. 

The managers of the company are Mlle. G. Lemonnier, of 
Villedieu (Manche) and M. Jean Moulin, of Paris. 
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American Soap in Sweden 


The rapid progress made by an American brand of toilet 
soap in Sweden during the past year has caused a great deal 
of uneasiness among the forty odd local manufacturers of 
this commodity located in and near Stockholm. It is under- 
stood that the aforementioned American soaps, now produced 
in Stockholm, the 


Swedish consumption of this article. 


already account for over one-half of 


It is merely another 
example of what American companies with the aid of modern 
selling and advertising methods are able to accomplish in 
(Commercial Attache T. O. Klath, 


foreign countries 


Stockholm.) 


German Firm Celebrates Anniversary 


Berinning on October 15, the firm of Max Schwarzlose, 
Berlin, held a celebration in commemoration of the Sixtieth 
Anniversary of the founding of the house. In 1869, Helmuth 
Max Schwarzlose, embarked 
manu fac- 


toilet 


in the business of 


turing perfumes and 
preparations on a small scale 
in Berlin. From this begin- 
the 


gressed steadily and expanded 


house has pro- 


ning, 
along conservative lines and 
is now one of the best known 
perfume 


of the German 


houses. It manufactures its 
toilet 


the 


own line of prepara- 


tions and at same time 


distributes the products of 


several important foreign 





manufacturers in the German 


KURT SCHWARZLOSE 


Republic. The present head 


of the house is Kurt Schwarzlose, a son of the founder. He 


is known to many of our readers through visits to the United 


States in the past 


Czechoslovakian Market for American Toilet Preparations 

Exports of American toilet preparations to Czechoslovakia 
have consistently increased during the last seven years, from 
$1,100 in 1922 to $37,000 in 1928, 

It is believed that this country affords a materially larger 
market for American toilet preparations than has yet been 
developed, and in this connection the attention of American 
these products is called to the annual 
\t the spring 


manufacturers of 
international sample fairs held in Prague. 


fair this year the number of exhibitors was 2,904, of 
which 220 were from abroad and represented 13 foreign 
countries. Toilet articles and cosmetics were among the 


principal American exhibits—(Consnul General A. C. Frost, 


Praguc ) 
Swiss Import Regulations 
Toilet preparations intended for importation into Switzer- 


land must the 
ing to an official announcement of the Swiss government. 


conform with following regulations accord- 


Preparations for the skin, scalp and hair, hair dyes and 
rouges must contain no arsenic, lead or mercury. In addi- 


tion, hair dyes contain no  paraphenylenediamine. 
Colors and pencils for the lips may not contain dyes other 
Metal for 


per cent 


may 


than those approved for pure food purposes. 
tubes for cosmetics must not contain more than 1 
of lead or zinc and must be free from arsenic. 
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British Trade Notes 


The improvement in the British essential oil market has 


been well maintained and there are several price changes 
to announce. Anise is slightly dearer, while peppermint 
Wayne County and Japanese—lemon, bergamot, and several 


Java citronella 


other items are all easier. continues to 
advance. 
: i oe 
According to the annual trade report of the South African 
Trade Nairobi, Colonel R 


Turner, the total of the Zanzibar Protectorate’s domestic 


Commissioner in Beresford 
trade shows a decrease compared with the previous year 
amounting to approximately 10 per cent in both imports and 
exports. The actual figures were: 1927 imports, £1,749,258- 
1928 imports, £1,565,688. Exports, £1,805,887 and £1,620,105. 
The decrease in the value of exports was largely due to the 
the main product, cloves, 
Copra showed a decrease from 201,000 cwt. to 187,080 ewt 
The the islands of 
Zanzibar greater 


reduced value of Protectorate’s 
consists of 


the 


Zanzibar 
the latter 


Protectorate of 


and Pemba, being clove 


producer. 
ees. 6 


“Black products, all 


the 


Atkinson's 

with 
the 

Selfridge’s 


a bed of flourishing black tulips with golden stems in a 


Tulip” range of toilet 
“Black Tulip” 
striking window 


scented irm’s new perfume, were 


recently subject of a display at 


The scene showed a typical Dutch maid tending 


Dutch bulb garden, while in the background was a large, 
The new perfume is described as 


tastes of the 


picturesque old windmill. 
“light, yet impelling” and in accord with the 
day 
oe a 

Bald-head paint is the latest item to appear in the up-to- 
dat2 cosmetic list! Quite recently, it seems, an advertising 
expert went to the theater, and from the front row of the 
scattered beneath him beautiful 


circle amazed to see 


white spaces simply screaming for the attention of his pub- 


Was 


licity pencil. He decided immediately to turn to economic 


use what otherwise was desert soil, and advertised for 


twelve respectable bald-headed men to lend him their vacant 
plots. The “paint” he uses, he says, is innocuous, and all 
that the landlords of these hoardings have to do is “to attend 
worship, theaters and concert halls, and other 


Each will 


places of 
assemblies where the head is usually uncovered. 
he accompanied by a personal attendant to protect him from 
insult or annoyance.” Falling hair need no longer be a 
cause for worry, as what it detracts from beauty it will add 
to advertising spacc. 

e+ * 

The question whether London girls use more powder than 
Lancashire girls was raised in court recently, when a whole- 
hairdressers for 
to the 


sale powder firm sued four Lancashire 


money due on face powder supplied. According 


manageress of a big Manchester beauty parlor, Lancashire 


girls are very pretty, but do not appreciate how much the 


of powder can improve the appearance. “A 
Londoners 


proper 
little more would help them a lot,” she said. 
no doubt that London girls use 


use 


visiting Lancashire have 


far more cosmetics than Lancashire girls and give this as 
an argument to explain the latters’ dowdiness. 


* * * * 


Le Parfums de Rosine, Ltd., is being wound up voluntarily. 


the liquidator being R. A. Rodgers, South Place, London, 


a 








ing 
the 
iful 
yub- 
mic 
for 
cant 

all 
tend 
ther 
will 
rom 
ye a 
add 


than 
10le- 


for 


the 


shire 
the 
“A 
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use 


is as 


arily. 
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Perfume and Soap in Courts and Customs 


Vivaudou Wins ‘‘Chez Lui’’ Case 


In a decision made public on Oct. 25 Wm. A. Kinnan, 
First Assistant Commissioner of Patents, ruled on a contro- 
versy between V. Vivaudou, Inc., and E. Daltroff & Cie, 
doing business as Parfumerie Caron, both of New York, 
bearing on the use by them of trade marks on toilet pre- 
parations of similar wording in French that appeared to 
be conflicting. The case came before the Assistant Com- 
missioner on appeal by Daltroff & Cie from a ruling of 
an examiner of interferences sustaining Vivaudou, Inc., in 
its opposition to the application of the other firm involved 
for registration of the notation “Chez Moi” on pastes and 
powders for. beautifying and preserving the teeth, skin and 
hair, and on perfumery. Vivaudou claimed ownership of 
the trademark “Chez Lui” used upon face powders, per- 
fumes, toilet waters, rouges, hair tonics and oils, dentifrices 
and numerous other similar preparations. The Assistant 
Commissioner upheld the examiner. He pointed out that the 
record in the case disclosed that “Chez Moi” and “Chez 
Lui” are French words, the latter having a strictly mascu- 
line meaning, whereas the former might be used by either 
a man or woman to express the idea of “my home.” The 
Assistant Commissioner of Patents in his formal ruling, said 
in part: 

“To the part of the public wholly unfamiliar with the 
French language these notations would be purely fanciful. 
Appearing upon the same class of goods in the same market, 
it is quite evident that to those unfamiliar with the French 
language the marks would be confusingly similar The 
first word of each mark being identical and being the longer 
and more prominent word would be quite likely to be better 
remembered than the second, smaller, less distinguishing 
word. To those familiar with the French language, it is 
also deemed, if the marks appeared upon the respective 
goods in the same market, that confusion would be likely 
by reason of the identity of the first, longer, and more 
prominent word of the two marks. Under these conditions 
registration should be denied the applicant.” 

The Assistant Commissioner commented on the conten- 
tion of Daltroff that the word “chez” is publici juris, and 
not subject to exclusive appropriation by either party. He 
said: “Reference has been made by the applicant ( Daltroff) 
to several registered marks in which this word ‘chez’ ap- 
pears, but none of these registrations is prior to the date 
of registration of the opposer's mark. The fact that one 
of the cited registrations alleges an earlier date of adoption 
and use is not persuasive. The earliest date that could be 
given such registration is the date the application was filed. 
Without deciding whether the word ‘chez’ when used alone 
is capable of exclusive appropriation, it will be sufficient 
to here note that it is believed the two words constituting 
opposer’s trade mark, when the latter is considered in its 
entirety, are capable of exclusive appropriation and owner- 
ship. If this view is not in error then it follows that the 
applicant has approached too closely to the opposer’s mark. 
Where there is doubt or confusion it must be resolved 
against the newcomer. 

“The decision of the examiner sustaining the opposition 
and adjudging the applicant not entitled to the registration 
for which it has applied is affirmed.” 


To Hear Evidence in Coty Case 


Hearings will be held at an early date, probably in New 
York, in the matter of the Federal Trade Commission com- 
plaint against Coty, Inc., in which it is alleged that the 
respondent enforces a merchandising system under which it 
species the prices at which its products in the form of 
perfumes, extracts, essences, powders, and other cosmetics 
shall be resold by dealers. This alleged practice by Coty, 
the Commission complains, constitutes “unfair methods of 
competition” in violation of the provisions of Section 5 of 
the Federal Trade Commission act. In a denial of the 
allegations Coty contends that the commission has no juris- 
diction of the matters set up in the complaint. 

The commission charges that Coty has enforced resale 
prices on dealers in its goods for more than three years. 
In carrying out the system, the commission alleges, the 
respondent employs the following means: 


“(a) Respondent adopts and publicly announces a resale 
price maintenance policy with suggested prices to be ob- 
served by its wholesale distributors and retail dealers. (b) 
Respondent makes it generally known to the trade by letters, 
telegrams, interviews with respondent's agents, and by other 
means that it expects and requires dealers handling its said 
products to maintain and enforce its suggested prices. (c) 
Respondent seeks and secures assurances from dealers that 
they will not in the future sell respondent's products at 
prices other than approved by respondent. (d) Respondent 
refuses to sell dealers direct who will not give their assur- 
ances that they will maintain respondent's suggested resale 
prices, and furnishes the names of such dealers together 
with the statement that such dealers can no longer buy 
direct from respondent because said dealers have failed to 
observe respondent's suggested resale prices, to cooperating 
distributors who are selling or who might sell in the terri- 
tory where the price cutting dealers are located.” 

The effect of such practice, the commission contends, is 
“to substantially lessen and suppress competition.” 

In its reply Coty, Inc., denies that it enforces resale 
prices, but admits “that it adopts and publicly announces 
a schedule of resale prices on its products which it suggests 
and recommends to its customers.’ It asserts that it refuses 
to sell dealers direct only when one or more of the follow- 
ing conditions are found to exist: 

“!.—The dealer becomes, in the opinion of the respondent, 
a bad credit risk. 2—The dealer constantly makes unfair 
claims, unsatisfactory displays, or has generally an un- 
savory reputation as a dealer. 3.—Respondent becomes ad- 
vised through its subscription to a national clipping bureau 
that a dealer is repeatedly advertising and selling respon- 
dent’s products substantially below respondent’s suggested 
resale prices.” Coty replied further : 

“Respondent admits that at one time it sent bulletins to 
distributors generally, listing the names of retailers gen- 
erally whom respondent refused to sell because of failure 
to observe respondent’s suggested retail prices, but that re- 
spondent wholly abandoned and discontinued this practice 
for more than one year prior to the date hereof (Sept. 28, 
1929), and does not today send out bulletins of such a 
nature to its distributors. Respondent further asserts that 
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it adopts no methods or practices calculated to trace the 
source of supply of dealers whom it has refused to sell, nor 
does it make any effort whatsoever to prevent such dealers 
from securing a supply of respondent's products other than 
from respondent directly. Respondent denies that ‘as a 
result of said acts and practices, respondent's said resale 
prices have been and now are generally maintained.’ Re- 
spondent asserts that there is no general observance of its 
suggested that 


throughout the country are reselling its products at prices 


resale prices and thousands of dealers 


other than those suggested by respondent.” 


Palmolive Co. Fights Wisconsin Taxes 

The 
the Wisconsin 
of the ruling of 
taxes for the years 1920 to 1926, inclusive 


Palmolive Company has begun an action against 
Tax Commission, to determine the legality 
that commission in assessing additional 

The bill of complaint which has been filed in the District 
Court of the United Western District of 
Wisconsin that the Commission 
determined that a portion of the combined income ot the 
affiliated companies, the Palmolive Company (Wisconsin), 


(Delaware), and the Western Operat- 


States for the 


alleges Tax arbitrarily 


Palmolive Company 
ing Company, was taxable income of the Wisconsin cor- 
poration, and points out that two of the companies have 
never transacted any business in Wisconsin and have never 
been subject to the jurisdiction of that State. 

The complaint contends that in making the assessment, 
the Tax Commission disregarded the right of a corporation 
to transfer its assets, and to determine the nature and extent 
of the business to be transacted with Wisconsin and other 
States. It says that under the rule laid down by the com- 
mission, good will, trade marks and similar intangibles which 
are not owned by the companies doing business in Wisconsin 
are brought into that State. 

It is also alleged that the Wisconsin law is unconstitutional 
in that it is arbitrary and capricious, does not provide a 
uniform measure for the tax, and delegates a taxing power 
to a nonlegislative body. 

The Tax Commission states that it “is not attempting to 


interfere with these intercompany arrangements; it is 


merely seeking to tax the actual 
making its decision, the commission found that it could not 


Wisconsin income. In 
accept as the true Wisconsin income, the income or losses 
arbitrarily computed as a result of these arrangements 
“The Tax 
sideration, realizing that it is of deep concern to the tax- 


Commission has given this case careful con 


payer and of grave importance to the State of Wisconsin 
because we believe that the issue involved herein challenges 
the stability of the entire structure of the income tax law.” 


Cut Glass Bottles in Paper Boxes 
Lentheric, Inc, New York, in 322838-G, 
claimed that cut glass bottles in paper boxes that were 
classified as entireties at 55 per cent ad valorem under 
paragraph 218, Tariff Act of 1922, should be dutiable 
separately, the bottles at 55 per cent under paragraph 218 
and the boxes at 5 cents per pound and 20 per cent ad 


protest 


valorem under paragraph 1305. 

Opinion by Sullivan, J—The record found to be 
very obscure, complicated, contradictory, and not convincing 
that the collector erred in his classification of the mer- 
chandise. The protest was therefore overruled (T. D. 9774). 
United States v. Rappolt (9 Ct. Cust. Appeals 21, T. D. 
37846) and United States v. Metropolitan Aluminum Co. 
(3 id. 224, T. D. 32537) cited. 


was 
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Rubinstein Counterfeiters Sentenced 


Harry J. Cohen and Morris Pober, respectively president 
United Cosmetic Shops, Inc., were con- 
victed in New York and 
November 8 to three months in the workhouse. 

counterfeit 


and secretary of 


Special Sessions in sentenced 
They were 


goods 
against the 


charged with having knowingly sold 


bearing a 
trade mark act. 
The evidence in the case showed that certain rouge com- 


registered trade mark, an offense 


pacts which the defendants had on sale in their shops in 
Greater New York, purporting to be products of Helena 
The 


defendants 


Rubinstein, Inc.. were counterfeits. sale of these 


compacts carried on by the even aiter 


they had been advised that the products were fraudulent and 


was 


in addition the stories told by them as to the source of the 
secured it proved 

however, would 
Was in 


material and the manner in which they 
false. Neither 
say what the source of the 


to be Pober nor Cohen, 


counterfeit material 
spite of the fact that they were advised before sentence 
that it might be advisable for them to do so. The metal 
boxes were traced to their source but since they had been 
sold with the 


fraudulent Rubinstein trade mark, the seller was obviously 


before they were colored or stamped 


innocent. It was impossible to learn where the boxes had 
been colored and stamped. 

Nothing regarding the previous activities of Cohen was 
developed at the trial but it was shown that Prober had 
been mixed up in a somewhat similar case in which Dorin 
products were involved some years ago but had never been 
brought to trial. 


Use of Trade Mark ‘‘Olympic’’ Upheld 


In the case of the San Antonio Drug Co. v. Coty, Inc, 
the latter has appealed the decision of the examiner of 
interferences sustaining the petition of the San Antonio 
the registration of the 
trade mark “Olympic” for lip rouge and lip sticks. The 
petition for the cancellation of the mark is 
based upon prior adoption and use by the petitioner of the 


Drug Co. for the cancellation of 


registrant's 


mark “Olympian,” registered July 29, 1919, for cold cream 
and other toilet articles of a like character. 

In the appeal Coty, Inc., holds that the examiner of inter- 
cancellation 
herein under section Feb. 20, 
1905; in not holding that the petitioner was estopped from 
seeking cancellation of the registration, and that Coty, Inc., 
was entitled to the use of the mark at the 
application, that the mark is still in use by the registrant 
and that the mark has not been abandoned by the registrant 
and that also the examiner erred in holding that the agree- 


ferences erred in sustaining the petition for 


13 of the trade mark act of 


time of its 


ment between the parties relative to the use of the marks in 
issue was not controlling on the right of registration. 
This agreement which was between the two parties provided 
for the right and privilege of the use by Coty, Inc., of 
the trade mark “Olympic” exclusively on lip rouges in the 
territory comprising the United States, but that the San 
\ntonio Drug Company shall not be restricted in the use 
of its registered trade marks “Olympia” and “Olympian” 
on lip rouge and other manufactured and 
distributed by said San Antonio Drug Company. Accord- 
ing to this agreement the Commissioner holds the opinion 
that the San Antonio Drug Company admitted at the time 
of making the agreement that the two names did not con- 
flict and would not be confusing to the public, and there- 


fore reversed the opinion of the examiner. 


preparations 





NovEMBER, 1929 AMERICAN 


May Use ‘‘Dope”’ as Trade Mark 


of Atlanta, Ga., to 


trade-mark 


The opposition of the Coca-Cola Co. 


the use of the word “Dope” as a upon car- 


bonated, non-intoxicating, maltless beverages and syrups and 


concentrates manufactured by the Celery Cola Corporation 
Newark, N. J., 
Kinna, First 


Nov x Che 


eXaminer ot 


of America, was dismissed in a decision 


by Wm \ 
public on 


Commissioner of Patents, made 


Commissioner thus sustained the 


opinion of an interferences The Coca-Cola 


Co., named as the opposer, asserted that the mark ‘Dope,’ 


Newark 


register, 


which the concern, described as the applicant, 


sought t was a word closely associated in the 


public mind with its products, and that its use by a com- 


petitor would amount to deception. In the notice 


( pposi 


tion Coca-Cola contended 


‘Applicant’s alleged mark ‘Dope’ is claimed for goods of 


same descriptive properties as the goods to which the 


is applied, and its registration is injurious 


1903 


opposer 


to opposer because for many years prior to the year 


and continuously since, the word ‘Dope’ has 
nickname for Coca-Cola and is 


public to Coca-Cola, 


monly used 


which is applied by the 


consumers call for ‘Dope’ at a soda fountain 


stand they mean and are understood to m 


product Coca-Cola, and expect to get opposer 


only. The use of the word ‘Dope’ by applicant 


or of the same descriptive properties as th 


the opposer, suggests and induces 


passing ¢ 


goods as the goods f opposer and thu 


public deception.” 


Commissioner Kinnan pointed out that this « 


that the Court had 


Newark 
“Dope’ 


had been litigated, and 
that it 


could be excluded from the right to employ the word 


Supreme 


could see no ground upon which _ the 


on its goods. The commissioner ruled that the Supreme 


Court decision rendered res adjudicata the 


question ot 
damage to the opposer on the grounds alleged in the notice 
of opposition. The commissioner concluded 

Whether the applicant is entitled t 
determined on other grounds than probable 


registration must be 
damage to op 
poser. It having been determined that the notation ‘Dope’ 
does not suggest similarity to ‘Coca-Cola,’ is not descriptive 
that the 


objects to its use n 


goods, opposer does not use 


of the applicant's 


this notation ‘Dope’ and connection 
with its goods, there is nothing left in opposer's pleadings 
upon which probable damage can be predicted. The decision 


of the examiner of trade mark interferences granting the 


motion of the applicant, holding the defense of res atjudicata 


sustained, and Cismissing the 


ton ] 


Opposition, 1s sustained 


Final Argument in Vivaudou Case 


Final argument was held before the Federal Trade Com 
mission on Nov. 15 in the matter of the complaint in which 
the commission alleged that the action of V. Vivaudou, Inc., 
of New York in acquiring the stock of the Alfred H. 
Smith Co. and in Melba, 
tended to create in a monopoly of perfumes, 
toilet waters, cosmetics, and other toilet 
articles.” It that this combination 
tended to lessen and suppress competition in the articles 
named. The complaint was issued May 27, 1927, and the 
respondent’s filed June 28, 1927. 
contended that the commission had no jurisdiction in the 
case. It denied the truth of the allegation that its control 
of the Smith Co. and Melba tended to create a monopoly. 


organizing Parfumerie Inc., 


Vivaudou 


face powders, 


was also contended 


answer was Vivaudou 
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Bottlers Convene at Atlantic City 
(Continued from Page 536) 
types of mixing equipment and other machinery especially 
adapted to the beverage trade. 
, New York, 
of labelers for beverage bottles. 
Economic Machinery ( Dey Worcester, Mass., 
devoted to its “World Labeler,” well known in 
lrmstrong Cork ( mceaster, Pa., sl 


Edward Ermold C¢ lisplaying its latest types 
with a booth 
our industries. 
ng corks and 
closures for beverage bottles. 

IH. I’. Robertson § } ringtield, O., with a 


attractively furnisl hographed 


boxes, 


ner Cort Ln hicago, makers 


uvenir pencils 


with a comfortably 


were distributed 

Owens-Illinots Glass ( Toledo, . displaving its line of 
beverage bottles in varied shapes a1 

he Pfaudle C ¢ Roche ter, N 

machinery and equipment for the 
including tanks, mixers and the like 

Bond Manufactur ( Wi 
tractive line of closures 


\mong the manufacturers verages whose 
were the following: 
\V arner-Jenk- 
Products », H. Kohnstamm & Co,. 
National Aniline & 
Hurty eonett & Co., Whittle 
& Mutch, Inc., Blue Extract C National Fruit Flavor 
Co., Suncrest Flavor Co., Theall & Pile, Ine 
Fruit Flavor Ce 
Extract Co. : 


displays were noted at the 
W. H. Hutchinson & Son, the hne Cc 
ins Co., Citrus , 
[witchell ¢ 
Peck & Co., TI 


] 
eal 


Balch Flavor Co., S 


Chemical Co., 


Seminole 


lack Beverages [in Virginia 


Dare 


Continued Increase in Exports of American Toiletries 


parations and tancy soaps 
1929 re $8,528,000 
against $8,130,000 for a similar period of 1928. From the 
of all the 


cations that make up toilet preparations expe- 


Exports of American tot 


for the first nine months of valued at 


accompanying table, it will be noted that shipments 
various classi! 
rienced an advance with the exception of perfumes and denti- 
trices 

As has 
factories in foreign countries continued to affect the export 
Of the $1,904,000 worth of toilet soaps 


been often stated, the establishment of branch 


figures of dentifrices 


exported, $400,000 consisted of shaving soaps, p« wders, and 


The following table 
exported during the period under discussion : 


1928 (9 Months) 1929 (9 Months) 
Value Value 
$343,000 $273,000 

Dentifrices ? 203,000 2,148,000 

Taleum, face, compact and bath ae 225,000 


l 22 
Creams, rouges and other cosmetics 1,350,000 

1 

l 

i, 


creams shows the value of toiletries 


Perfumes and _ totiet 


l, 

1,561,000 
Toilet and fancv 794,000 1,904,000 
Other toilet preparations 1 


soaps 


417,000 


1,283,000 


Total 8,130,000 8,528,000 
The figures above do not include exports of these products 
to Alaska, Porto Rico, and other non-contiguous territories. 
The value of exports of American toilet preparations for 
the past five years to all countries and non-contiguous terri- 
tory have been $10,505,000, $11,797,000, $12,502,000, $12,944,- 


000, and $12,367,000 respectively. 


Much Benefit from Each Copy 
W. A. Stone, Stone & Co., Toilet Preparations 
I value THe PerFUMER very much and receive much 


benefit from each copy. 
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Activities of Associations and Societies 


Drug Officials Meet at Lincoln 


Department of Agriculture who attended 
\ssociation of Lairy, Food 


United states 


Officials ot the 
the annual nference of the 
and Drug ficials of the 


Nebraska, 


into at that g 


expressed surprise that no discussion was entered 


with respect to a campaign that has 
entered 1 the organization for legislation to 
toilet 


commerce [wo years ag 


been 


cover the manufacture and sale of cosmetics and other 


preparations en ng interstate 


the association appointed a committee to make a report 


on this subjec he committee did no 


2 


bring up the topic 


at the | Just why Howard, of Con 


cord, hairman of the committee, failed to make a 


report was not di sed. It was the beliet Department 


of Agricultu hat there would be a di 1 at Lincoln 


of proposals cosmetics and other preparations 


Insecticide 


and 


disappointed in their ¢ 


within the pervisi f Food,. Drug 


idministrati were 


pectations that many Federal officials be 
] 


lieve that tl 1 the law extended as in 


dicated 


} 


Precauti erries b 


mimercial ca frozen-pack”’ 
charge f the 


and In 


method were 


Water and 
Administt 
ciation t 


cold packing fruit ‘e refrigeration facilities are avail 


able are, packer, the ability to handle large quantities 


f berries or fruits quickly and with comparatively small 


investment for equipment and containers and, to the manu 


facturer and the public, the year around use of fruits of a 


quality approachi th f fresh reasonable 


said Mr 


serving th ul in containers 


Iruits at a 


price, Cold packing, he explained, is pre- 


with or without the addition 


of sugar for hold-in cold storage 


at a temperature at which 


it will keep indefinitely and retain most of the qualities of 
mmended to th 


fresh fruit le rec t 


complete factory 1 ction be made each year of the firms 


‘old packing i he report, he said, should contain all 


information and data necessary for formulation of judg- 


ment as to the general character of the pack. Such factory 


reports, he suggested, 


would be f great l the ad 


ministration in passing on cases and in work 


for the tollowing seaso1 


Salesmen Install New Officers 
\sso 
ciation of \merican Chemical Industry was held at the 
Western | Club, New York, 
Thirty-eight members and guests were present at the dinner 
Charles H. 


were to speak, were 


The annual installation of officers of the Salesmen’s 


niversities November 7. 


and ceremonies which followed. Both Dr Herty 


and Dr. Irederick E. Breithut, who 
Dorland, 
several of the members of the 
floor. Victor E. Williams, Mon- 
santo Chemical \Works, the incoming president pledged his 


best eff 


unable to attend Ralph E toastmaster, accord 


1 


ingly Call association 


for brief talks from the 


rts to the association during the coming year. Plans 


were also formulated for an inter-sectional and 


New | 


field day 


out-ng with the ngland Drysalters’ Club 


A. M. T. A. Research Committee 
Reports Excellent Progress 


A. Research Work 


The Committee has been fortunate in retaining the three 


men (Davidson, Mossman and lourman) who have been 


engaged in this work during the past year and who hayé 


demonstrated their qualilications as investigators. 
Dr. Davidson has been continuing his investigation of the 


oxidation velocities of aldehydes and, since the previous 


report, has studied citral, octanal, decanal and undecanal, 
preliminary been made of the 


study has also effect of 


moisture upon the rate of oxidation of heptanal and of 
benzaldehyde 

The results to date will be included in an article which is 
to appear in the December number of THE AMERICAN Perr 
FUMER, 

The work planned for the immediate future covers the 
following : 

I. Oxidation velocities of pure aldehydes not as yet ex 
amined, such as phenylacetldehyde, cuminic aldehyde, citro- 
nellal, ete 

Il. Effect of various classes of organic compounds upon 
the oxidation velocity of a pure aldehyde (benzaldehyde ) 
In addition to the alcohols and aldehydes al- 


ready investigated, it is planned to study also the influence 


influence of 


} 
ot 


l \cids (simple and substituted), 2. [:sters and lactones 
Ketones, 4. 


compounds (e.g., indole ) 


(simple and substituted), 3 Terpenes, 5. Nitro 


derivatives, 6. Heterocyclic 

III. Rates of oxidation of binary systems of aldehydes 
The interesting results already reported on mixtures ot 
benzaldehyde and heptanal justify the extension of this line 
of investigation to other binary systems also, and_ possibly 


later to ternary and quaternary as well. 
IV. Synthesis and study of a-phenyl cinnamic aldehyde. 
The success of the a-alkyl cinnamic aldehydes as perfume 
materials has suggested the desirability of the preparation of 
fluence of 


the «a-phenyl derivative and_ the of the n 


both 


study 


substituents in one or benzene nuclei upon the odor 


To assist Dr. Davidson in some of these researches, | 
have assigned one of my Ph.D. candidates, Everett G. Me- 
Donough, who is already at work in our laboratories 

bergamot will be 


THE 


Mr. Mossman’s monograph on oil of 


published as soon as we can find space for it in 


\MERICAN PERFU MER. 


In the laboratory, Mr. Mossman has been developing a 


general analytical method for bergamot oils, which consists 
in determining separately and successively, upon the same 


sample, the different groups of compounds present, these 


groups then being examined further for their individual 


constituents. These group reactions are carried out in the 


following order: 1. Titration of the free acids and recovery 
of the salts so formed; 2. Extraction of aldehydes by means 
of sodium bisulfite; 3. Determination of esters by saponi- 
ication, separation of the alcohols and salts so produced, 
obtaining thus the ester number, combined acids and com- 
bined alcohols; 4. CxHy by treating the 


residual oil and distilling the 


Separation of 


with the Grignard reagent 


mixture; 5. Extraction of the non-volatile residue with a 
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suitable solvent, evaporation of the solvent, determination 
of acid number and ester value of residue; 6. Determination 
of total alcohols, free alcohols, eric... by hydrolysis of the 
Grignard products and distillation. 

This general process is being tested out on carefully pre- 
pared blanks of known composition. When we believe that 
satisfactory process has been thus worked out we plan t 
apply it to some one bergamot oil and have our own results 
checked by other workers whose cooperation will be solicited 
In this manner it is hoped to arrive at a practicable standard 
process which can then be applied to the many samples of 
bergamot oil now in our possession 

Mr. Fourman has been devoting his time mainly to the 
study of citral and ‘ts derivatives 

This important perfume aldehyde is troublesome to handie 
and very difficult to purify, in fact, it is doubtful whether 
pure citral has ever been obtained or described The effort 
is being made to prepare some which shall be more nearly 
pure than any’ yet reported, and to determine its physical and 
chemical constants. 

In the prosecution of this research, Mr. Fourman is pre- 
paring a monograph on citral and its derivatives, which will 
review the literature and bring our knowledge of the subject 


up to date 


B. Reference Collection of Perfume Products 


This collection is being steadily augmented, and already 
includes a very considerable number of samples. It is kept 
in fireproot steel cases in the main hall of the Organic 
Laboratories, on the fifth floor of the Chandler Laboratories, 
Columbia University. 

; ur appeal, howeve 
general we had h ped, and it is t quested that 
bers of the Committee use their persuasive power 
those who have not as yet contributed to this Collection, in 
order that it may more adequately represent the industry 


and thus be more useful as a reference library 


C. Louis Spencer Levy Collection 

‘his Collection of books is being steadily increased by 
Mr. Levy and supplemented by books and periodicals pur 
chased by Columbia University 

As noted in our previous report, through Mr. G. A 
Pfeiffer's generous assistance, index cards of this Collection 
are now being prepared and will soon be distributed to all 
members of the A. M. T. A. Every year it is planned to 
issue additional cards covering the accessions to the Collec- 
tion during the previous twelve months, or since the appear- 
ance of the last cards. Twice a year a list of these acces- 
sions will be sent to THE AMERICAN PERFUMER for publica 
tion, and in conformity with this plan, such a list of recent 


accessions was published in the August number (Vol. 24, 
page 389). 


D. Price Lists, Trade Circulars, Etc. 
\n extensive file of dealers’ price lists. trade circulars, 
etc, is maintained in my office, for examination by any who 
may be interested. 


E. Pharmacology of Perfumes, Cosmetics, Etc. 
Considerable information in this field has been gathered 
and forwarded to Dr. E. C. Kunz, chairman of the sub 
committee having this matter in charge, and we are now 
waiting for his instructions before we can proceed any 
turther 


Marston T. Bocert. 
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A. O. A. C. Holds Interesting Meeting 


\mong the papers read 


1 


the Association of Offic 
Washington Cet. 28-30 w 
holic Beverages” by J. W 
the Department of Agric 
Fruit Products” 
The issociat! 

follows President, 
Station, New Haven, 
\gricultural Experin 
Treasurer, W. W 


Department of Agrict 


at the 45th Annual Convention of 


ial Agricultural Chemists held in 


is one on “Flavors and Non-Alco- 
' 


Sale, referee on these products in 


ulture, and another on 


Wichmann of San Francisco 
for the ensuing year as 
\gricultural Experiment 

ice- President, H. D. Haskins, 
n. Amherst, Mass.; Secretary- 
Bureau of Chemistry and Soils, 


Dr. Harvey W. Wiley was re- 


elected honorary president 


discussion 


Dr. E. M. BaAtLey 


“Lemon and Orange ( 
heading “Lemon and ( 


Mr. Sale said that 


determination of t 
ss. Oil Ree. 1928, 
tudy in comparison 
referee recommended tha 
be given further study 


search be continued for 


recommended that the official 


mon and orange oils and/or 
extracts be dropped, and 
that the modified method 
published in J. A. O. A. C. 
1929, 12:48-9, be adopted as 
official. This recommenda- 
tion was made, Mr. Sale 
said, since the further col- 
laborative work done during 
the past year showed that 
the new method gives con- 
sistently satisfactory results. 
Mr. Sale also recommended 
that the official Kleber 
method (Methods of An- 
alysis, <1. O. A. C., 1925: 

be removed from its 
under the heading 
ind placed under the 

Total Aldehydes.” 
iosemicarbazide method for the 


in essential oils (Perf. and 


7-51) was subjected to collaborative 


1 


he official Kleber method. The 


t the methods or modification of it 


during the coming year and that 


ther methods 


Mr. Wichmann recommended that the work on the de- 


termination 


ons of sucrose and organic 


icids, as for example in sweetened fruit juices and other fruit 


products, be continued, that the investigation of methods for 


] 


a 


in plant or fruit bases be 
[ be app nted 


study 


fruit produc 


C. D. Howard. State ¢ 


tended the recent conven 


the law that would bri 
within the purview of the 
that any serious 
this character at 


egress. Mr. H 


\gricultural Chemists, an 


major bases as well as the chlorine 


continued; and that a new associate 
Depar‘ment of Agriculture to 

f a definite pH of extraction 
precipitate, pectic acid, and ash 
hemist of New Hampshire, who at- 
tion of the Association of Official 
id who is an advocate of amendments 


ig cosmetics and other toilet articles 


Drug Control act, does not believe 
will be made to pass legislation of 


ming regular session of Con- 


is a member of the Association 


ue Officials, which met in Lincoln, 


as chairman of a committee named 


study the subject of extending the 


indicated. “Heretofore the manufac- 
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turers have been successful in preventing such legislation,” 


Mr. Howard said in reply to a question. “However, I will 


say that there are not as many abuses in the trade in cos- 


metics and similar preparations as formerly. Except as to 


hair tonics and dyes and bleaches, the abuses are not as 
work 


flagrant as in times gone by \ great deal of good 


in clearing up this situation has been done by the Federal 


Trade Commission through its insistence upon truthfulness 


in advertising matter. I have no information that any effort 


made at the December session of Congress to extend 


will be 


the Drug Control law to cosmetics and other toilet ar 


ticle ." 


Dentifrices in Small Packages Preferred in Trinidad 


market with 


lead Trinidad 


from British soaps and 


\merican tooth pastes in the 


only small tooth pastes 


competition 


Liquid dentifrices have small sale at nt. Only the 


prese 


fairly well-to-do can afford to use 


the market. N« 


1 } 
the rather 


expensive 


tootl pastes now on pow de rs, or 


pastes, 
other dentifrices are manufactured locally. 

American tooth 
retailing at 14 


brand 


Increased sales are noted of one brand of 


paste t IK imported in small tubes 
Prinidad lis is now the leading because 


cents in 


persons of very limit means would not hesitate to pay 


i 


14 cents for 


not purchase a larger tube at 48 cents or 60 


when they would probably 


paste 
cents even 
spent. 


20K cd 


uld receive less in proportion to:;money 


that there is ample market for other 


lentifrices if small tubes as well as the larger 


+ 


oO t the requirements of different classes of 


purchasers 


The average British, French and German dentifrices do 


a good market because general lack of pleasant 


ntly one of the local dental supply houses re 


ge shipment of a new French tooth paste with a 


decidedly pleasant cooling flavor and the special property of 


leaving the gums (and lips if so desired) a vivid carmine, 


which found great favor among the women of Trinidad 


The dental supply firm stated that their entire shipment was 

sold out in three days, and they have cabled to France for 

This paste came in small | 
Demorest, Trinidad). 


a large supply. tubes 


Consul Alfredo I 


American Toiletries Introduced in Austria 
Toilet preparations are manufactured in Austria in quan- 
tities more than adequate to cover demand with a con- 
siderable surplus remaining for export. Local production 


satisfies the demands of persons of limited income while 
in common with world conditions in this commodity expen- 
sive foreign perfumes and toilet preparations find a market 
regardless of higher prices. 

By reason of the: high duties on articles of this kind 
American toilet preparations would have to seek a market 


Un- 


der the circumstances the first requisite is that they be well 


in competitior. with the widely known world brands. 


and favorably known 

Among the foreign manufacturers competing on the local 
market, those enjoying the most widespread reputation are 
the Paris houses of Coty, Houbigant, and Roger & Gallet, 
although they are patronized more extensively for their 
perfumes and face powders than for other articles. Sev- 
eral American manufacturers have succeeded in introducing 
their products on this market, but up to the present the 
turnover has not assumed very large proportions.—(Consul 
John P. Hurley, Vienna). 
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Coming Conventions 


Third Organic Symposium, Princeton University, P: 
ton, N. J., Dec. 30 and 31, 1929, and Jan. 1, 1930 


American Manufacturers of Toilet Articles, April 


and 24, 1930. 


Manufacturers’ Association 
May 7, 8 and 9, 1930. 


Flavoring Extract 


Carlton, Washington, D. C., 


Chilean Importers Plan Laboratories for the Preparation 
of Foreign Products 


\ided by a high protective tariff, the Chilean medicinal 
and drug industry has developed rapidly and there are few, 


if any, well-known foreign prepared medicines which are 


not being imitated by domestic manufacturers. As quickly 


as a foreign prepared medicine becomes popular in the mar- 
ket, local manufacturers obtain the formula and begin pro- 


ducing is under the same or a similar name. As quickly as 


the decree law becomes effective, the large local manufac- 


turers of proprietary medicines will endeavor to bring 


sufficient pressure to bear on the sanitary authorities to 


which they 


imitations 


prohibit the importation of all preparations, of 


or thereafter may be manutacturing ind sul 


stitutes 


In order to circumvent the provisions of this law, two 


local importers have organized a laboratory for the prepara 


tion of foreign proprietary products within the country, 
is the plan of this laboratory to have manufacturers of for- 


eign products furnish them with their formulas and_ the 


ingredients in the bulk. The preparations will be manufac- 


tured for the account of the foreign firm and exploited 


firm. The laboratory will 
will 
the work of 


Foreign manufacturers wishing 


under the name of the foreign 


not receive a commission on the sales but charge a 


flat rate for the use of its laboratory and for 
the chemists in its employ. 
to have their own chemists prepare their products can 
more to work in co-operation with 


arrange to send one or 


those of this laboratory (Consul General C. FF. Deichman, 


l’alparaiso). 


Proposed Japanese Regulations Covering the Sale 
of Medicines and Toilet Preparations 


Affairs is engaged 
in a revision of the official regulations covering the sale of 
toilet preparations. pre- 
parations were distributed under regulations of the various 
Trade 


The Japanese Department of Home 


medicinal and Formerly these 
prefectures, but the new law will be a national one. 
Commissioner P. P. Steintorf, Tokyo, has been informed 
that these regulations will be extremely strict and that tt 
is highly probable that there will be a clause providing that 
license for sale will be issued only if the manufacturer or 
importer supplies a complete description of the process of 
manufacture or a detailed analysis giving the percentages 
of the various ingredients. Futhermore, this law will be 
extended to all classes of preparations including perfumeries 
toilet waters, tooth paste, face 
It is realized that it will be very difficult to supply the 


above information for some of the items enumerated, par- 


creams, etc. 


ticularly such products as perfumes, in which the process of 
manufacture is more or less secret. It is hoped that it may 
be possible to induce the Japanese Government to modify 
this regulation so as to protect the trade secrets of foreign 
manufactures. 











- the 
par- 
ss of 


may 
odify 
reign 
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Procter & Gamble will erect a large plant on the Pacific 
Coast, this announcement being made recently at Cincin- 
nati by Herbert G. Rench, vice-president of the company. 
The location has not been selected. 

A representative of the Procter & Gamble company was 
in Los Angeles last May looking over available sites for 
the factory. J. J. Moran, representing the company, met with 
Chamber of Commerce officials at that time. The Cin- 
cinnati firm, it was announced then, was considering several 
sites but the local chamber was assured that if the company 
decided to build that in all probability Southern California 
would be selected. 


The new plant will cost in the neighborhood of $5,000,000 
according to the statement made by Moran and will employ 
approximately 600 persons. The company has large plants 
m Staten Island, N. Y.; at Ivorydale, O.; Dallas and Kansas 
City and is now building a plant at Baltimore. 

The operations of the company extend throughout the 
world, raw materials being brought to this country from all 
parts of the earth to be fabricated into soap and other 
products. 


It has also been announced that contracts have been 
awarded by the company for the erection of a building in 
Memphis, Tenn., for sheeting chemical cotton. It will be 
an expansion of a new department. The expenditure there 
is to be approximately $1,000,000. The work had been done 
by outside companies. The product will be sold to concerns 
producing rayon, officials in Cincinnati said 


* * * ® 


Frederick Stearns & Co., manufacturing pharmacists, 
of Detroit, Mich., has advised us that Joseph I. Palistrant 
has been appointed manager of its New York branch. 

Mr. Palistrant has been with the Stearns organization 
for about fifteen years. Starting in the laboratory at De- 
troit, he has worked himself up to a position of great im 
portance and responsibility. For a time he was manager 
f the toilet goods division, but relinquished this about a 
year and a half ago to devote his entire time to special 
sales promotion plans. 


* * * * 


In line with its policy of rapid expansion of manufac- 
turing facilities as soon as trade conditions warrant, the 
Vick Chemical Co., Greensboro, N. C., has recently opened 
new plants at Barcelona, Spain and Barranquilla, Colombia 
and has extended operations at its Mexico City plant so 
that production there is on a year round basis. Much new 
equipment to the Greensboro and Philadelphia plants has 
been added and at the latter, a three-story addition to the 
manufacturing unit will soon be in operation. 
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The Louisville Chemical Company, 108-116 South 
Third street, St. Louis, has been selected by the Eagle Soap 
Corporation of Chicago, as exclusive distributors of Eagle 
Soap products for Kentucky and Southern Indiana, B. J. 
Wight, president and general manager of the Louisville 
Chemical Company, announced 

e © & ¢ 

Charles S. Pearce, president of the Colgate-Palmolive- 
Peet Co., will head the new International Quality Products 
Corporation, a holding company, formed to control the 
Hershey Chocolate Co., the Kraft-Phenix Cheese Corp., and 
the Coleate-Palmolive-Peet Co. Capital and surplus of the 
new corporation will be in 
excess of $150,000,000 ac- 
cording to a statement by 
Mr. Pearce. 

Stock of the new com- 
pany will be exchanged 
for that of the three com- 
panies involved and it is ex- 
pected that other concerns 
manufacturing and_ selling 
household and food special- 
ties may be brought into the 
group later. Public offering 
of the stock may also be 
made at a later date through 
the National City Co., which 
has handled the financial de- 
tails and other arrangements for the merger. 

The three merged companies will continue to operate as 
separate entities and along the lines which they have fol- 
lowed in the past. No physical merging of properties or 
efforts is intended according to Mr. Pearce. 

* * * * 

Lambert-Fesler, Inc., St. Louis, makers of Dew de- 

odorant, have opened several sales offices for their product 





CHARLES S. PEARCE 


in Europe. The new offices and distributors are located in 
London, Berlin, Amsterdam, Paris, Milan, Barcelona and 
Copenhagen. Arrangements for the new outlets were made 
by George C. V. Fesler, vice-president of the company, who 
has just returned from three months spent in Europe. Mr. 
l-esler also studied the latest developments of the European 
‘oilet goods industry with the probable intention of increasing 
and expanding the line manufactured by his company. 
* * * x 


K. K. Bell, for ten years vice-president and general 
manager of the Calumet Baking Powder Company, Chicago, 
recently acquired by the General Food Corporation, has been 
made president and general manager of the Odol Corporation, 
with headquarters in Chicago. 
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On October Ist, Les Parfums Ybry, manufacturers of 
toilet powders, lipsticks, etc., moved its 

salon 604 Fifth West 57th 
are enjoying the facilities of much larger 


perfumes, waters, 
New York 


street, where they 
The new offices are under the management of Samuel 


from avenue to 50 


space. 


Levy, treasurer of the company. 


Of considerable interest to the trade, Mr. Levy states, is a 
new product which they are now launching, known as 
Infusion of Perfume. For the past two years, A. Tarzan 


Levy, perfumer for Ybry, has been working at their factory 


at Neuilly on the perfection of this new product which is 
a substitute more or less for toilet water. While toilet 
water finds an extensive use abroad, especially in France, 


Not only 


powders, 


in America there has never been a great demand 


do the Americans prefer the bath powders, dusting 


etc., to toilet water, but also the importation of toilet water 
necessitates the payment of duty on a product composed 
Also its odor has not the lasting quality 


largely of water 


of a perfume or even of a powder. This “infusion,” Mr. 
Levy advises, is made by an entirely different process con- 
tains no water and possesses an odor and fragance that 


Tarzan Levy recently returned to Paris after 


the 


lingers. A. 


a two months’ visit to American offices where he has 


been devoting his time to plans for the merchandising of 
this new product. 


x* * * * 


Directors of the Orphos Company, Inc., New York 
manufacturers of tooth elected 
Kelleher president to succeed R. A. 
Mr. Kelleher has been secretary and 
1925. 


City, Orphos paste, have 


2 


has recently resigned. 


Carmichael, who 


assistant treasurer of the company since its inception in 


Mr. 


michael, former president, is entering the advertising 


A complete reorganization of the firm is planned Car- 


busi- 


ness. 
* * * &* 


Edward Kronvall has been elected president and direc- 
Springfield, Mass., to succeed 


Mr. 


tor of the Baker Extract Co.. 
the late T. Walter Carman, who died July 28. 


vice-president 


Kron- 
vall is and 


trust officer of the Spring- 


field Safe Deposit & Trust 
Co. 

H. E. Mason remains as 
vice-president and W. J. 
Sunn as treasurer and the 


directorate in addition to the 
officers is 


Walter S 


comyx sed of 


Robinson, Edward 








J. Shanley and L. P. 

Symmes, who is also sales 

manager of the company 

The former successful poli 

cies of the company will be 

continued under the new ad Epwarp KRONVALI 
ministratior Plans had 

heen made before the death of Mr. Carman for celebrating 
the Golden Anniversar f the company which was founded 
in 1879, but due to his death, no formal celebration will 


| 
take place 


of Carlova, 


| hey advise 


Charles H. Oestreich and A. Alexander 
N. Y., are touring Canada 
place to tour. It 


Inc., Binghamton, 
IS an e@xXce ptior al \ 


heard those w 


us by postal that it 


seems that we have 
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The name of Clarks Products, Inc., Binghamton, N. Y,, 
toilet 


two 


manutacturers of has been changed to 


last 


preparations, 


“Clarks”, the words of the former name 


been dropped. K. H. Clark continues as manager 

* * *k x 

Georges Klotz, one of the proprietors of Parfumerie 
Ed. Pinaud, Paris, arrived on the /le de France November 7 
for his annual visit to Pin- 
New York City 
The principal purpose of his 


aud, Inc., 


trip is to discuss and approve 


the plans of the latter com- 


pany, of which he is the 


president, for further de- 
velopment and expansion of 
the 


America, 


Pinaud business i 


and most 


ol 11S 


time here will be spent in 


John J. 


vice-president, 


consultation with 


Quinn, and 


other officials of the Ameri- 


can under whose 





company, 


KLotz 


GEORGES direction the progress of the 


Pinaud line has been very rapid. Mr. Klotz will remain in 
\merica about six weeks. 


* * of * 


Frank J. O’Connor, for the past two years associated 
as representative for New York City, 
York State, joined the sales force 

October Ist, and will the 
Pierre line of the Philadelphia, Baltimore, 
Washington, New York State, New England and Metropoli 


with Lentheric, Inc., 


New 


of Produits 


England and New 


Pierre, Inc., carry 


cosmetics to 


tan districts. 


Mr. O’Connor has had considerable experience in the sell- 


ing of cosmetics, having started in 1915 with the Mennen 
Co., covering for them the New York State and Pennsyl- 
vania territories for seven years. Since that time he has 


been associated with Houbigant and also with Veolay, Inc. 
Not only his wide acquaintance with the cosmetic trade but 


also his pleasing personality and enviable reputation are 


valuable asset to Pierre. 


es se 


proving a 


Announcement of the purchase of a site for a new 
factory was made recently by Max Factor, cosmetic manu- 
The located at 941 North Mansfield 


+ 


Hollywood, and covers an area 100 x 130 feet 


facturer property is 


avenue, 


The factory ultimately will cover the entire area and b 


four stories in height and when completed will cost $150,000 
The company is now in operation at its plant on Highland 
for about one year and 


The firm 


avenue, where it has been in existence 
the concern necessitated the expansion 


othices 


growth of 


maintains many throughout the world 


ee 


Howard C. Allen & Co., Washington, D. C., manufac- 


advise us of several changes 


turers of toilet preparations, 

and additions te their personnel. Mae E. Johnson has been 
appointed to take charge of Chicago sales, and Evelyn 
Browne, Dorothy Henry and Elizabeth Madden have been 


the Washington sales and publicity staff. Mrs 


adde d to 


E. V. Harris has taken over sales work in Providence, 
R. I. The company has added to its line several new 
mported novelties which will be placed on the irket this 
month tor the holiday trade 
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The Barbasol Company, Indianapolis, Ind., manufac- 
turers of “Barbasol” shaving cream, have succeeded in pre- 
yenting the firm of Coimba, Ries & Co., of Rio Janiero, 
Brazil, from using the name “Barbasol” on a shaving cream 
which it manufactures and distributes in Brazil. The 
Trade Mark Committee of the Superior Council of Com- 
merce and Industry of Brazil decided that, because of the 
fact that the Barbasol Company had registered its mark in 
the Pan American Bureau at Havana, it was entitled to 
protection in Brazil and its mark could not, under the law, 
be appropriated by the Brazilian firm 

* * * * 


Billy B. Van, president of the Pine Tree Products Co., 
Newport, N. H., recently addressed a meeting of the Amer 
can Bankers’ Association at New Haven, Conn., on the 
subject “Selling New England.” He also spoke before the 
meeting of the Associated Industries of Massachusetts at 
their 14th annual meeting in Boston. Mr. Van advises us 
that Pine Tree soap continues to make progress and that 
negotiations have recently been completed for its exclusive 
use in several leading hotels in New York and vicinity. 


* * * * 


The plant of the Seaboard Soap Corp., at Hialeah, near 
Miami, Fla., was almost entirely destroyed by fire on 
October 29. The flames started in the oil storage space 
and were fed rapidly by the stock of oil and grease awaiting 
manufacture. According to R. B. Barr, president of the 
company, the loss was about $150,000 and was not covered 
by insurance. Plans are already under way, however, for 
a new plant to be fireproof and to cost in the vicinity of 
$75,000. 

a a 

Murray Breese, formerly editor of the American 
Druggist. and well known in the toilet preparations field, has 
resigned his editorial connections to become advertising man- 
ager of the Health Products Co., Newark, N. J., manufac 
turer of proprietary preparations. Mr. Breese has had a 
wealth of experience in the drug field as reporter. advertis- 
ing man and editor which should be of great value to him 
in his new work. 








x* * * * 





H. G. Buckley has been appointed New York repre- 
sensative of the Cincinnati Soap Co., Cincinnati, and will be 
located at the New York offices at 307 Fifth avenue. Mr 
Buckley was formerly connected with the William Waltke 
Company. He succeeds the late Percy S. Solomons, who 
represented the company in New York for many years. 
 ~ 


e 


Catharine Oglesby, formerly connected with Elizabeth 
Arden and Helena Rubenstein, Inc., well-known cosmetic 





firms of New York City, has recently joined the staff of 
Produits Bertie, American agency for the French cosmetic 


firm of the same name, in the capacity of managing director. 


* 





ok 





ok * 


Joseph Feldman, vice-president of the Mount Hood 
Soap Co., Portland, Ore., has sailed for Hawaii to investi- 
gate the possibilities of extending his company’s business in 
the islands, where Mount Hood products already have some 
distribution 

x *e * * 

Procter & Gamble have announced the election of 
Frank E. Goodlander as a director of the company to rep- 
resent employes’ interests 
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Mme. Helena Rubinstein, president of Helena Rubin- 
stein, Inc., New York, returned on the Berengaria, October 
25, from a trip of several months abroad. During her ex- 
tended stay she visited Berlin, Vienna, Budapest, and various 
places in Italy, France and Spain. as well as her factories 
at St. Cloud, and London 

Of considerable importance was her trip to Spain. 
In Madrid she opened her 

rst salon on Spanish soil 
and investigated the advisa- 
bility of opening salons in 
other Spanish cities, Another 
interesting experiment tried 
out successfully this sum- 
mer was the establishment 
of salons at the various sea- 
side resorts, and although 
the season consists of but 
two to three months these 
seasonal salons promise to 
be one of the new and per- 
manent features of the com- 





pany. 


MMe. HELENA RUBINSTEIN 


In Berlin, she held con- 
sultation with various German officials in regard to the 
establishment of a governmental department for the improve- 
ment of personal appearance by means of cosmetics with the 
view of assisting the more or less unattractive in securing 
positions, 

In Paris, she spent a great part of her time preparing 
the foundations for her products. Among other scientific 
activities she personally experimented on and supervised the 
manufacturing of a new pasteurized cleansing cream which 
is especially adopted for dry skins. Due to this fact alone 
it can be realized how essential Mme. Rubinstein is to the 
business and the rumors that have been rampant that she 
was no longer connected with the firm are absolutely 
groundless. 

It will not be long, Mme. Rubinstein states, before she 
will open salons in South America, Buenos Aires probably 












































View or Toronto SALON oF HELENA RUBINSTEIN, INC. 


being her first venture \lthough she hopes personally to 


superintend the opening in South America, she will keep in 


close touch with developments through a younger sister, 


Miss Stella Rubinstein, now in charge of the Paris salon. 


In America, two new salons have recently been opened; 


the one in Toronto and the other in Detroit. The accom- 


panying photograph depicts the interior of the Toronto shop. 


































































































































































































































































































































































































548 \ MERICAN 





The William H, Loveland Co., Binghamtcn, N. Y., 
has leased space in the Robert Gair buildings at the foot of 
the Brooklyn Bridge in Brooklyn, for a branch factory and 
shipping depot. The plant is adjacent to dock and 
terminal facilities and is admirably suited to the purposes 


new 


of the company. 

Arrangements for the lease and operation of the plant were 
concluded by William H 
Loveland, president of the 
company, will divide 
his time the 
hamton headquarters and the 
Brooklyn branch. Richard 
B. Schneider, Mr. Loveland’s 
nephew, who has been con- 
nected with the Atmospheric 
the last 
resident 


and he 


between sing- 


Nitrogen Co., for 
three 
manager and superintendent 
at the new unit and Bennett 
Millard, Jr., who has been 


years will be 





with the Loveland company 
for some time, will have © 8 °* 5 
charge of production and Wittram H. Lovetanp 


Loveland’s son-in-law 
Mr. Loveland about thirty 


years ago as a retail drug business. It 


He is Mr 


The company was founded by 


sales of both plants. 


has been devoted 
entirely to toilet preparations since 1912 when the Bingham- 
William H. Loveland is president; 


E. B. Loveland, vice-president, and F. G 


ton plant was erected. 
Schneider, secre- 


tary and treasurer 


* * *« * 


J. Rouss, President of the Bo-Kay Perfume Co., 
with factory and laboratories at Jacksonville, Fla., and gen- 
eral 1140 Broadway, New York City, announces 
that he has purchased the stock of the Talcum Puff Co. 
This company 1902 in Asheville, N. C 
Subsequently, the factory were New 
York. For many years past, this company has operated an 
extensive plant in Bush Bldg., Brooklyn. The 
Talcum Puff Co. has been one of the largest manufacturers 
of talcum powders and kindred preparations at popular prices 
and are early pioneers in the sale of such preparations in 


offices at 


was organized in 


and offices moved to 


Terminal 


the toilet goods field 

Mr. Rouss states that, jointly Adrian S 
Rouss, associated with him in business, he proposes to con 
tinue Talcum Puff Company as a separate unit in conjunction 


son, 


with his 


with the Bo-Kay Perfume Company which has a very ex- 
tensive plant in Jacksonville, Fla., manufacturing a varied 
line of toilet preparations 

’ <2 @ 


Col. F. Judson Hess, president of the Hess Perfume 


Co., Rochester, N. Y., and Mrs. Hess celebrated their 
thirty-fourth wedding anniversary, October 29, with a trip 
to New York, where they were married in 1895. During 
their stay of several days in New Yerk, Col. Hess was 
a pleasant visitor in the editorial offices. His company 
is one of the oldest producers of theatrical cosmetics in 


this country. 
* * * * 


Herbert O. Simmons, formerly on the advertising staff 
of the Chicago Daily News and, at one time, assistant sales 
manager of the Printing Company, Battle Creek, 
Mich., has been appointed advertising manager of Bowey’s, 
Inc., Chicago, makers of flavoring extracts and other food 


Gage 


products. 
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International Perfume Company, Inc., New York, re- 
ports net income for the six months ended June 30, 1929, after 
all charges, including provision for Federal income taxes, 
Figures for earnings during the cor- 


amounting to $198,737. 
responding period of 1928 are not available, due to the fact 


that the company was formed by consolidation only in the 
early part of 1929 
“The benefits anticipated from the consolidation of Wood- 


Inc., and Bourjois, Inc., as International Perfume 


Company, Inc., have already made themselves apparent, and 


worth, 


should be even more fully apparent during the remainder of 
the year and during 1930,” said R. H. Aronson, vice-presi- 
dent. 
have resulted satisfactorily. 


“Advertising programs inaugurated during the year 
This is particularly true of 
the radio advertising of the new Barbara Gould line recently 
originated by the company. Sales of the company and its 
predecessors for the eight months ended August 31, show a 
satisfactory increase over those for the same period of 1928.” 
x * *k x 


Howard A. Trafton, formerly general manager and 
secretary of the Chisholm Company, New York, barber and 
beauty shop equipment, has been appointed sales manager 
of the Nestle-LeMur 


machines and beauty parlor accessories. 


Company, of that city, hairwaving 

He succeeds J. A 

Ladds who has been made general manager of the company. 
* *# * & 

The Dorothy Gray shop, opened October 2nd on the 
first floor of the new Dorothy Gray building at 683 Fifth 
avenue, New York City, forms a most attractive reception 
room and complement to the salon on the second floor of 
the same building. An effective spiral staircase at the rear 
of the shop gives entrance to the salon. Pastel shades form 
the predominant note which is carried out in the grays of the 
rugs and pewter based lamps with their soft rose and blue 
shades. On either side of the shop are murals painted by 
Larsson Bernath in which the pinks and blues blend with the 
ensemble. On either side of the corridor leading to the stair- 
way are glass display cases containing the various products 
of Dorothy Gray 


In connection with this shop is a new service offered to 








New SAtLon oF DorotHy GRAY IN NEW YorK 


clients. In the rear are two “analysis rooms” where opera- 
tors advise the customers how to put on rouge, what powder 
is best suited for them both during the day and in the eve- 
ning. This analysis is given a client as a courtesy service 
four times a year as with each season the color of the skin 
changes. These analyses are kept on record which enables 


the client to obtain the proper powders by mail 
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Maurice Cola of Société des Produits de Synthese 
Sopros, Mantes-sur-Seine, France, sailed for home on the 
de Grasse, after seven months spent in visiting the trade 
in Central and South America. Mr. Cola was in New 
York only a few days on his return trip, stopping with 
Sopros American representatives, E. Lelong, New York 
City 

Hie said that he had found business in South America 
very good and a growing demand there for the products 
of his house and steady progress in the manufacture of 
perfumery, toilet preparations and kindred products He 
visited Brazil, Argentina, Chile, Uruguay and Peru in 
South America and on his return trip spent some time in 
Mexico and Cuba 

Mr. Cola expressed regret at 
few of his friends in the trade 
he is already planning a trip here 
to be able to spend more time in this country 

* * *k * 

Northam Warren, president of the Northam Warren 
Corporation, New York City, sailed on the Aquitania 
November 13, for a visit of several weeks in Europe. Mr. 
Warren will visit the headquarters of the European division 
of his company in Paris and confer with Ralph Speed, vice 
president in charge of European activities. He also expects 
to call on representatives and branch offices in other cities 

. se. e 2 

J. R. Bryant, Jr., formerly manager of the distributing 
branch at Baltimore of the Mavis Bottling Company of 
America, has been appointed to take charge of Mavis sales 
and advertising, with headquarters at New York. He suc 
ceeds A. Donald Stewart, who has resigned to become vice- 
president of the newly formed Whitefield Citrus Products 
Corporation, Long Island City, N. Y. 

* * *k * 

Plough Inc., Memphis, Tenn., has materially increased 
its advertising appropriation for the coming year, and has 
announced to its stockholders that this appropriation will 
be the largest in the company’s history. The total adver- 
tising appropriation will be well in excess of $1,000,000. 

* e © 0 

Thomas N, Gurney, vice-president of Kirkman & Sons, 
Brooklyn, N. Y., soap manufacturers, has been elected a 
trustee of the Kings County Trust Co., to fill a vacancy 
Mr. Gurney is also vice-president of the Gurney Security 
Paper Co. He lives at Garden City. L. | 

* * *k * 

L. V. Merz & Co., Chicago, IIl., have taken over the 
sales representation of the Ben Levy Co., Boston, manufac- 
turers of LaBlache face powder, for the Wisconsin and 
illinois territory. 

* * *k x 

H. H. Raynor, general manager of Angela Varona, 
Inc.. New York, is calling on distributors for the line in the 
principal cities throughout the country. He will be back 
in New York about the end of November. 

* * * * 

We learn with regret on going to press of the sudden 
death of Jose G. Fajardo, sub-director of Compania Nacional 
de Profumeria and of Crusellas & Co., Havana, Cuba. A 
more extended notice will be published later. 

* * * * 

A. Borel, manager of the Canadian branch of Houbi- 
gant in Montreal sailed on the Aquitania November 13, for 
a short visit abroad. 
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Art Chemical Works, Inc., Tampa, Fla., has plans 
under way for the erection of a new plant in that city. The 
new building will be of brick and steel construction, three 
stories high and will provide 30,000 square feet of manufac- 
turing space 

Branch offices have been opened recently in Jacksonville, 
Miami and Largo, Fla., under the direction of P. O. Van 


Noy, R. W. Nichols, and A. L. Roulo, respectively 
* * * * 

James M. Bush, chairman of W. J. Bush & Co., Ltd., 
London, arrived on the Olympic, November 4, for a visit 
to the United States and Canada. In New York, he is 
Inc., the 
American company, conferring with its officers on plans for 


making his headquarters with W. J. Bush & Co. 


the further expansion of the business here. He also visited 
the Canadian company, W. J. Bush & Co. (Canada) Ltd., 
Montreal, Que.. which is 
under the direction of Mont- 
gomery St. Alphonse. 

In an interview with the 
Editor, Mr. Bush said that 
his company had been de- 
veloping rapidly in the man- 
ufacture of fine chemicals, 
intermediates for dyes and 
pharmaceuticals and in aro- 
matic products. This growth 
was considerably accelerated 
by the war during which the 
company’s efforts were stim- 
ulated in the fine chemical 
James M. Busn channels at the request of 

the British government, 
manufacturing medicinals, solvents, etc.. for war work. 

Since the war, the Safeguarding of Industries Act has 
afforded British manufacturers protection from undue foreign 
competition and under this protection, W. J. Bush & Co., has 
been able to make steady progress in the fine chemical field. 
Mr. Bush expressed himself as greatly impressed with the 
development of the toilet preparations industry in the United 
States since his last visit here three years ago, and pleased 
with the share his companies have had in this progress. 

* * * * 

Roberto Baena, son of Francisco E. Baena, agent for 
Fritzsche Brothers, Inc., in Colombia, South America, sailed 
on the Tuscania, November 1, and will spend several months 
in England, France and Spain. Mr. Baena has been work- 
ing at the New York offices of Fritzsche Brothers, Inc., for 
about a year. He will return to Colombia direct from 
Europe and on his return home will have charge of the 
Colombian office. 

* * * &* 

Stockholders of the Zonite Products Corp., New York, 
manufacturers of Zonite antiseptic and ointment, Argyrol, 
Oveferrin, Larvex and Agmel, have approved the offering 
of a new stock issue which will bring the total outstanding 
shares of the company to 2,000,000. 

The new stock will be used partly to finance the recent 
purchase of the Forhan Company. Some was authorized 
but not issued, being held in reserve. 

* * * & 

The Cleopatra Chemists Corporation, New York, man- 
ufacturer of cosmetics, has appointed Littlehale, Burnham, 
Fulton, Inc., advertising agency of that city, to direct its ad- 
vertising account. 
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\MERICAN 


Herman G. Weicker, vice-president of the Dodge & 


Olcott ( ew York City, has returned from an ex- 
tended trip t ypan, which he had undertake connec 
tion with his firm's representation in the United States of 
the Japane st umMphor il industr 

Mr. Weicker conferred with the Japanese Governmental 
authorities ‘ ile he V reports a decides sh ige ol 


ucts, he 
Dodge & Olcott Co 


t quantities ol 


will re 
ceive sufficiet 


the camp! cover 


their requirements and that 


somewhat wer prices 





He was i Japan about 
three s Reporting 
upon conditions there he 
says that he tound general 
business somewhat depressed 
largely because trading with 
China was at a low ebb 
This he believes te be due 


W EICKER 


HERMAN G 


not only to the trouble be 
also 


tween Russia and China but to the continuing boycott 


Japanese 


of Japanese goods by the Chinese merchants. The 


are generally well pleased with their present government 


which is the most popular in many years and are hopetul 


that business conditions will show material improvement in 
the near future 
With special reference to toilet preparations, Mr. Weicker 


noted that there is 
toilet goods needs 


a growing tendency in Japan to supply 


with the products of Japan's own grow 


ing industry This is especially true of the cheaper grades 


of goods which are almost entirely of home manufacture. 
} 


Imports are chiefly of French and German goods with little 
interest as yet in American products. 
whole, Mr. Weicker 


recovered from the 


has 


1923. 


On the feels that the country 


not yet entirely earthquake of 


While the ruined districts have been largely rebuilt and im- 
lost their 


the disaster and 


that they 


proved, many tirms heavily in 


losses hurt them so seriously have been 


capital 


forced to discontinue or greatly curtail their export and 
import business 
The directorates of the Continental Can and the 


1 


Owens-Illinois Glass Companies 
\ssociated 


respective Organizations due 


agreed N 


Press, to 


vember 


14, ac 


cording to The withdraw plans for 


merging thei to the unsettled 


condition in tl securities markets 


f reorganization and consolidation contem- 


plated the raising of a substantial amount of money through 
the offer subscription rights, it was announced that 
the directors felt that it would not be desirable to recommet 


present. 


Hubert 


partner ol 


Schlienger, son of Emile Schlienger, senior 


Bertrand Fre res, Grasse, l'rance, who has been 
Visiting this country with his tather, returned home on the 


Berengaria, October 30 Emile Schlienger remained 


here some time longer, conferring with P. R. Dreyer, his 
friends in 


November 13. 


American representative, and visiting his many 


the trade. He sailed on the Aquitania 
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The New York offices of the U. S. Bottlers’ Machinery 
Co., Chicagi 
55 West 42nd 


quarters were 


has been moved to the Bryant Park building 


1g, 
street, where more attractive and convenient 
\ccording to A. H 
e company, the export business has been turned 
New York export 


Glass Co., under the direction of A. B 


available Ross, sales 
manager of t 
over to the office of the Owens-Illinois 
Dodd. Under the 


represented in Ar- 


Guate 


new arrangement, the company will be 


gentina, Chili, Colombia, Porto Rico, Peru, Uruguay, 
mala and Venezuela 


ce ao 


“Genial Jim’ McKnight, sales representative of 


Ceors Lueders & Co., New York, paid his annual sub 
scription visit to the editorial offices early in November 
Jim was o1 s way tor a tive weeks’ trip through Ontari 


das far west as Cleveland and Detroit in this country 


optimistic over prospects in his territory 
for the coming year and ready with a fund of anecdotes and 
reasons why the essential oil business would be better than 
ever next veal 

e eo « 


C. Randall Hammond of the Rossville Commercial 


\leohol Corp.. New York, has returned from a trip of 
several weeks through the South. Mr. Hammond spent a 


time at Asheville, N. C 
\tlanta, 


He reports conditions as rather quiet at 


part of the and then travelled as 


far South as where he visited the local Rossville 


branch the moment 
but prospects bright for next year 
ox * * * 

Frank J. Lynch, president of the Sun Tube Corp., Hill- 
side, N J 14, for a busi- 
ness trip of about a month in Europe. Mr. Lynch will go 
Nuremburg, 


sailed on the Bremen, November 


first to Berlin and later will visit Vienna, and 


London, spending a few days in Ireland before his return. 


He expects to inspect some of the leading European tube 


other business for |} 


factories as well as to transact us com- 
pany. 
Ox cd * * 

Daniel J. Mulster, secretary and treasurer of Mulhens 
& Kropff, Inc., New York City, was tendered a luncheon by 
his company on October 16, the occasion being his birthday, 
this 


year because it very nearly 


especially memorable 
marked the completion of 
f service with 
Mulhens 


positior 


forty years of 
the corporation. Mr 


started in a lowly 


with Mulhens & Kropff 

1889 and, through the quali 
ties which have won him s 
many friends in the industry, 
rose steadily to his present 
position as an officer and 
director He is also secre 


American Mar 


facturers of Toilet Prepara 


tary of The 





and active in any 


tions 


MULSTER 


JANIEI 
DIAN 3. may he pro- 


work which 
posed for the advancement of the toilet preparations industry 
in this country. We our best wishes for many 
more birthdays and anniversaries. 


extend him 


Mme. Berthe, vice-president of Jean Jordeau, Inc., has 
returned from Europe where she spent several weeks visiting 


representatives of the line in several European cities. 
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The Cheatham Chemical Co., with headquarters at 
Atlanta, Ga., has opened a branch factory for the manufac 
ture of toilet preparations at Memphis, Tenn. The new 
unit will employ about 65 people and will be directed by 
\W. W. Cheatham, president of the company, who will divide 
his time between Memphis and Atlanta. The Cheatham 
Chemical Co. manufactures the “Polly Peachtree” line of 
toilet preparations. 

The progress of the business has been exceptionally rapid, 
it having been founded in 1924 by Mr. Cheatham. Mr 
Cheatham was born in the South, but his early experience 
in the line was gained with Armour & Co. and Allen B 
Wrisley Co. in Chicago, and Vail Brothers of Philadelphia. 

Both plants of the company are completely equipped with 
modern machinery for manutacturing Plans for a further 


expansion of sales are now under way. 


oe 


Alan G.-and Charles H. Curry, manufacturers’ repre- 
sentatives on the Pacific Coast, have advised us that their 
offices have been moved to larger and more convenien 
quarters at 1334 Van Ness avenue, San Francisco They 
represent, Heine & Co., Kolmar Laboratories, Waterbury 
Paper Box Co., Henderson Litho Co., T. C. Wheaton Co., 
\'Cadia Powder Puff Co., Stanley Manufacturing ¢ 
Imperial Metal Manufacturing Co., Addison Litho C 
Peerless Tube Co., and Hagerty Brothers & Co., on the 


Coast 


© ok * * 


Mr. and Mrs. Ralph G. Boalt of Winona, Minn., visited 
the editorial offices early in November during the course of 
a brief New York visit. Mrs. Boalt is the daughter of 
E. L. King, vice-president of the J. R. Watkins Co 

John F. Queeny, chainman of the board of the Mon- 
santo Chemical Works, St. Louis, returned to the United 
States November 12 after spending a year in England in 
the reorganization of the Graesser-Monsanto Chemical 
Works, Ltd Mr. Queeny found business conditions in 
England, especially in the 
fine chemical trade, steadily 
improving and in spite of 
unemployment and keen com 
petition, British industry on 
the up-grade Regarding 
vanillin, he stated that the 
reduction in clove prices has 
brought a sharp reduction in 
clove-oil-vanillin in Great 


Britain which may be ex- 


tended t 


market later. 
This product, he feels is now 
able to compete quite satis- 


factorily with guaiacol-vanil 





lin which in the past has JoHN F. QUEENY 
been very much cheaper. He 
also indicated that for the present there would be no turthet 
expansion through purchases by his American company 
=: & @ 


Boonton Molding Co., Boonton, N. J., has opened a 


New Ve rk tice at 30 Chi rch street, telephi ne (\ ORtland 


/4/V. Christian J. Groos, who has been acti 


ng as metro 
ne! > . e ' 1 . 1 
politan representative of the company, will be in charge ot 


the office 


ur 
wn 
_ 
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Mari’ Trudeau Company and the Imperial Products 
Company have incorporated as one concern, Mari’ Trudeau, 
Inc., and since October 20, 1929, have been located at their 
new plant at 395 to 397 North Prior avenue, St. Paul, Minn. 
The company will manufacture a complete line of perfumes 
ind toiletries, and will also have complete charge of the 
liffany Products Company, who manufacture a full line of 


extracts and household necessities 





B. M. DANIELS J. H. Ostept 


B. M. Daniels, founder and head of the Imperial Products 
Company since its inception in 1926, has been elected presi- 
dent of the new incorporation. Joseph H. Ostedt, formerly 
head of the Mari’ Trudeau Company, will be secretary and 
treasurer. 

The Imperial Products Company began operations in 
November, 1926, and had been marketing “Lucky Dog” hair 
tonic and other supplies Che Mari’ Trudeau Company, 
started in August, 1925, had been selling the perfume known 
as “Aero Queen,” a face cream known as “Pitoma Creme,” 
and other products which were added from time to time. 

\t the present time the company is putting on the market 
an astringent mouth wash, “Lavral,” and an inhalant for 
colds, etc., “\ ip- Pine -O}.” 


* * * * 


The Container Corporation of America, Chicago, has 
advised us of several changes in the make up of its Phila- 
delphia office. W. G. Carey, Jr., formerly manager of the 
office and sales-manager of the Eastern boxboard division, 
has resigned and has been succeeded by J. Fred Crane. 
Howard Schaetfer has been appointed assistant sales manager 
of the Philadelphia boxboard division and John L. Nulle 
has been transferred to the sales department and will take 
care of the territory formerly handled by Mr. Schaeffer. 


* * 


F. Franceschi of Havana, Cuba, manufacturing sales 
agent for various products and Cuban representative of 
Etablissements Antoine -Chiris, Grasse, France, has advised 
us that he has succeeded to the business of Roque & 
Franceschi and has also taken over the agencies formerly 
handled by that company 

is * ~~ ” 

Phoenix-Hermetic Co., Chicago, has advised us that 
D. C. Lathrop has been placed in charge of the Los Angeles 
division, succeeding Joseph L. Zeman who has been trans- 
ferred to the San Francisco office of which he will have 
charge At San Francisco Mr. Zeman succeeded Mr. 


Bellamy who recently resigned 
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SALES GROUP OF THI 


The Pfaudler Co., Rochester, N. Y., held its annual 
October 17, 18 and 19, the 
acquaint the force 
effect 
develop the closer contact now planned between the manu- 
The 


company 


sales convention in that city 


main purpose of which sales 


with the 


was to 


new and to 


schedule of operation now in 
facturing and research departments and the salesmen. 
held at the 
Miner, president, as the 


business sessions offices of the 
with E. G. 


The entertainment consisted of a dinner at the 


were 
presiding officer. 

Rochester 
luncheon at the 


Club the first evening, Pflaudler plan: and 


Eric Vles, treasurer of Polak’s Frutal Works, New 
York, sailed on the St. Louis November 9 after spending ten 
months in the United States at the New York office of the 
company. After visiting his home in Bussum, Holland, Mr. 
Vles will go to the headquarters of the company at Amers- 
foort, where he will confer with his principals. He expects 
to return about January 15. 

While Mr. Vles John ter Veer, 


the company, will be in charge of the 


is abroad, secretary of 
\merican business at 
the New York office of the company 
* * * x 


Dr. L. F. Nickell, assistant vice-president of the Mon- 
santo Works, St 
Monsanto, IIl., plant, has been elected a director of the 
Trust Co., of East St 

R. L. Sibley, 
Laboratories for the last six years, has been appointed direc 


Monsanto. He 


Chemical Louis, and in charge of the 


Union 
Louis 
with the Rubber Service 


who has been 


tor of research of this division of succeeds 
C. O. North, who has resigned 
* * * * 


Governor John H. Hammill of Iowa, in an article in 


the United States Daily makes the interesting proposal that 
cosmetics and certain other products be subjected to a tax, 
the proceeds of which should be used for the public school 
system. This is not a new proposal but many of our readers 
will doubtless be interested in hearing it made by the 


gov- 


ernor and learning of his reasons for it. 


* * * 


At the monthly meeting of the Board of Directors, of 
the Chambre de Commerce Francaise de New York, Inc., 
held October 24, Charabot & Cie, of Grasse, France, was 


elected to membership in the organization. 
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PFAUDLER Co., 
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AT ROCHESTER MEETING 


dinner at the Genesee Valley Club the second day as 
of Mr. Miner; 
Chamber of Commerce followed by various forms of out-of- 
Club as 
general 


guests 


and a luncheon on the final day at the 


door entertainment and dinner at the Rochester 
guests of W. D 
manager. 

The 


ments to the 


Pheteplace, vice-president and 


company has also announced several new appoint- 


of the 
the dairy, 


sales and research staffs as a result 


projected drive for glass lined equipment in 


chemical, food and beverage industries 


Alsop Engineering Co., 
that R. F. 
sales capacity Mr 
to the 


New York City, 


joined the 


advises 
Glasbrenner has organization in a 


Glasbrenner will devote his attention 
metropolitan territory, while Walter Freystedt will 
concentrate on the Philadelphia section. 

The company had an imposing booth at the convention of 


\tlantic 
\lsop and 


the American Bottlers of Carbonated Beverages in 
City during the week of November 11th. 
Charles F 


Samuel 


Crowley greeted visitors. 
: 2 & © 


Through an unfortunate error in proof reading, the 
Ablert Verley, Inc., Chi- 


cago, in our October issue may have given some of our read- 


headline of the attractive insert of 


ers the wrong impression. In it the company discussed the 


merits of its aldehydes and acetates and listed some of these 
products. The headline stated that Dr. Verley had devoted 


vears in developing the aldehydes and “acetones.” This 


should, of course, have read “acetates.” 
* * * * 


Percival E. Falkingham, New York, announces that the 
perfumes known in trade circles as the “Claire Twelve” will 
This change is 
John 


Claire 


in the future be known as “Evenod Twelve.” 
Mr. 
control of 


Falkingham to 
Parfumerie 
“Claire” has 


occasioned by the conceding by 
Wanamaker of the right of 
title to the 
tablished to his satisfaction. 


whose right and word been es- 


* * * * 


On November 10th was born at the Mountainside 
Hospital, Montclair, N. J., 
and Mrs. A. H. Ingalls. Mr. Ingalls is well known through- 
out the trade as chemist for Colgate-Palmolive-Peet Co. 


a son, Eric Ferguson, to Mr. 
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Dr. Ernest S. Guenther, chief research chemist of 
Fritzsche Brothers, Inc., New York City, returned on the 
Republic October 30 after a Summer spent in the essential 
oil producing regions of I¢urope and Africa 

Dr. leit New York April 16 
Stettin, Germany, where he met F. E. 


Guenther first to 


Watermeyer, presi- 


gong 


dent of Iritzsche Brothers, Inc., and spent a few days with 


him. 
Schimmel & 


From Stettin he journeyed to Leipzig and visited 
Miltitz, 


principals of 


discussing 
that 


Co. in 
the 


some important 


problems with house and_ their 


chemists 
He then 


flower 


went to Cannes, arriving time the 


manu 


just in 


ior 


orange and rose harvest and supervised the 


facturing of the natural flower oils in the Seillans plant of 
At the 
beginning of June, he visited Bulgaria and remained several 
weeks in the Valley of the 
ottos ot 


his company. end of the rose harvest, about the 


Roses during distillation and 


extraction of rose. 


From there -he went to Constantinople, and after stop- 


His 
for the purpose of studying the 
the 


being conducted on a 


ping at Athens, pri ceeded to Alexandria by steamer. 
visit to Egypt was made 
flower plantations and extraction of 


new Egyptian 


flower oils which is now large scale 
in the northern part of that country. 

He made several trips into the desert where new flower 
plantations are being started by the aid of artesian irri 
gation and also visited the Pyramids and the Sphinx 

From Egypt he sailed to Sicily, visiting some of the pro- 
ducers of citrus oils and making a general survey of the 

He the 
spent studying 


south of 
the 
\ugust he 


citrus oil industry then returned to 


where he several weeks 


oil of 


France 
tillation of 


dis- 


lavender. Early in again 
visited Schimmel & Co. where some very interesting experi- 
ments were carried out and where, on the first of September, 
he represented Fritzsche Brothers, Inc., at the Schimmel 
celebration. 


The month of September he spent at the plant in Seillans, 


Some Puc 
A Lavender Still in France. 2. 


4. Spanish Types at the Barcelona 


ESSENTIAI 


TOGRAPHS TAKEN BY 
An Unusual View on the Bay of Naples. 3. 
Exposition. 5. 
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supervising the production of natural flower oils and at the 
October 


Exposition there. 
tricts of 


the 
He also toured the orange growing dis- 


beginning of visited Barcelona, Spain, and 


Valencia and then proceeded into the interior in 
the \fter 
Exposition, he 
the 
Marseilles, Cannes 

When 


things 


irder to visit rosemary regions. visiting the 


Seville spent some time in the eucalyptus 


district in south of Spain, returning home by way of 


and Paris. 


the 
which 


interviewed, Dr. Guenther “One of 


which most impressed me Way in 


the new flower plantations are in Egypt, and 


| believe that they may, in the serious compe- 
tition to the flower industry i ri f the suc- 


such plantations depends entirely 


cess of upon 
Irrigation 
“The 


one-hundredth 


the plant Schimmel & Co. on their 


celebration at | 


anniversary was one of the most impressive 


and beautiful which | have ever witnessed. 


“Regarding lavender, | fear that unless the price becomes 
the 


abandoned 


the the 


¥ 
more lucrative to 


producers in near tuture, 


the wild lavender 


course, 


cutting of may be largely 


which, of would be 


a most unfortunate happening. 
Certainly present prices are too low to induce further culti- 
vation of the plant or even the distillation of the quantities 
which are 


now available. 


“On the whole, I consider this trip the most interesting I 
essential oil 
producing region in Europe, secured standard samples and 


have ever made. I visited practically every 


took moving pictures everywhere. Most of the traveling 
was done by airplane to save time, and traveling in the 
interior in the various countries was done by automobile. I 
was greatly impressed by the road-building program which 
the Spanish Government is carrying out at the present time 
and thrilling to 
hillsides 


found it most travel over these excellent 


dominated 
hy Roman, Carthagenian and Moorish ruins and castles.” 


highways—along and over mountains, 


Dr. GUENTHER ON His Trip 


One of Egypt’s New Jasmin Fields, 


Distilling Otto of Rose in Bulgaria. 
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and Pierre de 
\ntoine 


Leon Chiris, administrateur délégué, 


Grandprey, general manager f tabli nents 


Chiris, P (arasse, about 


weeks in 
Novembet 
ot Ant 


During 


New 
Mr 


with the 


years Rapit is been spending 


the largest time \merican company, 


making annual Paris and Grasse Having made 


good prog his study and survey of American market 


conditio1 1 the future be located at the Paris office, 


will be a frequent visitor to the United States, and ex 


He 


which will 


but 


pects to re February. will continue as vice-pres! 


dent of th lerican company remain under the 


Management ot rles A. Swan, president 


ce in the United States, Mr. Rapin has 


During his residen 
| ilet 


riends not onl 


he raw 


made y in the perfume and t 


material houses as well. 


ng t 
e Grandprey expressed their pleasure 


Mr 


at havi t s nany of the triends their house in 


America and were enthusiastic over the prospects tor future 


rrowing market 
.: + «& @ 


Frederick Rentschler, president of the Art Tube Co., 


] 


SIX WeeCKS 


business 


returned November 12 on the Bremen after a trip 
abroad w included visits with relatives 


Berlin, and a \ 
Krieg & Zivy, of 


sit with his former partner 
i Mr. Kent 


,e¢ hy h; 
met DV Nh 


Paris, France. 


jremen and was 


ber 5 
accompanied him throughout the trip whicl 
intended for also afforded 
pleasure 


* * * * 


We are pleased to announce the arrival of Donald 
Mr. and 


1 to extend our neratulations 


Smith on October 27, at the home of 


V. Smith, an 


Mr 
Inc 


Smith 1s With van 


New Yorl 


* * * * 


Adolph Goetting, for twenty-eight years associated 


Perfume Company, died October Ist at 


N. Y 


with the Calitornia 
home 
He wa 

Mr. Go 


his 


coun 
where 
and we 


business 


1898, 


Tue Late 
LPH (s0ETT 


ement, 
out Master 


He was beloved by 


s\ 


the boys and held in high 


* * * 


Charles T. Simpson, vice-president of W. C. Ritchie 


& Co., Chicago, visited New York early in November. Most 
of his time wa t at the New York offices of his 


harge of Leo H. Brodrick 


com- 


pany wl 
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5. oa, 


Chicago, 


Helfrich, president of Helfrich Laboratories, 
trade in New 1 
He reports business in the Middle West 


visited the York and vicinity the first 
week in November 
atistactory and prospects bright for the coming y¢ 
a oe 


News of the death of Paul Schving on September 29th 
at Neuilly, of 


go to press 


ibout to 
shock to his mat 
friends. Although he was 
ut 40 years old hx 


which we received word as we were 


last month, came as a great 
had _ ad- 
vanced through his 
ind ability to the very 

ie of th 


collaborators 


portant position of 
principal 
Parfumerie Houbigant, bei 
associated 
Robert 


the 


‘losely 
president, 
ind = holding 
hemical engineer 
technical 


War he 


important work in con- 


rector of the 

During the 
some 
with 


nection asphy xiating 


Tue Late PAuL SCHVING gas with which he carried on 


many experiments and did 
years he col- 
laborated technically with the \ fter 


War he became associated with Parfumerie Houbigant as 


considerable manufacturing. During these 


rm of Justin Dupont 
chemist and advanced rapidly to technical director and an 
officer of the 


Not only was M. Schving a great chemist and perfumer 


company. 


NS 


also possessed a most pleasing personality, maki 
He 


affection by all who knew him 
‘2s & 


but he 


friends wherever he went was held in high esteem and 


Jay H. Schmidt, president of Jay H. Schmidt, Inc, 
New York, returned November 15th from a five weeks’ visit 
to Greensboro, N.C. Mr. Schmidt left with Mrs. Schmidt or 
October 12 and motored to Washington. From there Mr 
Schmidt went on to Sedgetield Inn, at Greensboro, while Mrs 
New Mr. Schmidt had not been 
of health for some time and decided a trip sout! 
Mrs 


and is in the best of health 


York. 


Schmidt returned to 
in the best 


would benefit him materially Schmidt advises us that 


ne now feeling 1¢ 


a a 


Joseph Rodié, head of the firm of Payan & Bertrand, 


] ) 
Grasse, France, returned home on the Berlin, October 26, 


two 
While in this country, he 


visit ot 


aiter a months to the American and Mexica 


made his headquarters 


Inc., New York, will 


the current year, equ'v- 


The Continental Can Company, 
earn approximately $9,233,000 during 
ly $5.50 a share, according to officia 


ilent to approximate 1\ 


estimate reported by the company on the basis of the nine 
months’ report which was said to be 38 per cent ahead ol 
last vear 
x * * * 
Hubert Richter, secretary of White Metal Mfg. ©o. 
Hoboken, N. J., returned with Mrs. Richter on the Bremen 
November 12 after a six month’s trip abroad, most of which 


time was spent in Germany, 
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Coty, Inc., has reported net income of $1,682,500 for Francois Goby-Tcmbarel of Tombarel Fréres, Grasse, 


the quarter ended Sept. 30, excluding profits of foreign sub r ast as | pending some time in this country 


sidiaries mpared with $1,528,000 for the corresponding v1 ig tl le and conterrin his American repre- 
19)? 


quartet 1928, an increase of 10.1 per cent he share { . Orbis Product rading »., New York, is now 


earnings were equivalent to $1.14 tor the 1929 third quarter ! oridi I end a short time there, resting and 
as against $1.03 for the similar 1928 period. For the first tudying methods « itrus culture, and will then sail for 
nine months of 1929, net income was $3,628,313 01 ‘ hom befor avil f lorida, Mr. Goby expressed 
share a mpared with $3,027,000 or $2.05 a share nity of visiting so 
three 192% quarters, an increase of 19.9 per cent his satisfaction at the 
The al hare earnings are based toilet preparations and 
shares it nd ‘ of Sept. 30 The pr ceeds 
issued since the last quarterly statement, 


mnection with the acquisition of interests The Orange Crush Company reports net earnings of 


; ‘ 1 
MMpanies § ss , Phe $289,847 for t nine n ith nded on Sept. 30. after taxes 


earnings f le quartet ne Sept ; ’ 
oe the same period 
Selected Industries, 


ibove recor 


manager ot vy, Ine., said 
we d t believe that our business 


affected by recent stock market decline, 


Batzouroff & Fils, Sofia, Bul- 
= November 16 for his an- 
we have every reason to look forward to isit to the trade in 


mand for our ae “tc : 
d dema ir product United States. Mr. Bat- 


* ay * 


roff is making his head- 
Seven large wholesale drug houses of Texas have been 


quarters with George Lueders 
dissolved and the owners of the assets of these concerns have 


& ., New York, American 


formed the new Southweste Yrug Corpor: 1 The . 
formed th outhwestern Drug Corporation. The representative, and hopes to 


seven companies are Greiner-Ke Yruge Comp: . as 
even companies are are iner Kelly Dru mapany, of visit mene of Gee (lend 
Dallas; D. W. Williams & Co., of Fort Worth; the Ains 1 at cd ‘ : 

; : which he has made in the 
worth Drug Co. and the Thompson Drug Co. of Amarillo; " 2 ‘ : 

, Fe : : trade during his’ former 

the Houston Drug Co., of Houston; the Waco Drug Co., visit 
akin sini oe . ° Isits. 
eal of Waco; and the Texas Drug Co. of Dallas. 
= J. M. Penland, of Waco, formerly president of the Waco 
Drug Co., is the president of the newly formed company, 


which will have its main office in Waco. Mr. Penland has 
Bulgarian rose industry 
stock ; 


mer 


le now has in the course 


ot preparation his annual 


booklet and review of the 


emphasized the fact that the new combine is not a 3 
which will be mailed to the 
trade in the near future. We 


selling or stock manipulating scheme, but has been effected 5 


to better serve the interests of the manufacturer, wholesaler, D. Batzourort . 
ope to have the privilege or 
retailer and all concerned. — | 
- . > oT reviewing this statistical Dot et 1n an early tissue 
Other officers of the company are W. E. Greiner, R. 7 = P a 7 = 
Gibbs, and J. T. Coulson, vice-presidents; Homer L. Bruce 3 2 8 


secretary; and Charles E. Richardson, treasurer ‘ " 
in a Dr. Bradley Stoughton received the Grasselli Medal 


th ociety of Chemica istry at a special meeting 


The Newport Company, Milwaukee, Wis., and sub- 


SI t 1 earnings of $442,336 after all charges, 


hemists’ Club Novem- 


D. Saklatwalla 
s an for the third quarter of 1929, equal after une. Gesaend 
ance, discusse¢ 
stock dividends to 95 cents a share earned 


of common stock For the first and second 


; For the quarter ended Sept. 30 the Colgate-Palmolive- 
For the nine months ended Sept. 30, the Monsanto Dea 


‘hemical Works report net profit of $878,839, against $692, 


$2 920999 -¢ oe 
Company reports net Income of $9,2965,2// after charges 


1 


taxes, equivalent after preferred dividend requirements 


] 


1 

ORD rrespondine od st \ cquisiti Oo ‘1 2 ] ( ] 
I | ne period last veal \ ju t n I to $1.52 a share mn 1.999.988 no par common shares, ag inst 
several new properties in the past few months has increased — gy 564 412 68 cents a share, in the third quarter last year 
the company's assets from about $12,000,000 to nearly $24, 


000,000 since the end of 1928 


* * * x Bristol-Myers Co., New York, makers of Ipana tooth- 


5 x8 . paste and other propr ry products, recently taken over by 
Garfield Powell, who has been Fritzsche Fellow at P@ste and other | — ee : taken over by 
Columbia University and was formerly assistant demonstrator ug, Inc., has changed its name. It will be known in the 


B-M Proprietary Products, Inc 


« ; oo 


at Christ College, Cambridge, England, has been appointed 
Instructor in organic chemistry at Columbia 2 es 


ee 8 Effective Jan. 1, 1930, the advertising account of the 


Golden Peacock, Inc., Paris, Tenn., has appointed Norwich Pharmacal Company, Norwich, N. Y., makers of 
Erwin, Wasey & Company, Chicago, to direct the advertising Unguentine, Sway shaving cream and Unguentine soap, will 
tor Golden Peacock Bleach Cream be placed with Young & Rubicam, New York agency. 





\MERICAN PERFUMER & 


Chicago News 
The Chicago Drug and Chemical Association held its 
tinal golf tournament of the season at Medinah Athletic Club 
15th 


CC mpeted over thirty-six holes, in 


members and guests 
morning afternoon 
by B. F. Zimmer, 
board 


on Tuesday, October Thirty-five 
and 
for the silver cup donated last year 


When the 


throng th 


rounds, 


of Fritzsche Brothers, Inc score was 


was a chorus 
but Walter H. 


name 


finally displayed to the watting ere 


outs, groans and other noises, 


} 
ot cheers, § 


Jelly, representative ol! \ Maschmeijer, Inc.., whose 


headed the list, retired 
had had 


there awaited the 


lestly to a nearby knoll, which 


and 


who 


he the foresight to select the previous day, 


f an orderly line by those 


Aside from s 


dance steps and a few snatches of song, he comported him- 


formation « 


wished to congratulate him me impromptu 


self with the suave assurance of an experienced winner ot 


contests n a later interview he attributed his champion 


ship to the fact that there had been no one able to beat him 
His 

During the morning round Mr. Jelly was closely pressed 
by A. G 


winner, but 


score for the thirty-six holes was net 148 


Schneider, of Victor Chemical Works, last year’s 
as he 
unostentatiously put 
it, he swept into a 
commanding lead 
in the afternoon, 
putting with a skill 
only equalled by his 
drives and approach 
Mr. Jelly, 
however, not 
the to 
carry a parcel 


shots. 
Was 
only one 
home, for there 
were prize packages 
for 


every partici- 


pant, though some 
of them were marks 
of 


distinctions 


rather curious 
Joseph 


A. Gauer, of Fritz New CHAMPEEN” 


H. JeLLy 


“WINNAH AN’ 


W ALTER 


sche Brothers, Inc., 


for example, won 


the water,’ while Elmer Smith, 


Products Co., 


‘falling in 
Aniline 


positive 


a prize for 


of American who successfully con 


the received a 
Rob- 


might 
strokes. 


during 
the water.” 
little 


cealed his virtues day, 


package for “not falling in Frank T 


with a be 
taking the 


of Jewel Tea Co., 


inson was given what, imagination, 


for number of 


who took 


called a prize 
Mr. Talbot, 


was scarcely less hanored. C. 


greatest 


almost as many, 
\. Senger was presented with 
something discreetly concealed in a box for his faithfulness 
in attending all of the meets, and for his consideration in 
not winning any 

A. C. Drury, cl 


season as a whol 


airman of the committee, reports that the 


Was very encouraging, showing an average 
attendance of twenty-five for the six tournaments, which is 
The first 
four low net winners were as follows: Walter H. Jelly, 


a better record than previous seasons have shown. 
representative of A. Maschmeijer, Inc., cup winner; B. F. 
Zimner, of Fritsche Brothers, Inc., second; A. C. Stepan, 
of Roessler & Hasslacher Chemical Co., third; and A. C. 
Drury, of A. C. Drury & Co., Inc., fourth. Mr. Drury 
and H. B. Elwell surprised their associates almost as much 
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holing the two birdies of 
The golf committee, consisting of A. C. 
Harold E. Marshall 
F. Lum, of Givaudan-Delawanna, 
thanks 


season's 


as themselves by only 
Drury, assi 
Field & (¢ 


Inc., 


Lancaster, of 0., and 
received a 
manner in which they condu 
The Medinah Club cour 
Harold E. Lancaster 


for the able 


six tournaments. 


secured through the efforts of 


ok *K OK BS 


The Chicago Perfumery, Soap and Extract Associa. 
tion will hold its annual banquet on Wednesday, December 
llth, at the Edgewater Beach Hotel, the scene of last year's 
successful affair. 
of Harold E 
J. W. 


Ri SS\ ille 


The Entertainment Committee, consisting 
Lancaster, of Marshall Field & Co., Chairman. 
Bicks, of Carr-Lowrey Glass Co., George Wo ds, of 
Commercial Alcohol Corp., Frank T. Robinson, 
Works, and A. J. Dedrick, of Ea- 


Beiser Co., has already made extensive preparations 


of Monsanto Chemical 
ward T. 
[his yearly event is generally regarded as the outstanding 
social occasion of the season throughout the Chicago section 
and plans have been made to extend an even greater appeal 
this year than has been made in the past. The committe. 
has enlisted the cooperation of cosmetic manufacturers all 
over the country for the purpose of filling a souvenir box 
At 
the meeting of November 6th, the members were entertained 


for the ladies, and promises a very enticing package. 


with a humorous monologue by George Lewis, well-known 
comedian and late of the “Big Parade” company. 


* * * * 


Frank Z. Woods, representing the Rossville Commer- 
cial Alcohol Corporation, Lawrenceburg, Ind., visited Wash- 
ington, D. C 
the National Paint, Oil and Varnish Association Convention, 


on October 13th and remained there during 


after which he journeyed to New York, visiting the trade 


there. He was accompanied by Mrs. Woods. They returned 
to Chicago near the end of the month. 


* * * * 


Walter H. Jelly & Co. reports a recent addition to 
the force in W. R. 
Chemical Co. Jules Vollbehr, of A. Maschmeijer, Inc., of 
Walter H. Jelly & Co., 


tives, visited Chicago during the early part of November 


sales Stewart, formerly with Harshaw 


which are the Chicago representa- 


* * * * 


The Chicago office of Norda Essential Oil & Chemical 
Co., New York 


of the quarters at 510 North Dearborn street to a stock room 


Inc., recently devoted an extensive sectio! 


for items of quick demand. As the same amount of warehous- 
ing will be maintained, this means a considerable increase in 
the already large total stock carried in Chicago. The installa- 


tion was made under the supervision of Frank V. Verallo. 
* * *k * 

T. J. Jenneman, of the home office of Edward T. 
Beiser Co., Riverside, Conn., traveled through the midwest 
territory as far as Detroit and Cleveland and returned East 
by way of Canada during the early part of October. 

+. & 

Chicago Sanitary Products Co., of 3127 West Harrison 

Street, recently purchased the business known as the Klean- 


well Co. 
* * *k * 


H. J. Fischer, president of Royal Crown Co., has 
announced the appointment of Charles Kroft to the post 
of manager. 





ocia- 
mber 
ear’s 
sting 
man, 


ner- 
ash- 
ring 
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ous 


alla- 
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Spencer U. Boehmer, formerly associated with Walter 
H. Jelly & Co., has now established his own business at 
157 N. Jefferson St., under the name of S. U. Boehmer & 
Co, manufacturing chemists. He will shortly place on the 
market several toilet preparations 

* 6 2» 

Newport Chemical Works, Inc., successor to Rhodia 
Chemical Co., has announced the consolidation of the offices 
of the latter company with the Newport offices at 605 West 
Washington street. J. Edward Wehmer will continue as 
the Chicago representative of what will be known as the 


Rhodia division. 
* * *& * 


Thornton C. Jesdale, who has been associated with the 
Chicago office of Monsanto Chemical Works, St. Louis, for 
a number of years, has now been appointed to the post of 
junior salesman. Miss Ruth Erickson, secretary at the same 
office during the past four years, was married on Saturday, 
October 26th, to Harvey Lindgren. She returned to the 
office on Monday, November 11th. 


Northwestern Trade Notes 


In a final effort to rid the state of “talcum powder” 
and “plaster of paris” aspirin, the state board of pharmacy 
of Wisconsin has obtained an opinion from the attorney 
general which holds that anyone dispensing aspirin, other 
than a registered pharmacist, is subject to civil action in 
the courts. Despite the law passed in 1927 some storekeepers 
insist on retailing aspirin, etc., according to Oscar Renne- 
bohm, Madison, president of the pharmacy board. The 1927 
law was passed to restrict aspirin sales in drug stores 
Throughout the state aspirin was being bootlegged but most 
of it contained talcum powder and much of it plaster of paris, 

Little of it was genuine. 
oe. © @ 

Frederick E. Webb, age 78, who has been with the 


Drake Bros. Co., wholesale and retail drug and pharmaceuti- 


the president explained 


cal house, for 57 years has retired. The firm does a large 
drug business in the northwest and much of its growth was 
due to Mr. Webb's efforts. 

ee» & @ 

Dr. T. Terhorst of the Neo Derma Co. reports that 
progress is being made with the plans for a national distribu- 
tion on a new dandruff remedy that the firm is working on. 

* * * Ok 

Many of the wholesale houses in Milwaukee sent repre- 
sentatives to the Minnesota Hairdressers Association con- 
vention which was held in Minneapolis the first week in 
November. 

* * * ok 

The Wisconsin Soap Mfg. Co., Humboldt & Capitol 
Drive, Milwaukee, Wis., reports an increase in business over 
last year. Prospects for 1930 are very bright, officials stated. 

x * *k € 

Miss Belle Pickard, Ripon, Wis., has been appointed 
state inspector for beauty shops in the state, and Mrs. Ella 
White Courtney, Madison, has been appointed state super- 
visor of beauty culture schools of the state. Miss Jean 
Avel, Portage, took care of both positions last year, but 
work has increased so much that separate departments were 
created this year. 

* 7: * oe 

Vera Mathis, special representative of the Richard 

Hudnut Co., was in Racine, Wis. on a trip the past month. 
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In Memoriam for Departed Friends 
\LLeN, WitttaM C., of Stafford Allen & Sons, essential 
oils, London, England, November, 1908. 
Baker, E. S., senior partner of S. F. Baker & Co., and 
Mrs. Baker, Keokuk, Iowa, November, 1924. 
BootH, ARTHUR OLCoTT, treasurer of Dodge & Olcott 
Co., New York, November, 1921 
Bootu, Emery T., perfumer, New York, November, 1911. 
BromMuNpD, Ernest A., manufacturer of wax products, 
New York, November, 1918 
BURNHAM, EpWARD, pioneer toilet goods manufacturer, 
Chicago, November, 1924. 
CuILps, WILLIAM HAMLIN, chairman of the board of the 
Bon Ami Co., New York, November, 1928. 
Cupauy, MICHAEL, soaps, Chicago, November, 1910. 
DFSCOLLONGES, MME. ETIENNE, wife of senior partner of 
Descollonges Fréres, Grasse, November, 1927 
EckerT, Epwin G., flavoring extracts manufacturer, Han- 
over, Pa., November, 1914. 
GattaFosse. Ropert, perfume expert and author, Lyons, 
France, died in the service, November, 1918. 
GrossMITH, JouNn Lipscomr, of J. Grossmith & Sons, 
Ltd., perfumers, London, November, 1921. 
Jones, Francis W., president of Melba Manufacturing 
Co., Chicago, Ill., November, 1925 
KILLFEN, Wm. H. R., brother of E. V. Killeen, vice- 
president of Geo. Lueders & Co., New York, November, 
1918. 
KLINE, MAntom N., of Smith, Kline & French Co., 
perfumery, drugs, etc., Philadelphia, Pa., November, 1900. 
KOEHLER, JULIUS, former secretary of Fritzsche Brothers, 
Inc., New York, November, 1927. 
LayaT, Joseru M., perfumer, St. Louis, November, 1913. 
LeMERCIER, M., perfumer, November, 1908. 
LovELAND, JAMES W., manager of glycerine department, 
Armour Soap Works, New York, November, 1926. 
Lowe, Wits H., toilet goods, Boston, November, 1923. 
Maacnus, Percy C., of Magnus, Mabee & Reynard,: essen- 
tial oils, New York, November, 1916. 
Saver, Cuno F., president C. F. Sauer Co., flavoring ex- 
tracts, Richmond, Va., November, 1927. 
SmitH, Dovuctas, president, the Pepsodent Co., Chicago, 
November, 1927. 
SPIEHLFR, ApotpH, of A. M. Spiehler, Inc., perfumes, 
Rochester, N. Y., November, 1909 
Tuomas. Vincent B., president of Harriet Hubbard 
\ver, Inc.. New York, November, 1918 
PRIDE AE NLL, 
Dr. Otto Matthies 
Dr. Otto Matthies, a German chemist of considerable 
reputation and a member of the consulting staff of the 
Interessengemeinschaft (I. G.) was killed October 24 in New 
York by a fall from the window of his room in the Savoy- 
Plaza Hotel, New York City. Dr. Matthies had come to 
this country in the interests of the I. G. and for consultation 
with officials of the newly formed American I. G. Chemical 
Corp. He had been here but three days when his unfortunate 
death took place. He was forty years old. He leaves a 
wife and four children. His body was shipped home to 
\Volfenbuttel, Germany, where funeral services were held. 
* * * * 
Percy S. Solomons 
Percy S. Solomons, for many years Eastern sales manager 
for the Cincinnati Soap Co., Cincinnati, Ohio, died suddenly 
at his home in New York City, October 14. He had been 
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| 


in apparent good health but suttered a Iden attack of heart 


disease 


Mr Solomot 


+} 5 t t) } 


joined the compiz 


throughout the soap 
trade astern sales office 
in 1901 


clientele 


and through his energy lity built up a large 


who with his associates in the company regret his 
sudden passing 


%* 


F. B. Warner 


manager ¢ the | rancisce branch o! 


Fk. B. Warner, 
the Los 
October 24, at the age of 

Mr. Warner was widely known on the | 
cially among consumers of soaps. [le 
Angeles S« ap Co 


had traveled throughout 


San 


Angeles Soap Co., died suddenly in San Francisco 


oY 
*acitic coast, espe- 


was the first sales 
when it began 
the 


his 


man employed by the Los 
business thirty years ago. He 
Pacific coast territory, although until recently most of 
time had been spent in southern California. 


held in 


widow 


Francisco October 26. 


Mrs. Edith 


Funeral San 


Mr. Warner 
Burnside 


services were 


leaves his and a daughter, 
of Sacramento, Calif 


tee 


Chauncey Willard Dill 

Chauncey Willard Dill, vice-president of the Columbia 

Naval Stores the best the 
American naval stores industry, died suddenly at his home 
York, October 31, from a heart ailment. He 


Co., one of known figures in 


in New was 
sixty-six years old 

Mr. Dill had the 
rosin and turpentine business, over thirty years having been 
the old American Naval Stores 


Naval Stores Co. 


spent the greater part of his life in 


spent with two companies, 


Co. and the present Columbia 


Circulars, Price Lists, etc. 
W. J. Busy & Co., INc., New York City, have sent us a 


copy of their November price list covering essential oils, 
aromatic chemicals and specialties. The introduction is de- 
voted to sandalwood oil. the company having recently been 
appointed agents for the Mysore Government in the United 
States. 


“During 


This introduction reads as follows: 
last the Mysore 
York 


are 


the five years Government ot 
has made regular shipments of sandalwood to New 
Linden, N. J., 

the oil in the 


specifies that sandalwood oil is 


for distillation at our factory at and we 


Sale states. 


now acting as agents for the 
“ree U, Ss. & 
distilled the 


( Linné ) 


the oil 


from dried heart-wood of Santalum Album 


This 


ern India, chiefly in 


almost exclusively in South 


Mvsore dis 


ial department under the 


tree 1S 


the 


grown 
where it is 


state of 


tilled in large quantities by a 


spec 


Mysore oil complies witl 


requirements and is the 


Mysore Government 


standard of quality 


from any other wood cannot be sold as oil sandalwood 


“The 


July Ist, 1929 to June 30th, 


present fiscal year of the Mysore State runs from 


1930, and the supply of wood 


available over this period will not be any greater than dur- 
which was below normal 
Mys« re 


Department, 


ing the previous year, 

“The sandalwood plantations in 
the 
plants new trees to 
The 


Presidency, hz 


restry 
take 
in Mysore, 


report d 


Government Fx 


' . 
ave been 


the place ot those that 
also those in the Madras 


last 


cut. plantations 


ive serious damage during the 


few years, many trees having been killed by spike disease 
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The Mysore 


the rest of the world for the supply of sandalwood 


Government recognizes its responsil 
doing so is compelled to adopt a sound conservatior 
to avoid depletion of the trees and insure an adequat 


The Mys 
collaborating with the Forestry Department in studyi 


ply. Institute of Science at Bangalore, 
problem: infected trees have been removed, re-plantii 
being carefully cultivated, and there is every 

the scientific tield work now being carried on will eve 
stamp out the trouble, and bring a more optimistic 
the next fiscal year. 
“The 


and 


its characteristic 


properties, 


name sandalwood oil, with 


valuable therapeutic has been ass 


throughout the history of essential oils with the oil di 
from Santalum 


Album, Other oils not distilled from 


ine wood, but to which the name of sandalwood has 


improperly given—with varying qualifying descriptions, 
not have the aromatic characteristics of oil 
Album, 
of them, are of value for therapeutic purposes have been re- 


pudiated by 


obtained from 


Santalum claims that any of these oils, or mixtures 


leading authorities throughout the world 


“Pharmacists and perfumers will continue to receive from 


us the finest oil obtainable—an oil guaranteed t« 
the full, 


aroma distinctive of the genuine wood.” 


answer all 


recognized chemical characters, with rich, sweet 


cs & & 


REVUE DES 


Margvues, Paris, has sent us a 
printed and interesting monograph, entitled “La | 
the the contributing 
The book which is pro- 


and 


well 
AVANDE’ 


very 


trom one of 


pen of Joseph Rodié, 
editors of this interesting journal. 
half colored 


cusses in detail the lavender plant and the oil derived from 


fusely illustrated with tones plates dis- 
it. It takes up in succession the derivation and meaning ot 
the word lavender, the history of the plant and of the 
the parasites 


the cultivation of the plants in France and 


lavender industry, and 


occurrence, diseases 
which infest it, 
abroad, the distillation of the oil, the various types of ap- 
paratus and the processes used in the work, the constituents 
of the oil, its constants and conditicns affecting them, ester 
content and the effect of geographical source of production 
upon it, and a table of prices for comparison. 

The 


interested in lavender and its use and represents a tremendous 


booklet is well worth the attention of anyone 


amount of research work and study. both 


the the 


We compliment 


author and publisher on this very excellent 


monograph. 
* 


MckeEsson & 
the 


Roppins, Inc., Bridgeport, Conn., have sent 


us first two issues of a new magazine which they are 


1 ] . , ° , 
is called Physicians’ Times Magazine and its 


publishing. It 


contents consist of articles of particular interest to the 


physician and the dentist, especially as spare time reading 


Clinical subjects are not included. The new _ public: 


executed and 


It is 


conceived and attractively 
taste 


well 


trations are in excellent 


the excellent field of house organs in the 


a 


eR: 2 


very 


N. Y., has 
synthetic 
Narcisse, 
synthetic ottos of rose 


be 


IstnG Corporation, Flushing, 
folder 
Orris and 
the 


the circular 


attractive describing stock 


Damask, Rose and containing 


paper samples of 


rose. Copies ot may secured 


tion to the company. 
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New York 


Hy-Speed 


Arsop ENGINEERING Co., 47 W. 63rd St., 


City, has sent us a new catalog of its line of 
coated machinery. 

The catalog particularly describes the various mixers and 
glass-lined mixing tanks manufactured by the company, and 


is illustrated 
machines in actual operation in the toilet goods industry. It 


with photographs showing many of these 


also describes the special features of the mixers with very 
clear and definite photographic illustrations of each of the 
parts. Other Alsop also briefly 


important apparatus 1s 


mentioned 
* oe ok OF 


In the latest “Barometer Letter” of THe CONTAINER Cor- 
Chicago, J. P. 


president, describes the trend toward small purchases by the 


PORATION AMERICA, srunt, executive vice 


follows: 
1920 we 


of many buyers of corrugated and solid fibre boxes to allow 


consumers of boxes as 


“Since the year find it has become the policy 
their suppliers !ess and less time to deliver orders and we 


wish to make a plea for more time, except in cases of 
extreme emergency. 

“Corrugated and solid fibre products are all made to spe- 
cial order and many times the paperboard from which the 
boxes are made, (liner, chip and straw) has to be made in 
the paper mills after the box orders are received. 

“A few years ago the consumers of corrugated and solid 
fibre boxes allowed from three to four weeks for delivery 
of orders, but lately many consumers have shown a tendency 
to anticipate their needs less and less, so that at times we 
find ourselves hard pressed to give all of our customers the 
service we desire to give them. 

“We have a good many customers who place yearly con- 
It is 
such customers are disappointed in 


forward orders on the contracts. 
that 


But, on the other hand, the list of consumers who 


tracts with us and 
very rare indeed 
service. 
are demanding delivery of orders in a week’s time or less 
is growing, which, of course, not only increases production 
costs, but is liable to cause disappointment here and there 
in deliveries. 

“Our factories watch their promise lists on orders very 
meet the demands of ot 


closely and do their utmost to 


customers, but when so many of these short time orders 
received, it means that if any little thing goes wrong ej 
in the paper mills or box factories, there is a big ghance 
of disappointing somecne on a delivery date 

“We respectfully point out these facts in the hope that 


our customers will realize the extent of specialization in 


our orders and that, except in unforseen cases of unexpected 
demand, will help us in our service by anticipating their 


needs as far ahead as possible 

“We anticipate that the present price levels on corrugated 
and solid fibre boxes will obtain for the balance of the year, 
but there is some slight promise of higher levels for 1930.” 


x ok ok Ok 
New York City, 
established fact that continued high prices for 


Uncerer & Co 


a definitely 


write: “It now seems 
Bulgarian rose products will prevail this coming year, ac 
cording to advices received from our principals, Boru D. 
PAPPAZOCLOI 
“All the 


the rose croy 


Kazanlik, Bulgaria. 


producing districts report considerable suffering 
te . caused by very dry weather and the ravages 
of an agricultural worm which has attacked the plantations 
in great The younger 
seriously affected, particularly in the districts of Karlovo, 
Plovdiv, Tchirpan and Kazanlik 


numbers. bushes are the more 


of the foregoing 


The 


In view 


no hone is held fer a good crop this coming season. 
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peasant prceducers are all aware that shortages exist and 


are accordingly anxious to dispose of their production only 
at the highest prices possible. 

“Prices for the new crop will probably be at about 
25 to 30 levas per kilo, as compared with 20 to 25 
Additional that prices will continue 


high is seen in the action of all the commercial distillers of 


levas 
this year assurance 
Bulgaria, who have been paying advance deposits on their 
purchases so that they may be assured of obtaining flowers. 


Als« 


per cent more for flowers in October than was the 


it is a fact that one of the leading distillers paid 25 
case one 
month previous.” 

ih ee 


THe U. S. DEPARTMENT oF COMMERCE has 
teresting booklet entitled “Markets for 


Preparations.” It 


issued an in- 
Toilet 
trade 
>tates 
is taken up and 
its production, im- 


\merican 
world 
in these products and the share which the United 


consists of a 


summary of 
has in this trade. Virtually every country 
separately discussed with figures as t 
toilet 
trade 


available 
been 
these 


ports and exports of goods when they are 


and a summary of effort has 
trade 


frequently 


prospects No 
customs regulations 
that it 


The booklet is well worth the perusal 


made to give and since 


change so would be impossible to give 
exact information. 
and study of:any manufacturer or dealer in toilet prepara- 
tions trade. Copies may be had 
from the Superintendent of Documents, Washington, D. C 


at 15c. each. 


with an eye on foreign 


> 


Book Reviews 


(Copies of Books Reviewed in this Column, and Other 
Works Useful to our Readers may be Obtained through 
the Book Department of THe AMERICAN PERFUMER & 
Essepmat Or Review, 81 Fulton street, New York.) 


* * * * 


A Serious Indictment 


THE History oF A CRIME AGAINST THE Foop Law, by Dr. 
W. Wiley, 413 Pages, Cloth, 24 Portraits and 
Published by H. W. Wiley, Washington, 


Price $2.00. 


Harvey 
Illustrations. 
1929 


The crusade of Dr. Wiley for a law to protect the con- 
sumer of foods and drugs against the perils of impure food 
and the still more serious dangers in substandard or impure 
medicinal products is commonly supposed to have come to a 
with the passage of the Food 


That the was 


successful culmination 
Act in 1906 


merely the beginning of the struggle which up to the present 


Pure 


and Drugs enactment of the law 


interests of 
Wiley’s present work. 


has gone steadily against the crusader and _ the 
the consumers is the text to Dr 
It is a serious indictment which he draws and one which, 


if its message reaches the public, may arouse it to action to 
the doom of those who have sought and are seeking to 
emasculate the law and relegate it to the category of the 


Volstead Act; 


dence of 


something to point to with pride as an evi- 


national morality but to wholly when it 


ignore 


comes into conflict with the activities and interests of the 


individual 

Dr. Wiley does not hesitate to name names, places and 
dates in building up his record of law violation on the part 
Pure Food and 


of those charged with the enforcement of the 


Drugs Act, since it was passed in 1906 


He calls them 


jointly and severally to account for their failures enforce- 
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ment and their Overt acts in amending the law and contro 
verting its intent by extra-legal regulations, ostensibly for 
its enforcement. What their reply can be, if indeed they 
can offer any defense, remains to be seen; but unless there 
is a reply, they stand convicted by the mass of documentary 
and other evidence which Dr. Wiley brings forward to prove 
his case 

It is unnecessary to go further here into the subject matter 
of the book 


years of non-enforcement and violation, of which the public 


Summarized it is a history of twenty-three 


This reviewer would like to read 
Meanwhile, he would urge a 


knows virtually nothing 
the other side if there is one. 
careful perusal of Dr. Wiley’s argument. Anyone interested 
in foods or drugs will learn much from it. whether he agrees 


with the author or not 


Review of American Trade and Commerce 


CoMMERCE YEARBOOK, 1929, Volume 1, 
Published by the Department of Commerce. 


octavo, 720 pages 
Copies on 
application to the Superintendent of Documents, Govern- 
Price, $1.00. 


supervision of the 


ment Printing Office, Washington, D. (¢ 
This 


Director of the 


volume, compiled under the 


Bureau ot Foreign and Domestic Com- 


merce, contains detailed information concerning business 
conditions in the United States and its noncontiguous terri- 
tories and possessions. Chemicals and related subjects are 


treated in a special chapter. The volume includes a vast 
amount of statistical data originally collected by numerous 
Government Bureaus, trade associations, and trade journals, 
particularly from the Bureau of Foreign and Domestic Com- 
merce, the Bureau of the Census, and the Bureau of Mines 
of this department, the Bureau of Agricultural Economics of 
the Department of Agriculture, the Federal Reserve Board, 
the United States 
Statistics of the 


and Steel 


the Interstate Commerce Commission, 


Shipping Board, the Bureau of Labor 


Department of Labor and the American Iron 
Institute 

It is carefully arranged and copiously cross indexed s 
that it asset to the 


world both 


help but be a valuable business 


at home and abroad 


cannot 


The Place of Chemistry in Industry 


La GRANDE OEUVRE DE LA CHIMIE (The Great Accomplish- 


ment of Chemistry), written by a group of eminent 


chemists and engineers, edited and printed by Chimie et 
Paris, 1929 


is a compilation of the progress of chemistry 


Industrie. 250 pages, cloth 


This work 
and its relation to industrial and artistic progress. It was 


written by a group of the most eminent specialists in the 


various fields which it covers or touches upon. Its purpose 
is to outline the work of the chemist in modern life and 
to give an idea, perhaps, of what may be accomplished by 
science in the future for the good of humanity. 

\fter a general introduction describing the place of chem- 
istry in modern life, it takes up nearly sixty separate indus- 
or lines of human endeavor and describes the place 


While written in not quite so 


tries 
of chemistry in each of them. 
“popular” a style as the works of the late Dr. E. E. 
in this country, it is nevertheless an interesting and enter- 


Sk sson 


taining work and one which should go far toward increasing 
the general interest in chemistry which is rapidly growing 
not only abroad but in this country as well 

The book is well printed and bound, and for the reader 
who is acquainted with the French language, is a work well 


worth purchase and more than casual reading. 
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New Incorporations 


Note.—-Addresses are given, so far as they are available 
of the incorporators. Otherwise, letters or other first class 
mail may be sent in care of attorneys or trust companies 


endorsed with requests to “PLEASE FORWARD.” 


Cadox Research Corp., 
toilet articles, $10,000. 
York, N. Y. 

Laura Rospigliosi, Borough of Manhattan, N. Y., per- 
fumes, $100,000. W. M. Sullivan, 36 West 44th St., New 
York, N. Y. 

Texas Syrup Co., 
$50,000. Corp. Guarantee and Trust Co. 

The Vanco Co., Inc., New York, N. Y., soaps, chemicals, 
70,000 shares of common stock. 

B. D. F. 
100 shares of common stock. 
New York, N. z. 

Fluid-Dor Co., 
$150,000. 


Stuart 


Borough of Manhattan, N. Y, 
Well & Fenster, 291 Broadway, New 


Wilmington, Del., molasses, flavorings, 


Register and Transfer Co, 
Co., Borough of Manhattan, N. Y., soft drinks, 
S. M. Reiss, 220 Broadway, 


Wilmington, Del., Fluid-Dor bath tablets, 
Corporation Trust Company of America 

Brothers, Queens, N. 
extracts, 2,500 shares of common 
521 Fifth ave, New York, N. Y. 


Alexander de Markoff, Borough of Manhattan, cosmetics, 


Y., flavoring 
D. Hartigan, 


Borough of 


stock. T. 


$35,000 preferred; 1,000 shares of common. M. B. Senter, 
10 East 40th street, New York, N. Y. 

Inc., 17 N. State street, Chicago, IIL, 
ufacture and sale of toilet preparations, cosmetics, etc. In- 
Donna L. Collins, J. H. Jochum, Jr., Benjamin 
Correspondent: J. H. Jochum, Jr., 1303 Mar- 


Donna Lee, man- 
corporators: 
U. Baker. 
quette bldg., Chicago, III. 
Blake D. 
barber supplies and 
Blake D 
Prevatt 


Charlotte, N. C 
$100,000. — Incorporators 
Applewhite and J. D 


Applewhite Co., dealing in 

cosmetics, 
Applewhite, Elizabeth L 

Wilmington, Del. 


Business Record 


William Maisel 
pharmacy and lunch room, 80 Columbus avenue, New York, 
Pic es 


under $250 bond. 


Abramson, trading as Drug Company 
Irving Trust Company appointed by Judge Goddard 
Liabilities, $27,157; assets, $14,853; main 
item being stock and fixtures, $12,500. Principal creditors 
listed are Barney Barst, $9,541, secured; Max Cooper, $3,400, 
secured. 

Harry Zwilling, carrying on business of retail druggist, 
851 Tinton avenue. New York, N. Y., has assigned to Leon 
A. Malkiel, 110 East 16th street, New York, N. Y. 

Alexander Fischer, dealer of perfume, 826 East 180th 
street, New York, has assigned to George R. Bregman, 2 
Lafayette street, New York, N. Y. 

Morris Weiss, drugs, 216 Hooper street, and 141 Washing 
ton street, Brooklyn. Liabilities, $13,134; no assets. 

Emanuel Newman, 60 Northern avenue, New York, N. Y 
druggist. Liabilities, $13,859; assets, $3,325. Irving Trust 
appointed receiver. 

Solomon Dobrow, 210 East 14th street, New York, N. Y. 
druggist. $11 273; $3,933, main item 
being stock and fixtures, $3,500. 

Louis A. Goodman, 33 Sand street, Brooklyn, drug store 
business, has made an assignment to Moses N. Helfgott, 26 
Court street, Brooklyn, N. Y. 

Miller Pharmacy, Inc., 1.384 Broadway, New York, N. Y. 


has been assigned to Charles Perle. 


Liabilities, assets, 
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Montreal 


The financial structure of Montreal’s business world 
has been rudely shaken during the past month. Millionaires 
have ceased to he People who could buy the finest of 
everything, from cosmetics to caviar, are compelled, for the 
moment, to be satisfied with hot dogs and a nickel lipstick 
from the tive and ten. Such was the inevitable result of 
the crash which Montreal shared with New York, when the 
stocks on which people counted to make their fortunes missed 
their footing and slid. 

But the perfumery and toiletries business in general is 
little or none the worse. Paper fortunes, it is true, have 
been wiped out in a few days, but there is not one cent less 
money in the city of Montreal today than there was before 
the debacle. A perfumery retailer says: ‘There were people 
who were cutting down on their luxuries, coming to the 
beauty parlor and the perfumery counter a little less often, to 
have a little more spare cash for their speculations on the 
stock market. Now whatever protit their paper balance 
showed, has vanished into thin air, they have no more incen 
tive to scrape and save the odd pennies to sink them in the 


market, and they are coming round oftener, paying more 


freely to be prinked up and made pretty (and that applies to 


men as well as women), and generally having more of a good 
time with their spare cash than they have had for quite 
a while.’ 

Apart from that, a $50,000,000 railway station to start 
next May, half a million dollars’ worth of subways, a 
twenty million dollar boulevard and a host of other public 
and private construction work either starting or soon to 
start, offer the assurance to the people of Montreal, that 
they will have work and spending money aplenty for at 
least all the coming year. 

* * * x 

Mr. and Mrs. C. E, Frosst, of the manufacturing 
chemical company of that name, left Montreal November 9, 
for Windsor, Vermont, to attend the wedding of their son, 
John B. Frosst, to Miss Alice Snow. The wedding took 
place at the country home of Mr. and Mrs. S. B. Snow. 
Others who went to the wedding from Montreal were Mr 
and Mrs. Eliot Frosst, Mr. and Mrs. Colin Webster, Miss 
Stella Frosst and Charles E. Frosst, Jr. 

* * * x 

McGill Chemical Society elected officers for the coming 
year recently, as follows: President, Dr. E. W. R. Steacie; 
secretary-treasurer, C. A. Sankey. Prof. Harold Hibbert, 
the world-known authority on cellulose chemistry, is the 
retiring president. 

* * * & 

The DeMiracle Chemical Company, New York, has 
appointed the Charles W. Hoyt Company, Inc., advertising 
agency of that city, te direct its advertising account. 
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Toronto 
The hearing of the appeal of the Canadian P. A. T. A. 


as to the validity of the Combines Investigation Act will 
not come before the Privy Council until the sittings of that 
body in February. The postponement has been made at the 
request of the Department of Justice, who state that their 
solicitor, N. W. Rowell, K. ¢ 


November sittings. 


will be in Japan during the 


No time has been lost by the drug clerks of British 
Columbia in bringing to a test the ruling of the Male Min- 
imum Wage Board of that province which was adverse to 
consideration of the clerks’ application brought under the 
umended wage legislation of last session of the B. C. Legis- 
lature The Board’s ruling was hased on the conclusion 
that druggists belong to a profession and not to a common 


; 
trade or calling 
— oe * * * * 


A committee of perfume manufacturers, composed of 
John Bouey, Jones Bros., Toronto; Thos. Haugland, J. B. 
Williams Co., Montreal; Robt. Minty, Palmers, Ltd., Mon- 
treal; and R. W. McLarty, Toronto, spent Nov. 5 and 6 
in Ottawa, where they interviewed the Hon. Mr. Euler, 
Minister of Customs and Excise, and his deputy, Mr. Taylor, 
on matters of interest to perfume manufacturers in Canada. 
During recent years perfume manufacturers have been 
obliged to use a large percentage ol alcohol in the oils used 
in manufacturing perfumes and toilet goods ;—greater even 
than these solutions will adequately contain. The economic 
waste resulting makes perfume manufacturers feel that this 
law should be changed, and they are doing their best to 


ssiiiin Slide cai 
wring this about. a 


Ronald H. Campbell, son of A. Campbell, chemist 
with Richard Hudnut, Toronto. has just arrived in Los 
Angeles. He motored the entire distance between this city 
and Sunny California. Ronald is trying to get on in the 
perfume business, and we are sure he would appreciate it 
if some one of the manufacturers could place him down 


there. i ae te a 


The marriage of Miss Dorothy K. Rason, daughter of 
the former managing director of Frederick Stearns & Co., 
to Fred. M. Lyon, Toronto, took place during the month 
past, and was attended by 275 guests. The young couple 
will make their home in Toronto 

* * * x 

Francis A. J. Fitzgerald, internationally known in 
chemical research work, died at his home in Niagara Falls, 
Ont., at the end of October from pneumonia. He was 59 
years of age. Mr. Fitzgerald was born in Dublin, Ireland, 
the son of a famous physician, and came to America in 
1893, attending the Massachusetts Institute of Technology ; 
afterwards locating at Niagara Falls. 





AMERICAN 


Retail druggists of Calgary, Alta., tendered a farewell 
banquet to Wm. H 
Charles | rosst & 


pron ted to the 


for 21 years represented 
\lberta Mr 
Montreal 


Crossley, who 


Co. in Crossley has been 


head office at and was given a 


gold watch as a parting 


t 


gQiit. 
* a * * 
Co. of St. John, N. B., has entered 


John 


The Ross Drug 


the chain store tield, purchasing a second store in St 
and two drug stores in Fredericton during the month past. 


Alex. G. Brown, manager of the Canadian end of the 
Waterbury Chemical Ci 


combined 


will retain a 
Warner-Waterbury 


ronto, 


’s business, post as an 


CXCCUTLIVE company. 


Both of these « though 


meerns have headquarters in Ti 


all the Canadian business directed 


* K * * 


Dr. G. H. Worthington, president of the Vancouver 


to Southern California for the benefit 


= 1K 


Drug ¢ 
of his 


* Bs > * 


Richard N. Kelly, past president of the Canadian and 


Saskatchewan Pharmaceutical Associations, was honored by 


his fellow druggists at Regina, Sask., recently, being ban 


1 


quete silver tray as a memento 


* * * * 


Murray Wellman, a former manufacturers’ agent, has 


again opened an agency business in 


Girey Jean 
Marques ce Elk 
ss 8 6 


Ltd., 


which 


camera Vanity Cases, 


rza toiletries 


a new line of ex- 
intend t sell to the 


announce 


Orient Perfumes, 
ll they 


ceptiona juality, 
barber 
J a 
Northrop & Lyman report their “Persian Balm week” 
the splendid co-opera 
helped them 


a huge success, and they appreciate 


tion given them by the retail druggists, whi 
put it over 


* * x 


Canada’s trade with the United States, according to 
Dominion Bureau of Statistics, 
increased $151,481,895 over 


total 


gures hed by the 
\ugust 
This 


from the U. S 


for the vear ending in 


increase is more than the 


the pr 
trade jumped from $777,- 
321.270 t 


from $485,368,307 to $520,728,176 


mports 


while exports to the U. S. grew 


19 693.369 


CANADIAN PATENTS AND TRADE-MARKS 


nternational trade relations between the 


United States and importance of 


Canada emphasize the 


proper p< é nd 


t both of these 


trade-marks 
that the 


legal difficulties. 


protection in 


countries rder expansion of business may not 


readers, we are maintaining 


ation 


voted to patents and trade-marks in Canada 


our 
. ® at ate 

industries represented by our publication. 
s compiled from the official records in the 

anadiz n 

All) inquirt relating to trade 
i etc., should be 
DEPARTMENT 


St.. New York 


marks, 


addressed 


patents, 


TRADE-MARK 
Co., 81 Fulton 


AND 
City. 
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Trade Marks Registered 


and “Pres de Toi.” Per:umes, toilet articles 
Ganna Walska Perfumes, Inc., New York 


“Divorcons” 
and cosmetics 
Mo 

“Freez-O-Mint.” 
preparations used in 
skin, scalp and hair. 


Toilet preparations, and particularl 
connection with the treatment of the 
Palmers Limited, Montreal, Oue. 

“Creme” in block letters and the word “Rid-ex” in script 
Preparation tor the treatment of wrinkles and facial bien. 
ishes. Fenwick LeBreton Ross, Montreal, Que 

“Pollyanna.” Powder Puffs, of textile material The 
Hygienol Co., Inc., New Rochelle, N. Y. 

“Murine For Your Eyes” in a frame, together with 
representation ot a shield consisting essentially of a 
and eye, the word “Protectus” underneath. Eve 
and toilet preparations. The Murine Co., 
Toilet preparations, perfumery and soaps, E 
Hughes, Ltd., 68 Deansgate Arcade, Manchester 


remedies 
Chicago, Ill] 
“Lethean.” 
Griffiths 
England. 
“Coryse.” Toilet preparations. Societe Anonyme Mau 
rice Blanchet, Parfums De Luxe, 21 rue Pierre Dupont 
Suresnes (Seine) lrance. 
*“Dentosal.”’ 
Surbrunsgatan, 
“Aurora.” 
cream, cleaners, washine 
tions Robert King 
Soap Co., Winnipeg, Manitoba. 


Rosin. The Newport Co., Carrollville, Wis 

“Brisk.” Shaving cream. Florian, Inc., a corporation 
the State of lowa, City of Detroit, State of Michigan 

“Tussy,” “Eclador,” “Flozor,” “Veloute de Reine.” Toilet 
preparations, Toilet accessories and products of personal 
hygiene. Lesquendieu, Inc., New York City. 

“Sterila.” Washing powder. J. E. Beaulieu, Coatico 
Que 

“Williams.” Shaving liquid. J. B. Williams Co. (Ca 
ada), Ltd., Montreal, Quebec, and Glastonbury, Conn 

“Derbac.”” Soaps, disinfecting and _ antiseptic 
compounds, detergents, disinfectants and insecticides. Snap 
Co., Ltd., Montreal, Que. 

“Mozelle.”” Perfumes, soaps and toilet articles and prepa- 
rations. The Abbey Effervescent Salt Co., Montreal, Que 

“Wernet’s Dentu-Creme (Denture Cream)” Dental pre 
rations. Wernet Dental Mig. Co., Inc., New York, N 

“Yacco.”’ Oils. Societe Dite: “Yacco” S 
Paris, France 


Dental cream. Atkiebolaget 
Stockholm, Sweden. 


Dentosal. él) 
Soap, tooth paste, 
bleaching 
trading as The 


soap preparations, 
preparations, 


Ferguson, 


shaving 
pre Para- 


Norther: 


“Solros.” 


7 
cieansing, 


‘pa- 
\ 

Essential AF, 
“Tegin.” Chemical products used in oils and _ fats, per- 
fumes, toilet articles, ethereal oils, soap, washing and bleach- 
ing agents Th. Goldschmidt A. G., \F'ssen-on-the-Ruhr, 
Germany 

figure 


York 


triangular shaped 


Inc., New 


substantially 
Curran Laboratories, 


“Jo-Cur” within a 
Toilet preparations. 
City 

“Indian Tan,” “Moorish 
Klotz, Paris, France. 

“Calay” and representation of feminine profile and hands 
in an oval with background. Toilet and bath soap. 
The Procter & Gamble Co., Cincinnati, Ohio. 

“A & PP.” Orange, lemon and vanilla extract. 
Atlantic & Pacitic Tea Co., Jersey City, N. J 

“Velva.” Cosmetics and preparations for the skin. 
beth Arden, ‘New York City. 

“Salome.” Toilet preparations. 
fums De Luxe, Societe Anonyme, 21 rue 
Suresnes (France). 

“Sunlight.” Gleanser in 


Tan.” Face powder. H. & G 


green 
The Great 
Eliza 


Maurice Blanchet, Par- 
Pierre Dupont a 


liquid, powder, solid or any 
other form Lever Bros., Ltd., Toronto, Ont 

“Nu Iev.” Extracts. Nugrape Co. of America, a cor 
poration of the State of Delaware, and doing business in the 
City of Atlanta, State of Georgia, 


PATENTS GRANTED 


James L. Younghus 


293,731. Lo« se 

band, Chicago, Il. 
204.117.—Facial Cleaner. William Sexton. Toronto, Um 
294.15 Compact Container The Fillkwik Co. as 

sionee of Felix Bernard Miller, both of Attleboro, Mass 


powder container 


? 
f 
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REVIEW 


Patent and Trade Mark Department 


Conducted by Howard S. Neiman 


general 
ntributing 


partment 1s conducted under the 

m of Howard S. Neiman, c 

f patents and trade marks. This report of 

marks, designs is compiled from the official 

Patent Office in Washington, D. ¢ We 

ing relating to the four co-ordinate branches 

il industry, viz Perfumes, Soaps, Flavor 

Poilet Preparations 

marks listed those whose numbers are pre 
hester, ceded by the letter “M” 

under the Act of March 19, 1920. The remainder are those 

Mau applied for mder Act of February 20, 1905, and which have 
been passed to publication. 

Invent! patented are designated by the letter “D.” 
l es relating to patents, trade 
ipyrights, ete., should be 


MARK 


patents, tra 
records of the 
include everyt! 
f the essential 
g Extracts and 
E Of the trade 


medies 
1] 

Ds, 
been 


have granted registrations 


1 
marks, designs, 


addressed 
DEPARTMENT 


New York 


AND TRADI 


81 Fulton St., 


j / j ys i 
Trade Mark Regis 


»f the mark is claimed. 


/ 


TRADE MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


i? aobh 


IS r¢ Sit CC fo l P 


ISTILO) «al 
tcation in the Official Ga 

it Office. It ts therefore sugg 
ade Mark Department be « 


of an Oopposilt mm Pprocecal 


266,094.—Pinaud, Ine., New York, N. ¥ 
Dermatological and epidermical cream 
Brothers, Ine., \berdeen, S 
(1893.)—Food-flavoring extracts 
271,690 Exchange Orang 
Calif., assignor to California Fruit Growers 
; corporation of California (June 26, 
1928.)—Fruit and extracts used in the flavoring of foods, 
dried citrus pulp, dried citrus powder, and candied citrus 
peel 
271,926.—Eagles & Sutton, Burbank, Calif 
1928.) —Preparation for the treatment of the hair 
276,404.—British Colloids, Ltd., London, England. 
12, 1927.) —Sealp lotion 
280,205.—Elizabeth [ 
\. Woleyrz and Co., 
Liquid shampoo 
281,339.—The A. L. 
1924.) Beeswax 
283,689.—Louis 
Farina zur 
Eau de 
283,898 
25, 1929 


283,925 


nsulte 


266,093 
4, 1928 


904 lewett 


(Apr. 


Dak 


Products ( Ontario, 
Exchange, Los 
Angeles, hi - l 


(June 1 


( May 


Woleyrz, 


Pittsburgh, 


doing business as Dr 
Pa “eh 4. 1929. ) 
Alhambra, Calif 


Boyden Co., (June 


Maria 


1929.) 


Johann 
(Jan. 31, 


Marx, doing business as 
Madonna, Cologne, 
logne 

Thomas Terry Studios, 
Powder-puff jars 

Lezah 


Germany 


Westtield, Mass. (Apr 


Laboratories, Jersey Citv, N J (Dec 
Scalp ointment, facial cream, skin lotion, toilet 

water, and p 
284,280 


19909 ) 


rfumes 
Marguerita Ward, 
Toilet preparations 
284.585.—Philipp Brothers, Inc., New 
1, 1929.)\—Caustic soda, caustic potash. 
284,819 Thomas Panta New York, N 
1928.)—Shaving cream 
284,947 Newell Gutradt Co., San Francisco, Calit.. 
5, 1929.) —Household being a 
with 
284,996 Aug. G 
Laboratories 
1924.)—Cold 


R35 (107 
90,9 / 


(Apr. 24, 


Chicago, Ill 


York, N. (Apr. 


(sept 


(Jan 
cleansers, combination of a 


cake cleanset lathery soap 

Reimer, doing 
Chicago, Hl (Under 
‘ream, hair tonic and 


Raymond G. House, doing business as 


business as Reimer's 
10-year proviso. Jan 
skin. creams 


Melrose 


Chemical Co., Wi 
powde r 
285,152 


\ntiseptic 


James Dounsor 
1927.)—Toilet cream 
285,164.—Louis A. Munroe, 
Mentholite Co., Nashville, 
septic, astringent, deodorant, 
285,438 Andrea Du Val 
Ill. (Oct. 23, 1928.) 
healing salve 
285,621.—Cardinal Laboratories, Ine 
13, 1929.) Sott-soap cleaner 
286,089.—Tucker & Misrac, 
1929. )—Food-flavoring extracts 
286,241 Lewis W. Gillette, Pitt 
1929.)—Shavine cream 
286,444.—Jose Rodolfo M 
1929.)—Medicine for 
286,595.—Fred W 
W. Searff Co., Chicago, II 
tions 


286,015 


Orleans, La. (Jan. 1. 
‘ doing business as The 
fenn. (Oct. 1, 1927.)—Anti- 
and prophylactic 

Laborat Inc ae 
powder, skin 


ries, licago, 


Rouge, face lotion, 


Chicago, Ill. (Fel 
Chicago, Ill. 25, 
sburgh, Pa. (June 10, 
lendez, New 


perspiration 
Scartt, 


York, N. Y. (May 


Fred 
prepara- 


doing business as The 
(Oct. 1917 Toilet 


Jeanne Aubertin, Paris, France, 
\ubertin, Societe Anonyme, Paris, 
corporation of France. (Mar. 29, 1929.) 
manicure preparations 
286,701.—The William A. Webster ( 
(May 16, 1929).—Shaving cream 
286,702.—William A. Webster 
(Nov. 6, 1928.)—Shaving cream. 
286.753.—The Fluid-D’Or Co., Ltd 
Canada, (Jan. 1, 1928 
taking mineral-bath treatment in the 
286.874.—Dorothy Freedman, Mt 
1928.)—Toilet preparations 
287,.049.—R. L. Craig & Co 
Markets, Los Angeles, 
extracts 
7,015.—Sani-Shave Co., Minneapolis, 
Shaving cream 
.385.—Valizon Products Co., 


Perfumes and hair 


assignor to 
France, a 
Perfumes and 


Parfums 


Memphis. Tenn. 
Memphis, Tenn. 


\lanitoba, 
ised for 


Winnipeg, 
preparation 
home 


Vernon, N 


Chemical 
Nov. 


Bird 
Flavoring 


as Billie 
1929.) 


, doing business 
Calif. (June 17, 
Minn 


(Sept. 


Creneva, N. \ 
toilet 


(May 15, 
restorer, water, and face 
cream 
287,392.—Wizard Lightfoot Appliance Co., St. Louis, 
(June 10, 1929.)—Foot creme, foot powder. 
287,470.—Grant & Hall Laboratories, St. 
(July 2, 1929.)—Compositions for use in treating hair 
287,537.—Lockwood Brackett ( Boston, Mass. (Mar. 
26, 1929.)—Toilet powder and baby powder 
287,733.—Daisy B. Addington, Tampa, Fla. 
1927.) —Hair-waving solution 
287,858.—Lin-Sol Soap Products Co.., , Los 
Calif. (May 1, 1928.)—Soap 
287,866.—Kermit V. Chadwick, doing 
Laborat Jackson and Drew, Miss 
Tooth paste 


287,917.—Elva Erickson, Camden, N 
Toilet preparations 
287,929.—Abe Johnson 
1928.)—Toilet preparations 
287,975, 287,976. Packe r \lfeg Lo Inc., 
31,1929.) —Shampooing preparation 
287,977 Packer Mfg Co., Inc New York, N.Y 
1, 1929.)—Shampooing preparation 
288,203, 288.204.—W. Reichert & ¢ New 
(July 30, 1929.)—(¢ made of 
ware 
288,228.—Cosmique 
Dixiebelle Laboratories, 
Toilet preparations, 
288,237.—The Huerfano 


(June, 1911.)—Hand lotion. 


Mo. 
Mo. 


Louis, 


( Nov. 26, 


Angeles, 


business as 
: 


Korectine 
1929.) 


ries, (July 


(Nov. 22, 1928.) 


Waterbury, nn (Aug. 


New York, N. Y. 


(Jan 


(May 


York, N. Y. 


mmpact cases precious-metal 


business as 
1929. ) 


doing 
(July 15, 


Laboratories. Inc., 
Memphis, Tenn. 


Drug Co., 


Walsenburg, Colo. 





A shi 


M262,44) 


COLSOL 


276,404 


BPE T 


220,205 


LACO 


27,537 


lin-Sol 


288,743 


Pum-A-Nize 
288,776 


264, 110 


FILTER- SOL 
24, 34/ 
289.743 


[Nodotiney 


290.053 


288,251 


Societe 


Anonyme 
doing business as F 


M 202,457 


ESSENCE RARE 
M263, 196 


MB 


M2G3,638 


Golden-rod 


211.926 


VALIZON 
2%7. 335 


248,40! 


Arts 


TRADE MARKS 


WASH-KLEEN 


M263, 169 


ALBEX 


281,339 


weet) 
= 


283, 39% 
oy 
wey 
CELCEITAS 


2%5,097 


SANIMINT 


246, 70/ 


SANIKLEEN 


2%6,702 


crepe 
de chine 
24%8,25/ 


LEADER 
248, B14 


JUNIOR DEB 
2% 4,167 


Dakryson 


269.37) 


CHALOMAY 
184.4504 
264. #5! 


cprd B On 


289,489 


dHygiene & 
Millot, Paris, France (Feb.., 


Toilette, 
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266,094 


185, 62) 


6 L ALAS 
= 
= 
3 
So 
ec 
3 
= 
x 


r 
» 
t 


285, 164 


REDUSO 


286,753 


..Dawnella.. 
237,470 
fierts 


Rei 


Volk Oh 


vi 
‘Sas 
$%,2 


D 

LX 
a 
2 


236,924 


MEL-DERM 
<i 
264,080 


p>, 


9, 141 


—— Mi 
298,597 
Pere 
Lo 


ew | 


299,424 
287,977 


Rut bine 


290.076 


Re 


288,478. 


NovEMBER, 1929 


CLARTE 


M 263.4% 


284,319 


Cm 


284,947 


146,089 


23,015 


oe RIAN, PRACr en 


Mee Addinedan 


237,733 


KORECTINE 
287, 366 


KOREMLI 
283,618 


7 
cee 


249,109 


Dri- fie 


239,123 


184, 112 


EGGLOW 
289,614 

Plati-clene 
234,343 


ys “MY-BESS” 
: 289,426 


289, 728° 
289.735 
Cio ex Clair 


290,28! 290. 1/6 


La Salle Products, Inc., St. Paul, Minn. (July 
1929. ) 20, 1929.)—Eau de Quinine, hair tonic, shampoo, lilac 


Toilet preparations. 


288,318.—Colgate-Palmolive-Peet Co., Chicago, Ill. (May 
23, 1929.)—Soap. 


vegetal, etc. 
288,564.—Medi Creme, Inc., Baltimore, Md. (June 12, 
1929.)—Skin cream. 
oe es ‘ _ 288,597.—Alfred J. Krank, by Walter A. Krank, execu- 
288,401.—Thomas D. Steel. doing business as National tor St, Paul, Minn. (Mar. 14, 1929.)—Scalp and hair 
Scientific Laboratories, Richmond, Va. (June 25, 1929.) dressing preparation. 
Toilet preparations. 


288,618.—Kora M. Lublin, New York, N. Y. (Apr. 4 
288,464.—Maurice Blanchet, Parfums de Luxe, Societe 


1928. )—Cosmetics. ; ‘ 
Anonyme, Suresnes, France. (April 20, 1925.)—Toilet 288.743.—Bertha De Lano, Denver, Colo. (Sept. 1. 1928) 
preparations. 


Hair dressing preparation. 





(July 
o, lilac 


une 12, 


execu 
ad hair 


Apr. 4, 
. 1928.) 


NovEMBER, 1929 


AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 


PATENTS 
6-2 , _— : iS 
P| » 9 
4 P 1,732,875 
: = ais “4, 
= 7 67 iy ’ ; Ne 
< we 


P 1,733,949 


— 


P 1,731,250 P 1,732,866 


1,734,117 —7 
P 1,734,304 


D 79,871 D 79,972 D 79,873 


288,776.—Arthur G. Bennington, doing business as Belle 
ville Hand Soap Co., Belleville, N. J. (July 29, 1929.)— 
Hand soap and cleaner. 

288,814—Arthur G. Nauffts, doing business as Blue Bird 
Co. Cambridge, Mass. (Oct. 1, 1927.)—Hand soap 
288,924.—James T. Oliphant, doing business as Pyroal 
Co., Macon, Ga. (July 10, 1929.)—Preparation for use as a 
mouth wash and as a gargle. 

289,080.—Melderm Chemical Co., New York, N. Y. 
(May 1, 1929.)—Dusting powder, cream, and creme com- 
pound for use by undertakers or embalmers. 
289,100.—Cleopatra Chemists Corporation, New York, N. 
Y. (Aug. 19, 1929.)—Toilet preparations. 

289,107—Gotham Tissue Corp., Bronx, N. Y. (Jan. 1, 
1924.)—Paper facial tissues. 

289,108.—Gotham Tissue Corp.. Bronx, N. Y. (Oct. 1, 
1923.)—Paper facial tissues. 

289,110, 289,111, 289,112—Gotham Tissue Corp., New 
York, N. Y. (May 20, 1920, Oct. 11, 1925, and Mar. 1, 
1922.)—Paper facial tissues. 

289,087.—Oreste Scioscia, doing business as Nu-Vita Co., 
Pittsburgh, Pa. (Dec.. 1925.)—Scalp and hair tonic. 
289,123—Victor Smith Matthews, Chicago, Ill. (Aug. 26, 
1929.)--Soap preparations used in the dry cleaning of gar- 
ments and materials. 

289,140.—Zona Vida Co., Inc., Dallas, Tex. 
1929.)—Beauty clay. 

289,167—Jean Stuart Cosmetics, Inc., New Haven, Conn. 
(July 1, 1928.)—Toilet preparations. 

289,242-—Newskin Co., Brooklyn, N. Y. (1916.)—Face 
cream. 

289,311—The Davies Young Soap Co., Dayton, Ohio. 
(July 16, 1929.) —Dry-cleaning liquid soap. 
289,343.—Depyro Laboratories, Portland, Me. (February, 
1929.)—Paste for cleaning artificial teeth and plates. 
289,371.—Franz Sigmund, Stuttgart, Germany. 


(June 10, 


(May, 


P 1,731,703 


P 1,732,214 


1929,)—Hair tonic and preparation for treating the hair and 
scalp. 

289,424.—Henry Tetlow Co., Philadelphia, Pa. (July 25. 
1929.)—Toilet preparations. 

289,426.—Velvet Hand Soap Co., Inc., Bloomfield, N. J. 
(Aug. 19, 1929.)—Plain hand and grit hand soaps. 

289,450.—Darnee, Inc.. New York, N. Y. (Aug. 19, 
1929.)—Toilet soap. 

289,451.—Darnee, Inc., New York, N. Y. (Aug. 19. 
1929.)—Toilet preparations. 

289,459.—Gold Bond Sterilizing Powder Co., Inc., Fair- 
haven, Mass. (May 12, 1908.)—Toilet powder. 

289,614.—David H. Brand, Boston, Mass. (May 31, 
1929.) Shampoo. 

289,658.—Van Ameringen-Haebler, Inc., New York, N. 
Y. (July 18, 1929.)—Natural and synthetic essential oils 
suitable for perfuming purposes. 

289,693.—Robert R. Scales, doing business as Scales- 
Wilson Co., Greenville, S. C. (June 1, 1926.)—Extracts. 

289,728.—Wm. Filene’s Sons Co., Boston, Mass. (Jan. 1, 
1928. )—Soaps. 

289,735.—Wm. Filene’s Sons Co., Boston, Mass. (Jan. 1, 
1928.) —Toilet-water sets, bottles. 

289,743.—Fuchs & Marcus, doing business under the name 
of F. & M. Products Co., New York. N. Y. (Sept. 3, 
1929.)—Facial creams. 

289,826.—Marshall Field & Co., Chicago, IIl. 
1929.)—Toilet soap. 

290,053.—George C. Blaine, New York, N. Y. 
1929.) —Body deodorant. 

290,076.—Walter L. May, doing business as Ruthine 
Laboratories, Alameda, Calif. (Nov. 1, 1928.)—Tissue oil. 

290,116.—Clio et Claire, Ltd., Inc, New York, N. Y. 
(May 24, 1925.)—Toilet preparations. 

290,281.—Von Winkler Laboratories, Inc., Chicago, IIl. 
(July 15, 1929.)—Medicinal compound for scalp treatment. 


(June 14, 


(Sept. 9, 








TRADE MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920) 
These registrations are not subject to opposition 


_M262,441.—William J. Charters, Des Moines, Ia. 
No. 253,788. July, 1927.) —Toothbrushes. 


( Serial 


M262,451.—Societe des Savons Francais (Societe 
Anonyme) Paris, France. (Serial No. 282,620. Feb.. 1929.) 

Toilet Soaps 

M263,169.—Lavo Co., of America, Milwaukee, Wis. 


(Serial No. 289,235. Mar. 1923.)—Soap, soap powder, soap 
chips, powdered soap, and washing powder. 
M263,196.—Houbigant, Inc., New York, N. Y. 


No. 272,057. Sept. 12, 1928.)—Toilet preparations. 


(Serial 


M263.638.—Central Mfg. Co., Denver, Colo. (Serial No. 
281,193. Nov. 5, 1928.)—Perfume atomizers and sprayers. 
M263,670.—Houbigant, Inc., New York, N. Y. (Serial 


No. 272,060. Sept. 12, 1928.)—Toilet preparations. 


DESIGNS PATENTED 


79,614 and 79,615. Cover for Vanity Cases or Analogous 
Articles. David H. Zell, Brooklyn, N. Y. Filed Nov. 15, 
1928. Serial Nos. 28,893-4. Term of patents 7 years. 

79,673. Toilet-Accessory Container. Ralph KF. Senese, 
Brooklyn, N. Y. Filed July 26, 1929. Serial No. 32,214. 
Term of patent 7 years 

79,717. Powder Can. Edmund Hoffman, Brooklyn, 
N. Y., assignor to American Can Company, New York, 
N. Y., a Corporation of New Jersey. Filed July 23, 1928. 
Serial No. 27,563. Term of patent 14 years. 

79,760. Bottle. Leopold M. Rebel, Paris, France, as- 
signor to Isabey-Paris, Inc., New York, N. Y., a Corpora 
tion of Delaware. Filed Aug. 20, 1929. Serial No. 32,465. 
Term of patent 7 years. 

79,829-79,832. Vanity Cases. 


Yonkers, N. Y., assignor to David H 


Mortimer C. Lyddane, 


Zell, Brooklyn, m.. ds 


Filed July 16, 1929. Serial Nos. 32,071-32,074. Term of 
patents 14 years 

79,866-79,875. Vanity Cases. David H. Zell, Brooklyn, 
N. Y. Filed July 16, 1929. Serial Nos. 32,075-32,084. 


Term of patents, 79,866; 79,868-79,872 and 79,875, 14 years; 
term of patents, 79,867; 79,873 and 79,874, 7 years. 


PATENTS GRANTED 


Dispenser. John L. McAtree, New 
assignor to Scovill Manufacturing Company, 
Conn., a Corporation of Connecticut. Filed 
Aug. 9, 1926. Serial No. 127,993. 1 Claim. (C1. 221—16.) 
In a perfume dispensing device, a portable container, 
a dispensing closure therefor capacitated to dispense per- 
fume in small quantities and including a shell having an 
enlarged base secured to the container and an inwardly 
turned shoulder, a packing disc between the shoulder and 
the top of the container, a reduced neck extending above 
the shoulder and terminating in an inturned peripheral 
flange provided with a dispensing orifice and forming a 
seat, a packing disc seated against the seat, a valve having 
longitudinal movement through the top of the closure for 
closing the dispensing orifice and a spring normally holding 
the valve in closed position. 


1,731,250 
York, N. \ 
Waterbury, 


k ssence 





1,731,551. Soap. Paul H. Todd. Kalamazoo, Mich. Filed 
May 25, 1927. Serial No. 194,234. 1 Claim. (Cl. 87—5.) 
A soap composition containing cresol 1% to 15% and 


mercuric iodide 4% to 3%. 

1,731,703. Tooth-Paste-Dispensing 
Bourke, Petaluma, Calif. Filed June 6, 
283,342. 2 Claims. (Cl. 221—60.) 

1. The combination with a collapsible paste tube pro- 
vided with a normally closed discharge neck, of means for 
creating an extruding action when the discharge neck is 
open, said means comprising a normally coiled flat spring 
strip secured at its forward end to the neck portion of the 
tube, the other end of the strip being connected with the 
closed rear end of the paste tube. 


Russell L. 
Serial No 


Device. 
1928 


1.732.120. Hair Tonic. Alfred Christen. Basel, Switzer- 
land. Filed Tan. 14, 1927, Serial No. 161,245, and in Ger- 
mony Tan. 21, 1926. 3 Claims. (Cl. 167—87.) 


1. A preparation for promoting the growth of hair con 
taining at least one ketone having at least one aliphatic- 
aromatic group. 
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1,732,214. Display Device for Exhibiting Jewel: Toi- 
let Articles, Perfumery, and the Like. Yvan Amez-Droz 
Paris, France, assignor to Parfumerie Houbigant, Paris, 
France, a Corporation of France. Filed Aug. 30, 1927 


Serial No. 216,419, and in France July 19, 1927 
(Cl. 206—75. ) 

1. A display device comprising a case, a display tray 
hinged to the inner front side of said case, a cover hinged 
to the rear side of said case, a right-angled hook tixed to 
said cover and adapted to engage the under side of the 
free end of said display tray when said cover is closed 
and to swing upwardly thereunder to a position such that 
the pressure exerted by said tray on said hook is in a 
direction substantially radial with respect to the pivot of 
said cover and hook when said cover is opened and means 
for preventing further opening of said cover when the free 
end of said hook has produced the required amount of in- 
clination in said tray. 

1,732,454. 


Claims, 


Process and Apparatus for Making Soap Pow- 


der. Oscar H. Wurster, Chicago, Ill. Filed Sept. 7, 1923. 
Serial No. 661,361. 7 Claims. (Cl. 87—16.) 
1. The process of treating soap solution for the pro- 


duction of powdered soap comprising the steps of mixing 
a cleansing material with water, maintaining a supply of 
the mixed material at approximately 140 degrees Fahren- 
heit, pumping the material from said supply in a pulsating 
stream into a mixing chamber, the rate of pulsation of said 
stream being from 400 to 1200 per minute, introducing 
compressed air into said mixing chamber, discharging the 
material from said chamber through a restricted nozzle 
and against a baffle into a tower, and maintaining an up 
current of air in said tower and solidify the par- 
ticles of said mixture and to suspend the finer particles 
to cause them to combine with other particles to produce 
a substantially uniform granular material 


or 


to coc )] 


1,732,516. Odorized Gas Production Joseph — Hidy 
James, Pittsburgh, Pa., assignor to Clarence P. Byrnes, 
trustee, Sewickley, Pa. Filed July 16, 1926. Serial No. 
123,024. 5 Claims. (Cl. 48—195.) 

2. As a new article of manufacture, combustible gas 


containing an odorant gas having a content of aliphatic 


aldehyde-like bodies. 

1,732,650. Process For Obtaining Soap. Grigori Petroff, 
Moscow, Russia. Filed Jan. 16, 1926, Serial No. 81,833, 
and in Germany Dec. 21, 1925. 5 Claims. (Cl. 87—16.) 

1. In the process of preparing hard soaps from drying 
and semi-drying oils, the step which comprises treating 
the oil with a water insoluble metallic chromate in the pres- 
ence of a mineral acid other than chromic capable of torm- 
ing water insoluble salts with the metallic radical of the 
chromate used. 


1,732,866. Powder Box. Jacob LD. Stiriss, New York, 
N. Y. Filed ‘Nov. 1, 1928 Serial No. 316,467. 7 Claims. 
(Cl. 132—83.) 


1. In a powder box, the combination of a box for con- 
taining powder, a platform having an opening, powder 
carrying means exposed by the opening, and supporting 
means for the platform and the powder carrying means. 


1,732,875. Lip Stick. George F. Anderson, Waterbury, 
Conn., assignor to Scovill Manufacturing Company, Water- 
bury, Conn., a Corporation of Connecticut. Filed July 
26, 1927. Serial No. 208,535. 3 Claims (Cl. 206—56.) 

1. Ina holder for cosmetics and the like, the combination 
of an outer casing, a rotatable tube in the casing having a 
longitudinal slot extending to points adjacent the ends 
of the tube, locking recesses at each end of the slot, a cos- 
metic holder mounted in the tube having a projection rid- 
ing in the slot, a sleeve in the casing having a helical 
slot with which the projection engages and by which it 1s 
given a longitudinal travel in the slot and is directed into 
the recesses at opposite ends of its travel. 


1,733.114. Commodity Container. 
Harrisburg, Pa. Filed July 5, 1928. 
1 Claim. (Cl. 221—60.) 

A toilet kit, comprising an elongated cylindrical 
tainer having a transverse partition therein, dividing the 
interior of the container into two separate compartments, 
said partition having a cylindrical extension projecting 
therefrom along the length of one of the compartments and 
being formed with a bore continuing through the partition 
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providing access to the second compartment, all of said 
parts being formed as a single integral body of exuded 
metal, the portion of said metal forming the cylindrical 
walls of the first compartment being relatively thick and 
unyielding, while the portion of said metal forming the 
cylindrical walls of the second compartment are relatively 
thin and yieldable, and a separate closure for the first 
compartment. 


1,733,150. Soap. 
Argentina. Filed June &, 1927. 
Claims. (Cl. &87—5.) 

3. A detergent comprising a base of a water soluble 
soap together with a fatty sulphonated compound, non- 
gaseous detergent liquid hydrocarbon and sodium sulphate, 
the said base being present in from two to ten times the 
amount of each of the other ingredients, each of which in- 
gredients is present is substantially equal amounts. 


1,733,132. Face-Powder Box. 
New York, N. Y. Filed Dec. 27, 1928, 
709. 3 Claims. (Cl. 229—6.) 

1. The combination with a face powder box having a 
evlindrical lateral wall, of a cover having an inner shell 
and an outer shell secured to one another, said inner shell 
having a cylindrical skirt conforming to, and fitting, said 
cvlindrical lateral wall, and said outer shell having a skirt 
polygonal in outline. 


1,733,213. Apparatus for Treating Soap. 
Wurster, Chicago, Ill. Filed Oct. 23, 1925 
64.289. 2 Claims. (Cl. 87—16.) 

2. In combination, a tower for treating soap having 
heating coils within the tower dividing the tower into 
an upper and a lower compartment, means for spraying 
soap above the coil so that the soap drops down through 
or between the heating coils, means for causing a cur- 
rent of air to pass up through or between the coils at a 
velocity permitting the sprayed soap to fall downwardly 
through the heating coils, and means in addition to said 
current of air for preventing accumulation of soap on the 
heating coils. 


1,733,218. 
Dupont. Vincennes, France. 
114,031, and in France June 12, 1925. 
133.) 

1. In the process of making camphor from turpentine 
by converting pinene into bornylester, saponifying the ester 
to borneol and oxidizing the borneol to camphor ; the im- 
provement which comprises acting on turpentine with ox- 
alic acid and a mixture of benzene and toluene that is 
double the quantity of turpentine used and at a temperature 
that is substantially the boiling point of the mixture. 

1,733,322. Valvular Closure for Bottles and Jars. John 
Edward Thebaud, Camden, N. J. Filed June 14, 1926. 
Serial No. 115,842. 9 Claims. (Cl. 215—56.) 

1. A closure for a container, comprising a stopper, a 
circumferential flange projecting out from said stopper, 
an annular bead on the under side of said flange, spaced 
from the body of said stopper, a sealing ring in contact 
circumferentially with the body of said stopper, and in 
contact with said bead and also with the mouth of said 
container, and means forming a fixed air passage, posi- 
tioned inside of said ring, between said ring and the body 
of said stopper, forming a communication from the inside 
of said container to the surface of contact between said 
bead and said ring. 


1,733,712. Dispensing Tube. Edwin H. Barker, Moylan 
Pa. Filed Nov. 10, 1928. Serial No. 318,335. 4 Claims 
(Cl. 221—60.) 

1. A collapsible metal tube of tin having collapsible 
body walls, integral breast walls connected therewith and 
an integral threaded dispensing nipple terminal of substan- 
tially uniform side wall thickness. 


1,733,849. Vanity Case. David H. Zell, Brooklyn, N. Y. 
Filed Oct. 24, 1928. Serial No. 314,553. 5 Claims. (C1. 
132—83. ) 


1. In a vanity case, a case body and a lid or closure 
therefor hingedly connected with one of the body walls 
of the case, a structurally indenendent tubular member 
adapted to removably receive a lipstick holder positioned 
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externally of the case and in contact with said body wall 
thereof, and a flexible covering material for the outer side 
and the cover of the case and for said tubular member 
Hexibly retaining said member in associated relation with 
the case body but permitting of its angular movement rela- 
tive thereto when the cover of the case is opened. 


1.734,116. Holder for Stick Material. Charles N. Cor- 

yell, Mamaroneck, N. Y. Filed Jan. 6, 1927. Serial No. 
159,282. 5 Claims. (Cl. 206—56.) 
_ 5. A container comprising a holder tube having a slot 
in each side, a carrier member telescoping within said holder 
tube, a cap fitting inside of the top of said tube and side 
arms connected to said cap and said carrier member and 
adapted to overlie said slots. 


1,734,117. Holder for Stick Material. 
yell, Mamaroneck, 'N. Y. Filed Jan. 6, 1927. Serial No. 
159,283. 2 Claims. (Cl. 206—56.) 

1. A holder comprising a holder tube having longitudi- 
nally extending slots, oppositely disposed notches in line 
with said slots, a cover member comprising a cap and a 
single strip of wire, said cap having a depending portion 
adapted to fit within said holder tube and a finger-grasping 
portion outside said holder tube, said wire having an upper 
transverse portion connected to said depending portion and 
adapted to fit in said notches and side arms having inturned 
ends disposed in said slots. 


1,734,304. Dredge-Top Can. Arthur A. Saalbach, East 
Orange, N. J., assignors to American Can Company, New 
York, N. Y., a Corporation of New Jersey. Filed Sept. 
14, 1923. Serial No. 662,657. 1 Claim. (C1. 221—62.) 

A dredge top can, comprising a body, a cover having an 
outlet opening therein, and an aperture, a spring closure 
member secured to and lying against the under side of said 
cover at said aperture and having a portion normally dis- 
posed in position to close said opening, and a button ex- 
tending through said aperture of the cover and located near 
the point of securing of the closure member and adapted, 
when pressure is exerted thereon, to move inward through 
said aperture and move said closure member inward from 
closing position, the outlet opening and the aperture for 
said button being each located near the periphery of the 
can top at opposite sides of the same and the aperture 
being closed by the spring when it lifts said button. 


1,734,367. Closure for Containers. Cecil R. Crary, De- 
troit, Mich., assignor to Grace T. Crary, Detroit, Mich. 
Filed July 18, 1927. Serial No. 206,642. 12 Claims. (C1. 
221—60. ) 

1. The combination of a container having an opening 
therein and having oppositely inclined circumferentially ex- 
tending cam grooves, a hinge member asSociated with one 
of said grooves, and a rotatable closure for said opening 
having inwardly extending cam members cooperating with 
said grooves upon rotation of the closure to subject the 
latter to a sealing pressure upon the container, one of said 
cam members co-acting with the hinge member aforesaid 
to exercise a hinge function for the closure in one rotatable 
position thereof. 


1,734,564. Closure. Cecil R. Crary, Detroit, Mich., as- 
signor to Grace T. Crary, Detroit, Mich. Filed May 2, 
1927. Serial No. 188,366. 4 Claims. (Cl. 221—60.) 

1. The combination of a container having a top portion 
formed with a substantially semi-circular projected aper- 
tured surface, and a closure rotatably mounted upon said 
container having a substantially semi-circular top surface 
normally engageable with the projected surface aforesaid, 
said projected and top surfaces being correspondingly in- 
clined to the axis of rotation when in registration. 


1,734,860. Holding Means for Vanity Cases. 
G. Kendall, Newark, N. J. Filed Dec. 14, 1928. 
No. 326,102. 6 Claims. (Cl. 132—83.) 

6. In a vanity case, a swingable ring adapted to receive 
and hold a powder-carrying plate, said ring having an 
apertured body and an up-standing wall against which 
the edge of said plate is adapted to rest, said wall extend- 
ing from one edge of said body, a projection extending from 
said body acting as a pivotal support, and a retaining and 
clamping ring connected to the outer part of said wall 
and positioned substantially parallel to said body for the 
clamping of said plate. 
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Grasse Report 


From Our Own 


UR market still presents a distressing calmness, and 
without wishing to display any pessimism, we con- 
sider the possibility of a resumption in activities 
around the last two months of the year as very prob- 
lematical. An almost general decline is apparent in the mar- 
ket and some oils are more hard-pressed than others, due 
to the fact that producers have been forced to liquidate for 
various reasons 
Outside of the general uneasiness experienced for some 
time by the trade, this decline cannot be ascribed to cir- 
cumstances peculiar to our market. Its immediate pros- 
pects are uncertain, and although no definite opinion can 
be expressed that the decline has gone far enough, the 
market price of certain oils should be taken advantage 
of before there is any about-face in the general tendency 
of the market. The eve of a movement of resumption 
is awaited in order to decide to buy. This is cautiousness 
from which under certain circumstances it would be wise 
to depart and not wait for the return of a rise in order 
to get supplies at prices which perhaps will not be met 
with again for a while. 


Jasmin 


The harvest ended as far back as October 10, and al- 
though the total quantity of flowers harvested is not yet 
known, it might develop that the crop will be slightly de- 
ficient as a consequence of insufficient rainfall in the spring 
and during flowering time. 

In view of the advantageous prices of manufactured 
products, stocks have been replenished by consumers abroad 
or by the French perfumers, which has reduced to that 
extent the stock on hand at the beginning of the crop. Also 
the firmness of which we gave an inkling in our last bulletin 
begins to manifest itself and will be maintained, since the 
purchase price of flowers, deemed insufficient to warrant 
cultivation, may be surpassed in 1930 and the market price 
of jasmin products has already taken this possibility into 
account. 

Lavender 

This oil has recently declined appreciably further and it 
is at present possible to purchase at limits which no longer 
afford any profit for the producers and the distillers. These 
market prices, out-and-out insufficient, do not permit of 
compensation for labor and capital tied up, and it is to be 
feared that since the plantations are not getting the neces- 
sary care and attention, we may suddenly find ourselves 
facing a substantial curtailment of production in the course 
of the next few years All the more so since cognizance 
must be taken of the fact that certain lavender bushes, long 
cultivated and aged, are rapidly perishing and are doomed 
to disappear little by little if the market price of oil does 
not encourage replacement. 

The ninth sample fair was held in Digne on September 
28th and in it things did not stir as much as in previous 
fairs. There were few buyers, but many sellers; yet prices 
were obstinately maintained. Only those who had need to 


realize funds accepted the offers of the buyers. The gen- 
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for November 
Correspondent 


eral impression is that the growers and the distillers regard 
the selling prices as insufficient: this year there has been 
no interest shown in the harvest and in the distillation, 

It would not be surprising were this oil to enter into 
a period of production curtailment and increased costs of 


manufacture in the course of the next few years. 
Other Oils 


Domestic aspic is quiet in the face of a restricted pro- 
duction of Spanish oil, which likewise suffers from the 
stagnation of the market. The different grades of lavender 
are at worth-while prices which ought to be taken ad- 
vantage of by the trade. Hyssop, which is very scarce, 
has been the object of some demand since the crop, Clary 
sage watches its price sink: stocks are depleted with the 
producers, but the consumers seem sufficiently provided 
for. Neroli cannot be found in strictly pure quality and 
petitgrain, the demand for which is rather weak, is under- 
going a slight setback. The mint crop has been small, 
with growings reduced year by year and with producers 
preferring to reserve their land for garden-truck crops or 
fruit trees of a much better yield 


Spanish and Italian Oils 


The same grievances of our growers of aromatic plants 
and of our distillers make themselves heard in the other 
essential oil producing countries, according to reports which 
reach us. 

In Spain, aspic is being distilled less and less despite the 
abundance of plants. The price of rosemary is no longer 
profitable. Pennyroyal is going up as a result of unlooked- 
for demands at the beginning of the harvest, whereas pro- 
duction is quite under the normal. As to thyme, the pro- 
duction of which had been held back in the face of prices 
of no interest, it now sees its market price rising consider- 
ably. 

The Italian market, we hear, is no better and producers 
are likewise complaining that the present market rates leave 
rather heavy losses. Manufacturers in Sicily are receiving 
very low offers for deliveries for the next crop. Mint oil, at- 
tractive at the present price, presents no risk of a decline 


Essential Oil Production in Czechoslovakia 


Although some 38 Czech manufacturers are engaged in 
the production of essential oils, the industry can scarcely 
be described as important. No production figures are 
available, but domestic consumption is known to be small 
and annual exports average nearly $15,000 in value. Ger- 
many, followed by the United States, took the bulk of the 
exports. Imports have shown a tendency to increase in 
recent years but amcunted to less than $6,500 in 1928. 
Germany, followed by Italy, supplied Czechoslovakia with 
the bulk of her imports. 

While Czechoslovakia produces most of the botanicals 
yielding essential oils which are found elsewhere in Central 
Europe, their cultivation appears to have had no special 
attention..—(Commercia? Attache K. L. Rankin, Prague). 
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Synthetics and Derivatives 


Business has been somewhat disappointing but conditions 
in the market as a whole may be said to be better than 
they are in the essential oil group. Business is still limited 
largely to small lots excepting ‘in a few products but both 
manufacturers and importers seem to be fairly well satistied 
with the present market. The course of prices during the 
month has been quite steady and with few exceptions, quota 
tions are now at the same levels as they have been recently 
None of the leading products has advanced during the period 
and there have been few declines of consequence 

Safrol and other camphor oil products have declined rather 
sharply due to the easier position of the raw material 
Supplies of the latter are heavier than they have been in 
many months and the stringency seems to have been pet 
manently overcome with the result that the derivatives are 
1 easier and further declines may be anticipated Che 
tone of the geraniol market remains quite tirm despite easier 
conditions in the principal raw material. There have been 
some fairly large transactions in the item during the last 
few weeks and one of the soap makers is said to have been 
a heavy purchaser 

Rhodinol is in fair demand at unchanged prices. Phenyl 
ethyl alcohol is also moving better than it has recently. 
Trading in amyl cinnamic aldehyde is fairly active but the 
competition of many makers in this comparatively new 
product is making for a more or less uncertain and un 
settled market. Buyers are a little wary of large lot pur- 
chases or forward transactions, preferring to take on goods 
as they are needed 

\rtificial musks are moving in routine fashion at un- 
changed prices. There is little imported material on the 
market, importers still fearing what may happen should they 
bring in goods. The result is that prices are being dictated 
by the domestic makers and while not excessive are some 
what in advance of the levels which would prevail were 
conditions more competitive. Linalool and its derivatives 
are steady and none too active 

Business in small lots of the higher alcohols and aldehydes 
is reasonably active. There is not much bulk buying but 
the market for these articles is steadily expanding and prices 


are maintained. The exceptionally sharp competition of a 


lew weeks ago seems to have been more or less overcome 
recently and quotations are better maintained than they 


h } 
Nave been 


Sundries 


There is not a great deal of business but the movement 
of goods in routine fashion is accounting for some very 
fair business in the aggregate. Prices on the entire group 
are steady and without notable change since our review of 
last month 
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Essential Oils 


The general tone of the market since our last review 


t 





has not been quite as satisfactory as was hoped by most 





of the importers and dealers. It has been a period of rather 
slack business and of slow and steady decline in prices on 
a large number of items. It is true that business in small 
quantities has been reasonably active but the size of the 
lots taken has precluded a total volume of business com- 
parable with that of last year at the same time. In addi- 
tion, small orders are expensive to handle and hence profits 


have not bulked very large during the period under review. 


} 


The decline in values has not been in the nature of a 


break in the market. Prices have merely sagged off slowly. 


Doubtless the condition of the market with respect to de- 


mand has been partially to blame, but in addition lowered 


costs of production and import on foreign items and to 
some extent selling pressure from the country on the 
domestic articles listed has made itself felt. In some 


articles, it is believed that the declines have about run their 
course but others still seem somewhat out of line with the 
general market position and may show further losses before 
there is any resumption of firmness. 

The floral oils and other floral products have not been 
as active as had been hoped. Strength in neroli and other 


Hower products has been marked due largely to the 


orange 
complete failure of the French crop this season. But there 
has not been any great rush to purchase the remaining sup- 
plies and while prices have advanced, the market still lags. 
Rose is higher and seems likely to hold at rather high 
levels during the year. This will doubtless still further 
curtail consumption which, in this country, has certainly 
not been heavy during the last two or three years. Lavender 
is at a very low level here and abroad. This may affect the 
market materially next year and the year after but the out- 
look for the present season is for a continuation of the 
rather cheap prices which have featured this item during 
the last two years. Jasmin products are also quite reasonably 
priced and seem to be in very good demand despite syn- 
thetic developments 

Citrus oils have continued their steady decline to nearer 
the normal levels. Bergamot is already very cheap and 
seems unlikely to decline much further. Orange has come 
down steadily, due to selling pressure abroad and also to a 
slackening of the market here with the coming of colder 
weather Lemon is also rather weak although it shows 
more stability and resistance to the declining tendency than 
does orange. There is not much change in oil of limes, 
both the distilled and the expressed still being in sub- 
normal supply 

Selling pressure from the country has operated against 
the stronger holders of oils in the domestic group. Buying 
has been more or less limited and weaker holders in the 


(Continued on Pa 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
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Vanilla 6.75 


25a 
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25@ 


929 


13.50 
»? si) 


140.00 
155.00 
3.75 


35.00 


5.00 


8.75 


DERIVATIVES AND CHEMICALS 


2.000 
3.50 
9.00(a 
20.004 


\cetaldehyde 50% 
\cetophenone 
Acetyl Iso-eugenol 
Alcohol C 8 

Cy cen 60.00 
( 27.00(a 
C .. 45.00 
( 45.00 
55.00 
80.00 
50.004 
72.004 
75.00a 
15.00 
15.00%a 
85a 
1.25@ 
2.50fa 


4.00(a 


(so-called ) 
16 (so-called) .. 
Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate : 
Amyl Cinnamic Aldehyde 
\myl Formate 


4.00 


40.0 

70.00 
35.0 
60.00 
60.00 


140.00 
82.00 
77.0 

105.00 
35.00 
40.00 


om 


6.UU 


2.00 








3.49 
0) 
0) 
3.0K 


0.00 


3.50 
50 


0.00 
5.00 


3.75 


5.00 


5.00 


4.60 
2.50 


5.50 


8.00 


8/9 


ALS 


4,00 


4().04 

10.00 
35.0 
10.00 
50,00 


40,00 
82.00 
17.0 
05.00) 
35.00 





NovEMBER, 1929 


Amy! Phenyl Acet. 
Amy]! Salicylate, dom. 
toreign 
Amyl Valerate 
Anethol 
Anisic Aldehyde, dom 
toreign 
Benzaldehyde, 
A Se Pr cree 
Benzophenone 
Benzylidenacetone 
Benzyl Acetate, dom 
foreign .... 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl lormate 
Benzyl Iso-eugenol 
Benzyl Propionate 
Borneol 
Bornyl Acetate 
Bromstyrol 
3utyl Acetate 


Butyl Propionate 
Butyraldehyde 
Carvene 

Carvol eh 
Cinnamic Acid ... 
Cinnamic Alcohol 


Cinnamic Aldehyde 
Citral C. P 
Citronellal 


Citronellol, dom 
foreign ; 
Citronellyl Acetate 

Coumarin, dom. 


fOFEIGN ...006: 
Cuminic Aldehyde 
Dibutyl phthalate 
Diethylphthalate ‘ 
Dimethyl Hydroquinone 
Dimethyl phthalate 
Diphenylmethane 
Diphenyloxide 
Ethyl Acetate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 

foreign 
Geraniol, dom. 

foreign ; 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 

foreign aidan aar4 
Hydroxycitronellal .. 
Indol. C. P. 
Iso-borneol Ne cae 
Iso-bornyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
Iso-eugenol, dom 

foreign 
Iso-safrol 
Linalool ae 
Linalyl Acetate 90% 
Linalyl Benzoate 
Menthol, Japan 

Synthetic ree rin cea 
Methyl Acetophenone ... 
Methyl Anthranilate 

foreign ...... 
Methyl Benzoate 


$e eee es (0z.) 
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5.00G 
1.15@a 
1.65@ 
3.00 
1.95(a 


18.00(a 
4.00 
290Ka 
2.00a 
4.75(a 

0a 
2.004 
12.00"a 
50a 
3.75(a 
4.00€ 
3.45(a 


) 


2.75(a 
2.75(a 
2.85 
3.75(a 
3.75 
6.00(a 
4.00(a 
4.00(a 
»2.00(a 

0a 

32(a 
4.00(a 


65a 


75(a 
20a 
50a 

1.80 
2.00(a 
3.504 
1.00 
2.00(a 
2.10 
20.004 
1.10 


Sfa 


sw 
Is] — 


d/9a 
2.004 
2 10” 
2.90(a 
10 50(a 
7.004 
2.10 
35a 
90a 
10 
30a 
25(a 
WIC 
OOK 
OOM 
OOM 
5a 
3.15 
4.254 
10.50 
4.50 
3.00 
3.504 


2 Vien Wd Who Ww Uilo 


sae 
ao 


5.00 
6.00 
5.00 
4.00 
12.00 
11.00 
2.40 
2.50 
10.00 


5.50 











Methyl Cinnamate 3.90@ 
Methyl Eugenol 7.25 
Methyl Heptenone 6.50Ka 
Methyl Heptine Carb 20.004 
Methyl Iso-eugenol 10.00 
Methyl Octine Carb 24.00Ka 
Methyl! Paracresol 6.75(a 
Methyl Phenylacetate 4.65(a 
Methyl Salicylate 42 
Musk Ambrette 7.00 
Ketone 7.50@ 
Xylene 2.80(a 
Nerolin (ethyl ester) 1.50 
Nonyl Acetate 48.00 
Octyl Acetate .-.. 32.00@ 
Paracresol Methyl Ether 7.00@a 
Paracresol Phenyl Acetate 14.00@ 
Phenylacetaldehyde 50%. 5.00€ 
imported 5.00 
LOOM ; 8.50 
Phenylacetic Acid 3.00 
Phenylethyl Acetate 9.00 
Phenylethyl Butyrate 16.00 
Phenylethyl Formate 18.00 
Phenylethyl Propionate 18.00a 
Phenylethyl Valerate 20.00 
Phenylethyl Alcohol dom. 4.75@ 
imported ve 5.00 
Phenylpropy! Alcohol 13.00¢a 
Phenylpropyl Aldehyde.. 12.00 
Rhodinol, dom 7.75(a 
foreign 9.50 
Safrol A3a 
Sueten ©. FP... (oz.) 9.00 
Styralyl Acetate 20.004 
Styralyl Alcohol 20.00 
Terpineol, C. P. dom 38a 
imported j 38 
Terpenyl Acetate 1.004 
Thymene 35a 
Thymol 2.404 
Vanillin . 6.80(a 
Violet Ketone Alpha 5.00 
Beta 5.500 
Methyl 5.25(a 
Yara Yara (methyl ester) 1.75 
BEANS 
Tonka Beans, Para 1.10 
Angostura 2.15(a 
Vanilla Beans 
Mexican, whole 3.20 
Mexican, cut 2.65(a 
Bourbon, whole 2.004 
Bourbon, cut 1.85(a 
South American 2.501 
TINCTURES 
\mbergris 18.004 
Benzoin 1.75( 
Civet 2.500 
Musk, nat. 32.00 
( rris, root 2 OOa 
Balsam Tolu 1.50 
Vanilla 3.000 
SOLUBLE RESINS 
\mbrette 18.00 
Benzoin 2.75 
Castoreum 28.00 
Chypre 13.00@ 
Civet 80.00 
Galbanum 6.004 
Labdanum 6.00 
Myrrh 6 50a 
Oak Moss 14.00 
Olibanum 3.50 
Opoponax 6.00% 
Orris Root 18.00@ 
Patchouli 10.00@ 
Peru balsam 6.754 
Sandalwood 12.00@ 
DONTE vcccscaei 2.75 


4.35 
9.00 
8.00 
36.00 
13.00 
32.00 
7.50 
6.00 
50 
8.00 
9.50 
3.15 


1.75 


8.00 
20.00 
7.00 
7.00 
» 10.50 
4.00 
13.00 
20.00 


50 


fo 


OO 


mun 


l 


15.00 
16.50 

48 
10.00 


— tn 


wu 


l 


3.00 
7.15 
10.00 
8.00 
8.00 
1.90 


wn 


wrmdohrou ed 
— AD Nt , 
oe Se SD OS SS we 


24.00 


4.00 


4.00 


7.00 
7.00 
16.00 
6.00 
12.00 
35.00 
18.00 


16.00 
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Tolu balsam 3.50@ 6.00 
Vetivert hae 15.00@ 25.00 
CERTIFIED FOOD COLORS 
Amaranth 3.50a 4.00 
Orange II 3.50a 4.00 
lartrazine 3.50@ 4.00 
Ponceau 3R 6.00, 7.50 
Ponceau SX 5.00@ 5.25 

Indigo 15.00 
Erythrosine 20.004 
Guinea Green B 15.00@ 
Light Green S.F. 25.00 
Fast Green F.C.F 30.00 
Yellow \ B 3.50(a 
Yellow O.B 3.504 
Sunset Yellow F.C.F. 3.104 3.25 
Naphthol Yellow S. .... 8.00 
SUNDRIES 
Alcohol, Cologne spirits, 
per gal : 2.67(a 2.80 
\mbergris, black Nominal! 
gray 39.002 Nom. 
Baudruche skins, gross 18.000. 25.00 
Beaver Castor 8.0Ua. 12.00 
Castoreum a 12.50. 15.00 
Chalk, precipitated O3Ya 06% 
Cherry laurel water, gal 1.25 
Civet, ounce 3.75@ 4.50 
Kaolin O3@ 03% 
Lanolin, hydrous .18@ 20 
anhydrous ; : 20@ 23 
Musk, Cab. pods, ounce.. 22.50@ Nom. 
Cab., grained ; Nominal 
Tonquin, pods 20.00G 
Tonquin, gr .... 27.00€@ 
Orange flower, water, gal. 1.50@ 
Petrolatum, white 063g@ .085¢ 
Rose water, gal. 1.25@ 
Saponin oi 1.60 
Talc, domestic, ton 18.00@ 33.00 
French 40.002 45.00 
Italian 50.00@ 65.00 
Zinc stearate 26a .30 
CRUDE DRUGS 
\lmond Meal ..... 25@ 40 
Balsam Copaiba, S. A. 36a 40 
Pee weudxes 33 37 
Balsam Peru 185@ 1.90 
Balsam Tolu . 1L1S@ 
Cardamon seed, decort. 1.75@ 1.80 
Henna, powdered 16a aa 
Quarana pieced 3.25@ 3.65 
Gum benzoin, Siam 1.50@ 1.75 
Sumatra 50a 55 
Gum galbanum 135a@ 1.50 
Gum myrrh 65a 75 
Labdanum .. 3.50@ 5.50 
Lavender flowers, select. . AS@ 60 
ordinary a 30a 35 
Olibanum, tears 19 mo 
siftings a 15a 17 
Orange flowers : 40@ 1.00 
Orris root, Florentine.... .28@ 35 
powdered 35a 80 
Verona 27 4 
powdered 31@ ~~ .70 
Patchouli leaves 254 .90 
Peach Kernel meal 35a 
Quince seed oes 75a .90 
Reseda flowers, powd... 1.50@ 
Rhubarb root, powd.. 4A0@ ~~ .70 
Rice starch .12@ 15 
Rose leaves red 1.75@ 
pale cceedvaadveewes 50 
Sandalwood chips ...... 45a 50 
Styrax eweeeer acu A40@ 3.35 
Venice, turpentine, true, 
ON sine wank onweaeaeks 354 
VORWGHt 1008) .6 ck desc aes 30 
Violet flowers 95@ 1.15 
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Essential Oils 


(Continued from Page 569) 


country have endeavored to push goods in the market with 
that The 


offerings at cut prices have had 
the less and it will be extremely difficult 


have declined to some extent 


the result prices 


been small but they have 


their effect none 
for the strong holders to regain the former market position 
Spear- 


Wormwood is sharply lower on account of 


Peppermint is off quite sharply from former levels 


mint is easier 


better stocks and wormseed has ceased its recent sharply 


advancing tendency 
Seed 
following the course of the raw materials. 


and spice oils have as usual been quite irregular, 


Business in them 
has been routine with no features worthy of any great notice. 
spot 
Caraway 


Clove is somewhat tirmer forward and steadier for 


would not be surprising. 
little 


months. 


goods. Higher prices 


has been steady Coriander has steadied a after a 


sharp decline for the last two or three 


Business in the miscellaneous oils has been irregular but 


in general, rather quiet. Camphor oil is in much better sup- 


ply and the extreme prices of the last few weeks have been 


reduced to some extent with a corresponding effect upon 


camphor oil derivatives. Eucalyptus, which should be steady 
at least at this season of the year, is in none too satisfactory 
sellers Stocks are 


a position from the standpoint of the 


weak Citronella is 


the last few 


quite heavy and rather 


irregular with Java somewhat weaker during 


prices are 


Other 


ot special 


days and Ceylon in light demand but quite steady 


have shown no particular change worthy 


None 


firm or strong at the 


items 
comment f the products on the list is exceptionally 


moment. 


Vanilla Beans 

has been reported in certain directions 
difficulty in 
look 


September, 


buying 
still 


Some fair 


but others report the market quiet and 


getting buyers to accept deliveries. Business does 


than it did in October and 
local 


is still some more or less inferior 


somewhat better 


and the market is not quite so badly de- 


There 
offering at low 


however, 


moralized. Bour- 


bon vanilla prices and this is of course 


an unsettling and unsatisfactory feature of the market. 
Certain quarters complain of the laxity of the Food, Drug 


lots of 
upon 


and Insecticide Administration in admitting some 


hint that 
standards 


They 
obviously below the 


Actual com- 


vanilla now available in this market 


arrival, these beans were 


which the Food Law would seem to require 


plaints to the department have not been made, however, 


apparently through fear of reprisals 
The still 


opinions are still 


future of the market is unsettled and two 


in evidence regarding it. Prices for ship- 
plenty of goods 


Islands 


ment have declined a seems to be 


awaiting purchase and shipment in France and in the 


Definite estimates of the new crop of Bourbons are hard to 


get and they vary that they give but small indica 


tion of the futu ( ion of the 


would » be 


market Bourbons at 
cheap but if the 


difficult 


present levels very 


higher estimates < he crop are correct, it is 


to see how an advance an take place during the next few 
months. 

In Mexicans, the situation is different 
parently not too much Mexican vanilla and at present prices 


One tactor 


There Is ap 


there has been some very good business done 


ventures the prediction that Mexicans will be scarce during 


the next season. Whether this is true or not, it is certain 


that there will be no great surplus. 
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Crude Drugs 
brisk as 


root, which has been moving in rather small quantities on 


Business has not been as it might be. Orris 
account of scarcity and high prices, is a shade easier. There 
is more available and cheaper prices are being named on 
whole root in some quarters but the decline is not so much 
powdered Rose 
both red 


are in no surplus. 


in evidence on better grades of root. 


leaves are in fair supply but and pale remain 


quite firm. Orange flowers Some very 


good select lavender flowers are being offered at what seem 
flowers 


Other 


to be reasonable price levels. Ordinary lavender 


are weaker and in rather heavy supply on spot 


items are unchanged. 


Essential Oil Imports Up 16% for Nine Months, 1929 


Essential oil import statistics for 1929 show many inter- 
esting changes. The total value of essential oils imported 
during the first nine months of 1929 amounted to $5,807,600, 
against $5,002,000 for the same period of 1928. 

Eight of the ten classes that go to make up this classifica- 
tion experienced an increase in value, the two exceptions 
and bergamot. The import value of the 


being geranium 


latter fell from $5.08 to $4.70 a pound. Cassia and cinna- 
mon, attar of rose, lavender and spike lavender registered 
substantial increases in both quantity and value, as did those 
general classification, “all other 


oils enumerated under the 


essential and distilled oils.” While representing the smallest 


quantity and value of any of the oils under discussion, it is 


of interest to note that sandalwood imports were more than 


double in quantity and quadruple in value. Citronella and 


lemon grass oil showed a quantity decrease of nearly 50,000 


pounds, but an increase in value of $42,000. The citrus oils 


lemon and orange, are the most interesting in that the for- 


mer, although decreasing 139,000 pounds, increased $68,500 


in value, or an increase per pound in import value from 


$2.09 to $3.30. 


9 Months, 1929 


Pounds Value Value 
cinnamon $229,931 267,979 £381,284 
Geranium . . aie 156.826 468,411 60,095 262,826 
Attar of roses (0z.) 26 275,348 (0z.)42,864 325,330 
Citronella and lemon 
grass ‘ 1,117 ; 442,292 1,068,466 


and spike " Jav 


Pounds 


Cassia and ),812 


484,374 
Lavender 
ender 224,283 
297 323 
148,253 
18,479 


563,839 
983,070 
681,589 


169,930 415.2274 
Lemon 914,559 
Orange . 498,001 
Sandalwood 8,17°' 22,195 
Other essentials and dis 

tilled oils 1,305,389 


3,427,203 
Java Citronella Oil Exports 
According to a circular issued by N. V. 


“Stille Zuidzee,” the 
(1,000 ke.) 


Handel-Maats- 
from 
1929, 


chappy exports of citronella oil 
September, 


The 


in metric tons during 


66 tons, showing another decline figures now 


Tanuary 
Februar 
March 
April 
May 
June 
July 
August 
September 


1926-1929 


Total, Jan.-Sept., 
1926-1929 


Total, Jan.-Dec., 


Monthly average, Jan.-Sept 
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a Soap 
ndustey Soction 


CONDUCTED BY Or. E.G.THOMSSEN 


Duty on ‘‘Ditto’’ Cleansing Paste 
i: T. D 


Forwarding Co 
this 


43586, the protest 335634-G of the International 
United States was sustained. The issue 


raised in instance is whether a certain liquid is soap 


the 
protest and: the Government chemist’s report of an analysis 
Manifestly, based 


As evidence the special report of the appraiser on 


of the sample were received upon the 
report of the chemist the collector classified the merchandise 
under the the Act ot 
not specially provided 


192? for 
than 50 


provision it Tariff 


alcoholic 
more than 20 per cent and not 
Dut) 


y= 


pound and 25 per 


paragraph 24 of 


compounds for, 


containing more 


per cent of alcoho! was assessed accordingly at 40 


cents per centum. However, through 


own agency, namely) official laboratory, 
and that 


statement, received i \ ith the 


‘ 


the government's 
¥ 


e merchandise is reported to uncon- 


‘roverted consent 


of counsel for the Gove 


th olle 


rnment, accepted as con- 


1 1 
Classi KK Was erroneously 


ceding 


. : 
leretore, 1} 1 I ing concededly a 


' hen 
nt n 
( 


r centum 


Precipitating Action of Chloroform on Soaps* 
M. Chio and S. Porcu, in Boll. soc. ital. biol. sper., vol. 3 
1928, states that chloroform does not 


modify the dispersion 


of highly hydrolyzed soaps; it does decrease the 
of slightly 


coagulum. 


dispersion 


hydrolyzed soaps with the formation of a 


The coagulum is dehydrated by chloroform 


*Chemical Abs., vol. 23., No. 2. p. 535 


Comment on Soap Making in India 


I. ge 
to the eaitor) 


Epiror, THE AMERICAN PERFUMER AND ESSENTIAL OIL 


REVIEW 


Sir :—My attention has been drawn to your review of my 
bulletin on “ 


Soap making by the Cold Process,” in your issue 
f August, [ 


1929, | 


thereon 


thank you for the remarks you have 


made 
[ may, however, inform you in this connection that soap is 


not made solely by the cold process in India. This process 


is followed by many small people as the plant required is 


inexpensive and there 


is plenty of good coconut oil in the 
you know, is the oil excellence for 


his 


experience is evel 


country, which, as 


cold 


pers¢ nal 


par 


process work 


from 
England and 


process, as far as I know 


lowed in 


Continent of Europe and I dare say in 


now it 


on the America also 

Up-to-date 
soaps of all 
India. The 


managed by 


it is popular for making certain brands of soaps 
methods are 


known kinds by 


employed in the manufacture of 


numerous tactories all over 


} l 
whicl S 


nstitutior 


of Madras, is well equipped with modern 


ting instruction in the art of soap making 


Cosmetics, Soap, Perfume and Perfume Material Imports 
Increase in Nine Months of 1929 


1 1 
nths of the 


eainst $4,839,000 


September, how- 
S4+ 


nst $539,000 for 


4 000, 


E 
Cosmet 

powders, creams, etc 
Perfumery, bay run 


and toilet waters 1,019,985 


The amount of castile soap remaining in bonded ware- 


house on August 31, 1929. was 606,000 pounds. 
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The Cracking of Toilet Soaps* 


One of the greatest difficulties with which the manufac- 
ture of toilet soap has to contend is the cracking of tablets 
of soap after they have been manufactured. This cracking 
may occur almost immediately (say within a quarter of an 
soap is some days 


hour) or it not develop until the 


old, and is probably being exhibited for sale. 


may 
In either case 
it is a real bugbear, and, of course, renders any soap, so 
affected, quite unsalable 

to try and probe into this matter and 


Most of 


of crack- 


It is my endeavor 
find out the 
the literature tells us that the most common cause 


reason or reasons for this trouble 


ing in due to a high content of sodium chloride 


Undoubtedly this is very true, but it does not account tor 
all the have 
examined toilet soaps containing well under 0.5 per 


soap 15S 


which have come under my notice. | 


cases 
cent by 
which have cracked in manufac- 
\nother 


weight of sodium chloride, 
ture before they have even had time to be stamped 
“blend” or 


cause of cracking in soap is due to the wrong 


mixture of 
very high titre value, then the soap will be very hard and 
brittle. unde- 
sirable state, because not only does the soap tend to crack, 
but also the speed of milling is much reduced. A good soap 
should be firm and plastic, not brittle. E. T. Webb (Modern 
Soap and Glycerin Manufacture), in reference to this sub- 
“occasionally tablets of high I.N.S. factor 


If a soap is made from fats which have a 
I 


tats. 


This hard and brittle nature is certainly an 


ject, states that 


soap stock may be stamped, but 


The I.N.S. 


factor varies directly with the titre value, consequently this 


more or less successfully 


after ageing, and when put to use, they crack.” 


bears cut the statement that soaps made with high titre fats 


are liable to crack. 


Two Reasons for Cracking of Soap 
Up to the present, then, we have obtained two reasons for 
(1) an excessive amount of salt, (2) 
Another 


cracking in soap, viz.: 
high titre fat mixture 
before my readers is the presence of nigre in the soap. It 


reason I yenture to put 
is a very difficult matter to accurately judge when the “neat” 
Also, 
people have a habit of trying to do several jobs at once, 
wholly 


soap has finished and when the “nigre” has started. 


and, consequently, if the soap boiler’s mind is not 


on the job in question, a considerable quantity of nigre 


“neat” soap. Once that happens 


anyone to detect it Not 


may get mixed with the 
until 
that 


will 


it is almost impossible tot 


the tablets are manufactured does it become evident 


there is something wrong with the soap. It simply 


not hold together. The only 


the soap or not is by the yield from 


} 


way one can determine whether 


nigre is in the pan 
If 10 tons of neat 


it is fairly safe to assume that 


ip are expected, and 13 tons come out, 


someone has blundered and 
that the excess is due to nigré 
important 


When 


for the 


Another, and perhaps even more 


ing in lue to faulty. boiling 


soap 1S 
the pan it is boiler to 


IS sap murty 


boiling in necessary soap 


keep constant watch over it. Especially while it 
ing he must keep it in an open condition, that is, it must 
be quite liquid and fairly “long.” His method for testing 
whether the soap is in this open form is to be continuously 
dipping a test rod into the soap and watching the material 
If this drops off the rod in long 


To keep it in this 


which adheres to the end. 
thin strands, the consistency is correct. 
state it is always necessary to have an excess of caustic 


*The Soap Trade Review, Vol. 1, No. 6. 


alkali present, and that is why he is constantly examining 
the material with the “tongue test” to see if he gets the 
sharp burning taste which excess of alkali indicates. Should, 
however, this excess not be there, either from inattention to 
the pan, or any other cause, the whole contents may sudd nly, 
without any warning, “split,” i.e., set in a glutinous mass, 
The boiler’s remedy for this is to flush a large amount of 
caustic soda into the pan, and vigorously boil until the 
caustic soda has released the glutinous mass and it is once 
more in a liquid and workable form. Once, however, the 
“split” has taken place, it is next to impossible to make 
the soap come together again. At any rate, the material so 
“split,” when it comes out of the pan, is generally short and 
crumbly. It is what is technically known as “lacking in 


body,” and with sucl 


lo anything 


1 soap it impossible to 


is practically 


Reviewing the whole matter then, we have at least four 
definite causes of cracking of soaps: 
(1) An excess of sodium chloride. 


(2) <A too high titre mixture of fats. 


> 
~ 
0 


(3) Presence of nigre. 

(4) Badly boiled soap. 
Of course there may be other and more complicated 
reasons why soap cracks, but I feel that in the four enumer- 
ated above, we have the most common faults, and if any 
of my readers come up against this problem, I feel sure that 
found in one of the four 


‘he solution will be 


points 
mentioned. 


Yardley & Co, Protest Duty on Soap Products 
In protest 357780-G, Yardley & Co., of New York 
the duty of 30 per valorem on mer- 
chandise classed as toilet soap and claimed it dutiable at 
15 per cent under the provisions of paragraph 82, Tariff 
\ct of 1922. The protest sustained. (T. D. 9803). 


In another protest, 363828-G, they claimed that powdered 


protested cent ad 


was 


soap imported by them should be dutiable at 15 per centum 
ad valorem under paragraph 82 of the same act, under the 


provisions for “all other soap.” This protest was also 


sustained. 


Duty on Scouring Soap 


Merchandise invoiced as Saxon soap, and 
toilet 
claimed by W. L. 


298565-G, T. D 


scouring 
valorem was 
(Galveston and Detroit) 
dutiable at 15 per 
Tariff Act 


classified as soap at 30 per cent ad 
Conover et al 
in protest 98R2, to be 
cent under the provisions of paragraph &2 of the 
of 1922. 

Opinion by McClelland, J—The sample is in the form of 
color. The 


mechanics and printers for 


i cake of a reddish testimony showed that it 


used by washing hands and 


There was no evidence in the record 
fitted for the 


United States v. 


removing ink stains 
that the 
toilet soap is ordinarily put 
T. D. 43226 cited. 


graph 8&2 was therefore sustained 


to which 
Yardley, 


cent under para- 


soap in question is uses 


The claim 


Features in Other Sectiors 
Readers of the Soap Section will find much of value to 
them in the TrApE Notes, Patents and Trade Marks, Wash- 
ington Correspondence and other sections of this magazine. 
The advertising pages also contain much useful information 
for the soap manufacturer. 
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The Difference in the Nature of Colloidal Solution 


and True Solutions as Found in the Soap Industry 








GOOD deal has been written and talked about in the 
last 10 years concerning the chemistry of colloids, and 
so much has been accomplished both in a strictly 
scientific way and by practical applications ot 
the principles of colloid chemistry that even 
the laymen has at some time or other heard 
the subject mentioned. 

In this article the writer shall not attempt 
to give an account of the historical develop 
ment of the subject “colloidal chemistry,” be- 
cause that is left to the writers of contempo 
rary chemistry, but rather contine himself to 
the description and definition of the colloids 
and colloidal solutions, their classification and 
finally lead up to their importance in the soap 
industry. 

To begin with it may be stated here that colloid chemis- 
try is not a science of certain chemical products or chemical 
reations, but rather the science of a clearly defined condi- 
tion of the materia; in fact, the colloidal condition of the 
same. The colloidal condition of matter is ordinarily not 
observed on single chemical units but on mixtures of two 
or more substances, and the science of colloid chemistry 
consists in the manner of distribution of a certain matter in 
a medium surrounding this matter. If a certain substance is 
dissolved in such a medium or more or less finely distributed 
in it this mixture is called a “system of dispersion.” This 
scientific name is derived from the Latin verb “dispergo,” in 
English “I disperge” or “I scatter.” The finely distributed 
r dissolved part is called the “dispergal phase,” and the 
medium in which a certain matter is dissolved or disperged 
is called the “dispersal medium.” For instance, if sugar is 
dissolved in water it is the dispersal phase and the water the 
lispersal medium. If flour and water are mixed to one 
homogeneous mass the flour is the dispersal phase and the 
water the dispersal medium, or if zinc dust is mixed and 
finely distributed in oil the former is the dispersal phase 
and the latter the dispersal medium. Into the category of 


i¢ system of dispersion belong solutions which are in 4 
state of suspension and emulsion. Both of these conditions 
are caused by a minute distribution or dispersion of a certain 
substance in a surroundirg medium. Considered from the 
standpoint of colloid chemistry which concerns itself with 
infinitesimally small objects these suspensions and emulsions 
are really evident and gross dispersions, for the ditribution 
of the suspended or emulsified substances is so: coarse that 
one may easily observe the irregularity of the dispersal sys- 
tem with the naked eye, the magnifying glass or the micro 
scope. For instance, if finely powdered chalk is mixed with 
water in a glass, particles of chalk may easily be recognized 
with the naked eye or at least with the magnifying glass. 
Left undisturbed, we find that the heavy chalk particles settle 
to the bottom of the glass. We have here a finely distributed 
solid substance in a liquid medium or, to use the chemical 
term, a suspension. If, however, we mix in a glass of water 





by Eugene Schuck 





a certain amount of oil by strong agitation or with a small 
jet of steam, we obtain a milky white liquid. This disper- 
sion of a liquid in a liquid medium is called an emulsion. 
Left undisturbed, we see that after a while oil 
and water separate again into two distinct 
layers, the lighter oil on top and the heavier 
water on the bottom. If the emulsion has 
been a good and intimate one, it is possible to 
distinguish the individual drops of oil with 
the microscope. Upon further standing, how- 
ever, the microscopically small oil particles 
unite, become larger and finally are plainly 
visible with the naked eye. These are, how- 
ever, appearances with which the layman is 
perfectly familiar and are only recounted here 
because they have a final bearing upon certain 
colloidal conditions as they exist in the soap industry. To 
return to the oil and water emulsion, it is well known that 
if a certain amount of soap or caustic soda lye is intimately 
mixed with the oil and water emulsion the individual par- 
ticles of both water and oil become so infinitesimally small 
that a separation of these two constituents may not occur for 
a long time. They can be, however, detected as two separate 
units under the ultra microscope. That there does not exist a 
perfect union between them the layman has always been able 
to determine because the milky appearance speaks against 
this fact. Were it otherwise the liquid would be clear and 
transparent. And now let it be assumed that the oil which 
has been used in the experiment to be a vegetable oil brought 
to an emulsion with water. In order to create a more inti- 
mate emulsion caustic soda lye is added and the mass heated 
slightly. Upon adding more caustic soda lye to the emulsion 
a change of appearance will soon be noticed. The milkiness 
of the liquid will gradually disappear, the solution becomes 
clearer until at last it is entirely transparent. To all ap- 
pearances this mixture seems to be entirely homogeneous 
and a true solution. [ven under the microscope it is im- 
possible to detect in this clear saponified liquid any irregu- 
larity. One may be tempted to pronounce this liquid mixture 
a true solution. However, colloidal chemistry teaches us 
that it is not a true solution like, for instance, a sugar or 
salt solution, and proves further that the fatty acid salt 
(soap) is so finely dispersed in the water that this dispersion 
can be detected by physical means to which reference is made 
later on. There exists, therefore, in this case a most 
ideally fine dispersion of the materia or, as the scientist ex- 
presses himself, a high dispersion degree. This degree of 
dispersion, or the condition of the materia in its surrounding 
medium, is called “colloidal condition.” However, let us 
prove that an aqueous soap mixture like the one just de- 
scribed is not in reality a true solution, regardless of clarity 
and transparency, but—to use the correct expression—a col- 
loidal solution. 

About 50 years ago the English scientist, Thomas Graham, 
became through his observations in his particular field the 
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An Ounce of Prevention 
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TALLOW 

While the recent recession in stock values has tended to 
bring about a conservative attitude on the part of consumers, 
tallow, out of practically all the soapmaking raw materials, 
to date has been in steady demand. New York City extra 
tallow is priced at 8'4c per pound loose, although the larger 
level. 
Chere is no accumulation of supplies of the better grades 
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The best grades of tallow are in continued demand in the 
Middle West. Prime Packers’ tallow is nominally quoted at 
the last sale price of 8'c f. o. b. Chicago. 

E. H. Frey, 
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SOAP MATERIALS 


Tallow and Grease 
York, Extra 8'%c. Edible, New York, 9c, 
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Oils 
Coconut, Ceylon, Dom., per Ib. 
Palm Lagos, per lb. 
Palm Niger, per Ib. 
Palm kernel, per lb pA a are 
Cotton, crude, per Ib., f. 0. b., Mill... 
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Corn, crude, per Ib 
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Chemicals 
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